/ 


February  21, 1987 
S1.25 


tma. 


lisli 


r 


THE  ONLY  INDEPENDENT  WEEKLY  JOURNAL  OF  NEWSPAPERING 


''Grabbing  most  of  today's  publicity 
is  Gannett's  USA  TODAY,  serving  up 
the  short,  sweet,  colorful  news 
America  is  used  to  getting  on  tv." 
-Marketing  &  Media  Decisions,  January,  1986 
''Some  of  its  concepts  and  all  of  its 
graphics  have  had  extraordinary 
impact  on  daily  newspapers.  It  has  really 
become  the  country's  only  wide-focus 
national  newspaper.' " 

-Forbes,  January  12, 1987 


From  the  start,  who  we  had  in  mind 
as  our  readers  was  just  as  important 
as  what  we  had  in  mind 
for  our  newspaper.  We  wanted 
to  give  the  young,  smart,  upscale 
tv  generation  their  own  newspaper — 
one  with  great  design,  sharp  color 
and  nuggets  (not  mountains) 
of  pertinent  information. 
And  it  worked!  Our  readers 
love  us  and  our  advertisers  find  that 
we're  not  just  a  pretty 
newspaper.  We  deliver 
quality  readers  in  quantity 
— 4,792,000  of  them  every  day, 
making  us  the 
No.  1  newspaper  in  the  USA. 


Who  Will  be 
tabloid  king  of 
New  York  Clly? 
(See  page  12) 


Newspapers  are 
running  more 
corrections 
(See  page  16) 


Press:  Reagan 
should  be 
more  accessible 
(See  page  17) 


The  people  who 
grew  up  on  TV... 
have  helped  us 
grow  into  No.1! 


Frank  Herbert 


Jack  London 


Ambrose  Bierce 


PeteAxthelm 


w 

Nancy  Friday 
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MARCH 

4-7 — National  Newspaper  Association,  Governmental  Affairs  Conference, 
Hyatt  Regency  Hotel,  Washington,  D.C. 

13-15 — Mississippi  Valley  Classified  Advertising  and  Telephone  Sales  Man¬ 
agers,  Annual  Convention,  Palmer  House,  Chicago. 

15-17 — Southern  Newspaper  Publishers  Association,  Production  Confer¬ 
ence,  Royal  Sonesta  Hotel,  New  Orleans. 

18- 20— Newspaper  in  Education  Conference,  Westin  Hotel,  Chicago. 

19- 20 — New  England  Newspaper  Association,  Annual  Meeting  &  Winter 

Convention,  Westin  Hotel,  Boston. 

19-21 — Independent  Free  Papers  of  America,  Spring  Conference,  Airport 
Marriott,  St.  Louis. 

21-24 — Central  States  Circulation  Managers  Association,  The  Radisson, 
Indianapolis. 

21-24 — Texas  Daily  Newspaper  Asssociation,  Annual  Meeting,  San  Antonio. 
23-26 — Inter  American  Press  Association,  Midyear  Meeting,  Four  Seasons 
Hotel,  San  Antonio,  Texas. 

25- 27 — America  East  Conference,  Hershey  Lodge  and  Convention  Center, 

Hershey,  Pa. 

26- 29 — Midwest  Circulation  Managers  Association,  Red  Lion  Inn,  Omaha. 
29-31 — SNPA  Key  Executives  Conference,  The  Harbour  Island  Hotel, 

Tampa 


APRIL 

5-8— Newspaper  Research  Council,  General  Conference,  Opryland 
Hotel,  Nashville. 

7-10 — American  Society  of  Newspaper  Editors,  Fairmont  Hotel,  San  Fran¬ 
cisco. 

10-11 — Louisiana  Press  Association,  Annual  Convention,  New  Orleans. 

13- 14— Canadian  Press,  Westin  Hotel,  Toronto. 

14- 16 — Canadian  Daily  Newspaper  Publishers  Association,  Westin  Hotel, 

Toronto. 

17-19 — Midwest  Graphics  ’87,  sponsored  by  Printing  Views  Magazine, 
Convention  Hall,  Indianapolis. 

22- 24 — Suburban  Newspapers  of  America,  Advertising  Conference,  Century 

Plaza  Hotel,  Los  Angeles. 

23- 25 — Southern  Circulation  Managers  Association,  Spring  Conference, 

Gatlenberg,  Tenn. 

24- 27— Inter-State  Circulation  Managers  Association,  Sheraton  Inner  Har¬ 

bor,  Baltimore. 


MAY 

3-6— American  Newspaper  Publishers  Association,  Convention,  Waldorf- 
Astoria,  New  York. 

8-10 — Third  Annual  Pittsburgh  Interdisciplinary  Conference  on  Photojour¬ 
nalism,  sponsored  by  the  Pittsburgh  Press,  Holiday  Inn  at  Greentree, 
Pittsburgh. 

Seminars!  Workshops!  Clinics 

MARCH 

1-4 — Newspaper  Personnel  Relations  Association,  Workshop,  Houston. 

1- 4 — SNPA  Foundation  Seminar,  Economic  Development  in  the  Rural 

South,  Natchez  Eola  Hotel,  Natchez,  Miss. 

15-20— The  Poynter  Institute  for  Media  Studies,  Writing  Center:  Copy  Edi¬ 
tors,  St.  Petersburg. 

24-25 — NENA,  Display  Advertising  Sales  Training  Course,  Howard  John¬ 
son's  57  Park  Plaza  Hotel,  Boston. 

29- 4/3 — The  Penney-Missouri  Newspaper  Workshop,  University  of  Missouri- 

Columbia,  Columbia,  Mo. 

30- 4/3 — The  Poynter  Institute  for  Media  Studies,  Ethics  Center:  Applied  Ethics 

for  Reporters,  St.  Petersburg. 

APRIL 

2- 4 — Northern  Short  Course  in  Photojournalism,  Sheraton  Tara  Hotel, 

Framingham,  Mass. 

3- 5 — Mid-America  Press  Institute,  Better  Writing  Seminar,  Clarion  Hotel, 

Downtown,  St.  Louis. 

12-15 — SNPA  Foundation,  Improving  Newspaper  Writing,  Seminar,  Virginia 
Commonwealth  University,  Richmond,  Va. 

26-29— SNPA  Foundation,  Seminar,  Impact  of  Gramm-Rudman-Hollings  on 
State/Local  Governments,  George  Mason  University,  Fairfax,  Va. 


Vol.  120,  No.  08,  February  21,  1987;  Editor  &  Publisher,  The  Fourth  Estate  (ISSN  0013- 
094X)  is  published  every  Saturday  by  the  Editor  &  Publisher  Co.  Editorial  and  business 
offices  at  11  West  19th  Street .  New  York,  N  Y,  10011.  Cable  address  "Edpub,  New  York.” 
Second  class  postage  paid  at  New  York.  N  Y.  and  additional  mailing  offices.  Printed  at 
Hughes  Printing  Co.,  East  Stroudsburg,  Pa  18301.  Titles  patented  and  registered  and 
contents  copyrighted  1987  by  Editor  &  Publisher  Co..  Inc.  All  rights  reserved.  Annual 
subscription  $40.00  in  the  United  States  and  possessions,  and  in  Canada.  All  other  $75.00. 

Postmaster:  If  undelivered,  please  send  form  3579  to  Editor  &  Publisher  Co.,  1 1  West  1 9th 
Street,  New  York,  N  Y.  10011 

2 


By  Doug  Borgstedt 


About  Awards 


Golden  Hammer  Awards.  The  National  Association  of 
Home  Builders  presented  its  Golden  Hammer  Awards  in 
recognition  of  outstanding  journalism  in  the  housing  field. 
The  newspaper  winners  were: 

Saginaw  (Mich.)  News,  circulation  over  50,000;  Mary¬ 
land  Independent,  Waldorf,  Md.,  circulation  under 
50,000. 

Education  winner.  Ricardo  Gandara,  staff  writer  for 
the  Albuquerque  Tribune,  won  the  overall  award  in  the 
Benjamin  Fine  Awards  competition  for  outstanding  edu¬ 
cation  reporting  sponsored  by  the  National  Association  of 
Secondary  School  Principals. 

Gandara  won  for  a  six-part  series.  “When  Equal  Is 
Unequal,”  which  examined  how  resources  are  distributed 
in  the  Albuquerque  schools. 

Honored  for  tennis  coverage.  Washington  Post  sports- 
writer  John  Feinstein  won  first  place  in  the  deadline  cate¬ 
gory  of  the  Smith  CovonsJTennis  Week  “Great  American 
Writing  Awards”  contest. 

Boy  Scout  awards.  The  Greater  New  York  Councils  of 
the  Boy  Scouts  of  America  recently  honored  2 1  journalists 
and  photographers  from  the  city's  newspapers  and  radio 
and  television  stations  for  excellence  in  coverage  of 
scouting  in  New  York. 

The  newspaper  winners  were:  Spot  News  —  Susan 
Heller  Anderson,  New  York  Times;  Kieran  Crowley,  New 
York  Post;  Jim  Dwyer,  New  York  Newsday;  Jared  McCal- 
lister,  New  York  Daily  News;  and  Maria  T.  Smith,  Staten 
Island  Advance. 

Photography  —  Tony  Carannante  and  Irving  Silver- 
stein,  Advance;  Don  Hogan  Charles,  Times;  Carmine 
Donofrio  and  Jim  Hughes.  Daily  News. 

Weeky  Newspaper — Shira  Dicker,  Jewish  World. 
and  Linda  Moss,  Crain's  New  York  Business. 

All  New  England.  The  Cape  Cod  (Mass.)  Times  and 
the  Maynard  edition  of  the  Beacon,  in  Acton,  Mass.,  have 
won  the  George  A.  Speers  All-New  England  General 
Excellence  Awards  in  the  New  England  Press  Associa¬ 
tion’s  annual  newspaper  contest. 
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A  TOUCH  OF  GLOSS 


SYMMETRY®  SC  PAPER 
PROVIDES  A  HIGHLY  POLISHED, 
SEMI-GLOSS  FINISH 
WITHOUT  THE  HARSH  GLARE 
OF  COATED  STOCK. 

> 

Fashion  advisors  say  that  the  low  lustre  of  fine  pearls 
make  them  always  the  correct  accessory  choice. 

Pearls  are  elegant,  understated  and  the  perfect  part¬ 
ner  for  everything  from  haute  couture  to  casual 
wear. 

Symmetry®  Supercalendered  Paper  has  a , 
similar  understated  and  elegant  appearance.  Its 
polished,  satin-like,  gloss  finish  provides  th# 
ideal  four-color  printing  surface  without  the 
h^h  glare  of  fully-coated  paper.  It’s  the 
perfect  partner  for  catalogs,  inserts,  news¬ 
paper  distributed  Sunday  magazines 
and  weekly  and  monthly  publications. 

Symmetry  SC  paper  is  widely 
used  for  both  gravure  and  offset 
printing  by  leading  publishers  and 
catalog  producers.  The  New  York 
Times  Magazine,  a  prestigious 
Symmetry  paper  user  for  five 
years  believes  that  Symme¬ 
try  paper  has  greatly  con¬ 
tributed  to  its  success. 

Last  year.  The  New  York 
Times  Magazine  carried 
more  color  ad  pages 
than  any  other  U.  S. 
mag^ne. 

Sjhnmetry  SC  pa¬ 
per,  a  unique,  non-glare, 
high-quality  reproductive  paper 
that  offers  15-20%  savings;  truly  a  so¬ 
phisticated  choice. 

For  more  information,  contact  Madison  Sales 
Company,  695  East  Main  Street,  P.O.  Box  10328, 
Stamford,  Connecticut  06904-2328  (203)  359-8927. 

^MADISON 

>n^  ^  PAPER  INDUSTRIES 


Pearl  Necklace  courtesy 
Betterid^e  Jewelers,  Greenwich. 


E&P  Research, Inc. 

Market  Research 
for  the 

Newspaper  Industry 


Why  buy  research 
to  let  it 
gather  dust? 

Let  E&P  Research,  Inc. 
show  you 
how  to  convert 
data  into  dollars. 


Modest-sized  newspapers 
need  reliable  information  to 
compete  for  the  advertising 
dollar  in  an  increasingly  complex 
media  environment. 

E&P  Research,  Inc.  has 
developed  a  unique  system  for 
minimizing  the  cost  of  research 
through  surveys  that  are 
standardized  and  yet  tailored  to 
your  individual  needs.  And  our 
services  don’t  end  with 
statistics  ...  we  help  you  to 
interpret  and  make  the  most  of 
the  research  data. 


Accurate,  affordable 
research 
that  works. 

E&P  Research,  Inc. 

P.O.  Box  #  396 
Spring  House  Square 
Spring  House,  Pa.  19477 
809  North  Bethlehem  Pike 
(215)  643-9350 


Editorial  workshop 

By  Roy  H.  Copperud 


Alas,  Poor  Idiom  No.  638 

Errors  are  often  described  in  this  department  as 
offenses  against  idiom.  Well,  what’s  idiom?  It  is  the  estab¬ 
lished  way  of  saying  certain  things.  Idioms  do  not  lend 
themselves  to  analysis  by  grammar  or  logic.  Some  exam¬ 
ples  of  idioms,  as  given  in  Perrin  and  Ebbitt’s 
Guide  and  Index  to  English  are:  in  good  stead,  come  in 
handy,  strike  a  bargain,  look  up  an  old  friend,  many’s  the 
time,  make  good. 

A  headline:  “Council  Balks  Again  on  Ban  on  Crowded 
Apartments”  —  idiom  is  often  flouted  in  the  choice  of 
prepositions,  as  here;  idiomatically,  it’s  balks  at.  When 
uncertainty  arises,  it  can  easily  be  resolved  by  consulting 
Webster’s  Unabridged,  which  gives  examples  of  sen¬ 
tences  using  the  word  being  defined,  and  the  correct 
preposition  can  be  observed  then.  'With  balk,  for  example 
Webster  says  “RECOIL  —  used  with  at  (his  aggressive 
nature  balked  at  the  association).” 

On  has  been  adopted  by  newswriters  as  an  all-purpose 
preposition,  displacing  any  other  when  the  writer  is  unsure 
which  to  use.  In  flouting  idiom  —  as,  in  the  example  cited, 
saying  balks  on  instead  of  balks  at  —  the  writer  betrays 
his  uncertain  command  of  language.  We  can  forgive  this  in 
a  foreigner  struggling  with  the  illogicalities  of  English  but 
not  in  the  public  prints.  Another  example  of  the  omnipo¬ 
tent  on:  “voted  to  have  the  city  conduct  an  annual  study 
on  federal  military  spending”  —  study  of. 

Another  example:  “an  animus  to  the  rights  of 
women”  —  animus  against. 

Again:  Panel  Backs  Exemption  to  South  Africa  Ban”  — 
exemption  from. 

More:  “Drug  Count  Upset  for  Illegal  Search  of 
Lawyer’s  Office”  —  upset  by. 

Even  more:  “Violations  on  oil  pricing”  —  violations 
of. 

“An  official  found  a  case  exactly  on  point”  —  in  point 
(case  in  point). 

Wayward  Words 

Marylouise  Oates,  writer  for  the  View  section  of  the  Los 
Angeles  Times  included  in  a  list  of  New  Year’s  resolutions 
her  pledge  not  to  use  glitzy  more  than  once  a  week.  Surely 
this  was  hailed  by  the  glitzy-weary  readers  of  View,  but 
what  about  the  rest  of  the  staff?  Anyway,  once  glitzy  has 
been  suppressed,  work  can  begin  on  glitch.  Alas,  poor 
gremlin,  its  day  seems  to  be  done.  Wish  we  could  say  the 
same  for  glitch. 

*  *  * 

“  .  .  .a  man  who  has  come  through  the  ropes  and 
achieved  success.”  A  ridiculous  error  for  “come  up 
through  the  ranks.”  The  image  conjured  up  is  that  of  a 
boxer  who  has  been  thrown  out  of  the  ring. 

*  *  * 

William  Burleigh,  chairman  of  the  American  Society  of 
Newspaper  Editors’  Freedom  of  Information  Committee, 
sent  a  telegram  on  behalf  of  ASNE  to  the  President 
expressing  “outrage  and  alarm”  at  attempts  to  manipulate 
public  opinion  after  the  Libyan  “disinformation”  affair. 
Larry  Speakes,  then  spokesman  for  the  President,  replied, 
in  effect,  “Who,  me?”  The  following  sentence  comes 
from  his  letter,  which  was  reproduced  in  Et&Pof  Nov.  15: 

“The  President  believes  there  can  be  no  compromise  in 
telling  the  truth,  nor  do  1.” 

Way  to  go,  Larry. 
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You  know  it  from  his  distinctive  style. 

You  know  it  because 

of  the  awards  that  have  honored  Don  Wright 
as  one  of  the  most  acclaimed  political  cartoonists  in  the  country’. 
And.  you’ll  know  it  when  you  put 
his  talents  to  work  for  your  newspaper. 

For  more  information  call  John  Matthews  at  1-800-322-3068. 


A  Tradition  of  Creativity 


Tribune  Media  Services 

Robert  S.  Reed,  President 

64  East  Concord  Street,  Orlando,  Florida  32801 
(305)422-8181 


GOSS 

WE 


Newspaper  Products 

PUT  OUR  NAME  ON 


The  introduction  of  a  Goss® 
press  is  an  event  of  major  sig¬ 
nificance.  You  can  be  sure  it 
isn't  undertaken  lightly.  The 
Goss  Flexo  press  design  first 
had  to  prove  itself.  And  it 
has — convincingly.  Under 
deadline  pressure.  Producing 
four-color  11 2-page  newspa¬ 
pers  and  advance  runs  in  the 
pressroom  of  a  major  metro¬ 
politan  daily.  Only  a  flexo  press 
that  measures  up  to  that  kind 
of  evaluation,  to  our  uncom¬ 
promising  standard’s  of  per¬ 
formance,  reliability  and  ease 
of  operation,  could  qualify  for 
the  Goss  name,  which  repre¬ 
sents  a  century  of  leadership. 

The  70,000  cph  Goss  Flexo 
press  incorporates  advance¬ 
ments  that  make  flexo  a  viable 
option  for  the  industry  today. 
As  customer  needs  grow  for 
colorand  paging,  modular 
design  permits  the  Goss  Flexo 
press  to  grow  with  added 
units,  halfdecks,  full  decks  and 


upper  decks.  With  a  variety  of 
cylinder  arrangements,up  to 
six  colors  can  be  printed.  Uni¬ 
form  ink  application  is  pro¬ 
vided  by  an  inker  developed  by 
Paper  Converting  Machine 
Company,  our  flexo  partner 
and  a  leading  manufacturer  of 
flexo  equipment  for  the  pack¬ 


aging  industry  for  40  years. 

Ink  cleanup  is  made  easy  by 
an  automatic  wash  up  system. 
The  press  is  protected  by  an 
interlock  system.  Plating  of 
units  and  halfdecks  is  fast  and 
accurate  with  the  Goss  mag¬ 
netic  lockup.  Simple,  reliable 
press  control  is  maintained 


=o«  FLEXO 


from  a  touch-sensitive  unit 
panel  or  remote  console.  And 
the  press  is  available  in  a  variety 
of  cutoffs,  50"  to  60"  web 
widths,  and  with  a  range  of 
folders  for  product  versatility. 

In  short,  the  Goss  Flexo  press 
can  give  you  all  of  the  recog¬ 
nized  advantages  of  the  flexo 
process  in  a  high-volume  press¬ 
room.  Start-up  is  reduced  to  an 
armful  of  papers.  Very  few  on- 
the-run  adjustments  are  neces¬ 
sary.  Bright  spot  and  process 
color  is  achieved  with  water- 
based  flexo  inks — and  with  no 
rub-off. 

Above  all,  you  can  share  our 
confidence  in  the  process  as 
carried  forward  by  the  Goss 
Flexo  press — confidence 
earned  by  performance.  We 
have  the  same  commitment 
to  leadership  in  flexo  that  we 
are  known  for  in  offset.  A  com¬ 
mitment  characterized  by  con¬ 
tinuing  research,  materials 
testing,  extensive  training  and 


With  the  modular  design  of  the  Goss 
Flexo  press  units,  you  can  expand  to 
three,  four,  five  or  six  colors  by  adding 
halfdecks,  full  decks,  upper  halfdecks 
and  upper  full  decks — whenever  you 
need  them.  Goss  F^xo  units  can  replace 
all  the  units  in  a  letterpress — or  individ¬ 
ual  units  to  increase  the  color  capability 
of  a  press. 


full  support  by  the  Goss  parts 
and  service  network. 

Goss  Newspaper  Products: 
First  in  offset.  Now  first  in 
flexo. 

For  more  information,  con¬ 
tact  Goss  Newspaper  Products, 
Graphic  Systems  Division, 
Rockwell  International, 

3100  South  Central  Avenue, 
Chicago,  IL  60650.  Or 
phone  312-656-8600. 
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Rockwell  International 


..where  science  gets  down  to  business 


Aerospace  /  Electronics  /  Automotive 
General  Industries /A-B  Industrial  Automation 
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Attack  on  tobacco  ads 

Last  April  E&P  commented  that  “the  attack  on  cigarette  advertis¬ 
ing  is  escalating,  ”  noting  the  American  Cancer  Society  and  the  Amer¬ 
ican  Medical  Association  had  joined  forces  in  that  fight.  Since  then 
the  battle  has  intensified. 

A  bill  introduced  in  Congress  a  year  ago  to  outlaw  all  promotions  of 
tobacco  products,  including  advertising,  sponsorship  of  cultural  and 
sporting  events  by  tobacco  companies  and  the  distribution  of  free 
samples  of  cigarettes,  was  to  be  reintroduced  this  week  by  Rep. 
Michael  L.  Synar  of  Oklahoma. 

The  House  of  Delegates  of  the  American  Bar  Association  has  just 
shunted  aside  an  attempt  by  the  New  York  State  Bar  Association, 
supported  by  bar  associations  in  Maryland  and  Massachusetts,  to 
make  it  support  efforts  to  seek  a  F ederal  law  barring  all  advertising 
of  tobacco  products. 

Supporters  of  the  tobacco  ad  ban  assert  there  is  nothing  unconsti¬ 
tutional  about  prohibiting  advertising  of  a  product  which  is  legally 
manufactured  and  sold  in  the  open  market.  (It  should  be  noted,  the 
Department  of  Justice  has  expressed  reservations  about  the  consti¬ 
tutionality  of  such  a  ban.)  They  contend,  also,  that  publishers  of 
newspapers  and  magazines  who  use  that  argument  are  concerned 
only  about  the  possible  loss  of  millions  of  dollars  of  ad  revenue.  Print 
media  are  now  being  attacked  as  hypocritical  because  editors  write 
about  tobacco  smoking  as  a  threat  to  health  while  their  publishers 
continue  to  let  their  pages  promote  tobacco  use. 

The  Twentieth  Century  Fund  recently  published  a  54-page  pam¬ 
phlet  on  the  subject  —  “A  Two-Faced  Press?”  written  by  Tom  Gold¬ 
stein,  a  professor  at  the  Graduate  School  of  Journalism,  University  of 
California,  Berkeley.  Fund  Director  M.J.  Rossant  said  the  commen¬ 
tary  may  lead  newspaper  managements  to  review  their  policies  and 
“if  they  do,  they  may  consider  closing  the  gap  between  what  they 
preach  and  what  they  sell.” 

Quill,  the  monthly  magazine  published  by  the  Society  of  Profes¬ 
sional  Journalists,  Sigma  Delta  Chi,  got  into  the  act  with  its  Decem¬ 
ber  issue.  In  a  13-page  article.  Dr.  Alan  Blum  spelled  out  all  the 
statistics  and  evils  of  smoking  tobacco  and  asked  publishers  to  volun¬ 
tarily  prohibit  such  advertising.  A  three-page  condensation  of  testi¬ 
mony  before  a  congressional  committee  by  Scott  Ward,  representing 
the  Tobacco  Institute,  was  included.  Quill  editor  Mike  Moore  said: 
“As  perhaps  you  can  tell.  I’m  not  neutral  on  the  matter  of  tobacco.” 
The  January  issue  devoted  eight  pages  to  19  inspired  letters  about 
the  article;  14  supportive  and  five  disagreeing. 

This  brief  recitation  of  recent  history  seems  to  indicate  that  pres¬ 
sure  is  building  and  could  culminate  in  an  act  of  Congress  to  ban 
tobacco  advertising.  We  hope  not,  because  it  would  be  unconstitu¬ 
tional.  It  could  also  set  a  precedent  for  the  prohibition  and  censorship 
of  other  advertising  for  any  variety  of  reasons.  Unless  government  is 
to  bite  the  bullet  and  prohibit  the  manufacture  and  sale  of  tobacco 
products,  it  should  be  restrained  from  banning  public  speech  — 
advertising. 
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Newspaper  defines  story  labels  for  staff 


By  Art  Fredrickson 

Scattered  throughout  many  edi¬ 
tions  of  the  Florida  Times-LJnion  and 
appearing  occasionally  in  the  Jack¬ 
sonville  Journal  are  labels  telling 
readers  that  the  stories  thus  flagged 
are  departures  from  the  conventional 
news  or  feature  formats. 

These  detours  from  the  journalistic 
straight  and  narrow  are  called  “Anal¬ 
ysis, ’“Commentary”  and  “Perspec¬ 
tive”  and  represent  the  newspapers’ 
efforts  to  untangle  our  society’s  com¬ 
plexities,  idiosyncrasies,  inanities 
and  general  cussedness.  Lord  knows, 
we  need  all  the  help  we  can  get. 

Such  accounts,  whether  written  by 
our  staff  members  or  received  from 
wire  services,  stray  from  the  beaten 
path  of  straightforward  chronicling  of 
an  event  in  factual  manner,  hewing  to 
information  obtained  from  partici¬ 
pants  in  that  event. 

While  this  is  usually  sufficient  to 
deal  with  most  events,  the  forces 
behind  these  occurrences  as  well  as 
political  and  social  issues  of  the  day 
demand  more  than  a  recitation  of 
facts. 

Because  such  articles  are  sand¬ 
wiched  among  news  stories,  these 
labels  —  called  “sigs”  (from 
signature)  —  are  used  so  there  will  be 
no  confusion  about  the  approach 
taken  by  the  writer.  We  are  accused 
often  enough  of  being  biased  without 
exacerbating  this  situation  by  not 
taking  such  precautions. 

Even  so,  there  are  significant 
differences  —  some  bordering  on  the 
subjective  —  in  the  terms  analysis, 
commentary  and  perspective. 

To  guide  our  staff  in  this  matter,  a 
committee  of  assistant  managing  edi¬ 
tors  Ron  Littlepage  and  Mary  Kress 
and  night  news  editor  Carole  Fader 
developed  definitions  of  these  terms. 
To  help  our  readers  understand  the 
basis  for  these  designations,  we  offer 
the  following  from  executive  editor 
Fred  Hartmann’s  memo  to  the  staff 
based  on  this  committee’s  work: 

•  “Analysis:  An  article  in  which  the 
author  draws  a  conclusion  based  on 
his/her  dissection  and  interpretation 
of  facts  and  events.  The  key  word 
here  is  interpretation.  A  Business 
writer  forecasting  economic  condi¬ 
tions  in  Jacksonville  is  interpreting 


(Fredrickson  is  reader  advocate  for 
the  Florida  Times-Union  and  Jackson¬ 
ville  Journal.) 


specific  data  and  conditions  and  their 
relevance  to  the  outcome. 

“Analysis  is  not  the  presentation  of 
personal  opinion,  but  the  presenta¬ 
tion  of  logical  argument  by  the  news¬ 
paper. 

“An  article  that  reports  the  analy¬ 
ses  of  others  —  no  matter  how 
controversial  —  is  not  analysis,  pro¬ 
vided  that  opposing  views  are  fairly 
presented.  The  absence  of  opposing 
views  —  Is  anyone  in  favor  of 
drunken  driving?  —  does  not  make 
the  one-sided  report  an  analysis,  pro¬ 
vided  reasonable  effort  has  been 
made  to  identify  and  report  on  the 
opposition.  An  analysis  sig  should  not 
be  used  as  a  coverup  for  less-than- 
thorough  or  balanced  reporting  and 
editing. 

“Certain  sections  of  the  paper  — 
the  editorial  pages  and  [the  Sunday] 
Insight  [section]  —  are  assumed  to 
contain  opinion  and  analysis  and  use 
of  an  analysis  sig  in  these  sections 
should  be  avoided. 

•  “Commentary:  An  article  in 
which  the  author  presents  his  or  her 
opinion  or  view  based  on  simple 
observation  or  experience.  This  is 
distinct  from  analysis  in  that  com¬ 
mentary  represents  solely  the  views 
and  opinions  of  the  author,  while 
analysis  represents  the  logical  inter¬ 
pretation  of  facts  and  events  by  the 
newspaper. 


“A  political  reporter  of  knowledge 
and  experience  might  write  a  com¬ 
mentary.  The  Commentary  sig  should 
be  reserved  to  identify  opinion 
appearing  in  an  unexpected  place. 
The  Commentary  sig  should  not  be 
used  to  excuse  judgmental  words 
and/or  opinion  that  should  be 
removed  in  the  normal  editing  of  a 
news  or  feature  story. 

•  “Perspective:  A  story  that  relies 
on  a  reporter’s  expertise  and  back¬ 
ground  to  bring  perspective  to  an 
issue  or  an  event.  It  is  written  in  a 
freer  style  than  a  straight  news  story 
and  is  not  necessarily  bound  by  the 
rules  of  attribution.  It  is  different  from 
an  analysis  in  that  it  doesn’t  reach  a 
conclusion.  It  is  different  from  a  com¬ 
mentary  in  that  it  doesn’t  comment. 
Like  pornography,  you  know  it  when 
you  see  it.” 

Clarification 

An  article  on  the  Toledo  (Ohio) 
Blade’s  purchase  of  flexo  presses  that 
appeared  in  the  Jan.  31  issue  of  E&P 
contained  low,  rounded  off  estimates 
of  the  paper’s  circulation. 

The  exact  figures,  according  to  the 
Audit  Bureau’s  Fas-Fax  report  dated 
Sept.  30,  1986,  shows  daily  circula¬ 
tion  of  the  Blade  to  be  160,606  and 
Sunday  circulation  to  be  218,867. 
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“States  has  given  us  anywhere  from  a  six-hour  to  a  two-day  jump 
over  our  competitors.  States  stories  are  local  in  focus  and  provide 
information  that  a  major  wire  story  wouldn’t.” 

—Jim  Brown,  managing  editor,  Santa  Barbara  News  Press 
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The  Northeastern  United  States  is  undergoing  a  already  here.  In  fact,  nearly  two-thirds  of  its  hun- 
business  renaissance  and  New  Jersey,  with  its  dred  largest  employers  are  members  of  the  For- 
unique  techno-corporate  economy,  is  leading  the  tune  1000. 

way.  And  the  newspaper  for  New  jersey  is  The  Star- 

New  Jerseys  growing  reputation  as  a  major  tech-  Ledger-New  Jerseys  largest  daily  and  Sunday 
nological  center  is  based  on  some  impressive  newspaper, 
numbers.  The  state  ranks  first  in  private  research 

and  development  spending.  First  in  per  capita  sci-  DAILY  SUNDAY 

entists.  Third  in  per  capita  patents  issued.  Fourth  in  THE  STAR-LEDGER  460,330  678,743 

high-tech  companies.  And  out  of  Americas  10  daily  and  Sunday  circulation  than  the  next 

largest  states.  New  Jersey  has  the  highest  average  three  newspapers  combined! 
net  household  income.  Bergen  Record:  161,327  223.771 

Corporate  America  has  taken  notice.  Not  long  Asbury  Park  Press:  139.585  206.683 

ago,  a  thousand  top  companies  named  New  Jersey  Camden  Courier  Post:  104,225  98,952 

“most  likely  place"  for  new  headquarters.  Many  are  Total:  405,137  529,406 

For  more  information  on  The  Star-LedgeFs  selling  power, 
call  Fred  Marks,  National  Advertising  Manager,  at  201-877-5864. 

®he  ifetar-Uebger 

The  Newspaper  for  New  Jersey 

Star-Ledger  Plaza,  Newark,  N.J.  07101  •  Represented  Nationally  by  Newhouse  Newspapers 

Source.  Sales  &  Marketing  Managements  Survey  ol  Ruying  Power.  1986.  Fortune  magazine.  1986:  New  Jersey  business  magazine.  May  1986.  AbC  FasFax.  9/50/86 
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Journalism  salaries  decried 

Professionals  and  educators  at  seminar  say  pay  scales  are  so  low  for 
working  journalists  that  the  future  of  the  profession  is  threatened 


By  Mark  Fitzgerald 

Journalism  salaries  are  so  low  they 
threaten  the  future  of  the  industry, 
professionals  and  educators  agreed  at 
a  recent  seminar. 

“I  am  increasingly  convinced  that 
we  are  shooting  ourselves  in  the  foot 
with  our  pay  scales,”  Susan  H. 
Miller,  director  of  editorial  develop¬ 
ment  for  Scripps  Howard  Newspa¬ 
pers,  told  the  Wingspread  Conference 
seminar  in  Racine,  Wis. 

From  the  academic  side,  Indiana 
University  journalism  professor 
David  Weaver  said  his  research  has 
shown  that  low  pay  is  increasingly 
driving  the  best  people  out  of  the  busi¬ 
ness. 

“Some  1 1%  [of  about  1 ,000  Ameri¬ 
can  journalists  surveyed]  say  they 
plan  to  leave  journalism  in  five  years. 
That’s  up  from  7%  in  1971,”  he  said. 

“Now  some  people  might  say, 
well,  that’s  not  bad.  Probably  1 1%  of 
them  should  not  be  working  in  jour¬ 
nalism.  But  if  you  look  at  who  these 
journalists  are  —  they  are  the  ones 
with  the  best  education,  who  empha¬ 
size  the  professional  aspects  of  their 
work,  who  are  the  most  altruistic. 

“And  the  reason  [they  are  leaving] 
is  low  salaries.” 

According  to  Weaver’s  survey,  the 
median  salary  for  journalists  was 
$19,000  in  1983.  And  while  that  is  up 
from  $  1 1 ,000  in  1 97 1 ,  when  inflation  is 
factored  in,  he  said,  “We  estimate 
that  journalists  lost  in  purchasing 
power  $7,000.” 

Scripps  Howard’s  Miller  said  last 
year’s  American  Society  of  Newspa¬ 
per  Editors  pay  survey  also  uncov¬ 
ered  grossly  low  salaries. 

“As  a  comparison,  we  asked  what 
local  teachers  made  and  we  found 
that,  until  you  get  to  papers  over 
100,000  circulation,  starting  school¬ 


teachers,  make  more  [than  starting 
journalists],”  she  said. 

K.K.  Gaur,  Chicago  Sun-Times 
editorial  page  editor,  said  graduating 
journalism  students  have  been  hurt  in 
another  way. 

“The  gap  between  the  cost  of  get¬ 
ting  a  journalism  degree  and  the  sal¬ 
ary  you  receive  as  a  journalist  is  wid¬ 
ening  significantly,”  he  said. 

“This  is  bad  for  our  profession,  for 
the  future  of  our  profession  —  and, 
indeed,  for  the  future  of  our  society. 
For  journalism  touches  every  aspect 
of  society,”  Gaur  added. 


“I  am  increasingly 
convinced  that  we  are 
shooting  ourselves  in 
the  foot  with  our  pay 
scales ...” 


Both  educators  and  professionals 
said  they  were  worried  that  the  best 
and  brightest  students  have  already 
abandoned  journalism  as  a  field, 
chiefly  because  of  the  low  salaries. 

“The  bottom  line?  You  get  what 
you  pay  for,”  said  Irvan  Kummer- 
feldt,  chairman  of  the  department  of 
journalism  at  Northern  Illinois  Uni¬ 
versity. 

An  audience  member  said  news¬ 
papers  were  also  driving  the  best  stu¬ 
dents  away  by  their  practice  of  insist¬ 
ing  new  journalists  begin  at  small  or 
medium-sized  papers  rather  than 
major  metros. 

“It’s  a  statement  that  would  never 
be  made  by  a  large  law  firm.  The 
message  [to  students]  is  this:  Ameri¬ 
can  business  and  American  law  says 
we  want  the  best  and  the  brightest 
right  out  of  school  and  we’re  willing  to 


make  the  investment,  but  the  media 
won’t  do  that,”  said  the  man,  who  did 
not  identify  himself. 

L.A.  daily  gets 
competition’s  letters 
via  FolA 

The  Southern  California  Rapid 
Transit  District  (RTD)  has  honored 
the  request  of  the  Daily  News  of  Los 
Angeles  for  freedom  of  information 
queries  by  two  rival  newspapers. 

“Our  lawyers  determined  the  let¬ 
ters  were  public  records  and  so  we 
were  legally  bound  to  turn  them 
over,”  said  RTD  spokesman  Marc 
Littman. 

TheDaily  News’ Jan.  13  request  for 
copies  of  Fol  letters  to  the  RTD  from 
the  Los  Angeles  Herald  Examiner 
and  Los  Angeles  Times  drew  strong 
protests  from  the  two  latter  papers 
(E&P,  Jan.  31). 

The  three  newspapers,  with  the 
Herald  in  the  lead,  have  been  running 
a  series  of  stories  concerning  allega¬ 
tions  of  mismanagement,  fare-box 
looting,  problem  drivers  and  false 
insurance  claims  in  connection  with 
RTD. 

Littman  said  copies  of  Herald  and 
Times  letters  seeking  information 
were  sent  to  the  Daily  News.  The 
request  had  been  held  up  pending  a 
determination  of  the  legality  by  RTD 
attorneys. 

Herald  city  editor  Larry  Burrough, 
who  had  sent  a  formal  letter  of  protest 
to  News  metro  editor  Doug  Dowie, 
told  E&P  that  he  was  not  surprised  by 
the  RTD’s  action. 

“But  I  still  believe  the  request  was 
an  arrogant  abuse  of  the  Fol  law,”  he 
added. 

—  M.L.Stein 
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Who  will  be  tabloid  king  of  the  city? 

Newsday  makes  bold  predictions  about  its  New  York  City  edition, 
but  the  city's  two  established  tabloids  say  it’s  only  a  minor  player 


By  Andrew  Radolf 

Long  Island  Newsday  publisher 
Robert  Johnson  believes  his  news¬ 
paper’s  invasion  of  New  York  City 
“ultimately”  will  result  in  New  York 
Newsday  and  the  New  York  Times 
being  the  two  dailies  which  “best 
serve”  the  city. 

“1  think  New  York  [City]  will  ulti¬ 
mately  be  best  served  by  one  newspa¬ 
per  of  a  decidedly  national  focus  and 
the  best  local  newspaper,”  said  John¬ 
son  when  asked  how  he  envisioned 
the  future  of  the  city’s  four  dailies. 

It  was  obvious  that  Johnson  was 
not  referring  to  his  tabloid 
competitors  —  the  New  York  Post 
and  the  New  York  Daily  News. 

As  for  the  fate  of  those  two  dailies, 
Johnson  opined  that  they  “can  sur¬ 
vive  as  long  as  their  owners  want 
them  to  survive.  1  do  not  think  the 
New  York  market  can  support  four 
newspapers  in  a  profitable  mode.” 

But  top  executives  of  the  Daily 
News  and  Post  maintain  that  News- 
day,  with  city  circulation  that  is  still 
only  a  small  fraction  of  theirs,  has  a 
long  way  to  go  before  mounting  a 
serious  challenge  to  them. 


These  executives  said  the  Post  and 
the  News  are  much  more  concerned 
with  their  immediate  survival  needs 
and  with  their  competition  against 
each  other. 


In  terms  of  the  city  ad  market, 
Newsday’s  revenue  share  is  only 
miniscule  compared  to  the  61%-31%- 
8%  split  of  the  Times,  News  and  Post. 
But  factoring  in  Long  Island,  accord¬ 
ing  to  Newsday’s  figures,  the  split 
becomes  24%  for  them,  to  5 1%  for  the 
Times,  16%  for  the  News  and  8%-9% 
for  the  Post. 

New  York  Newsday  sells  about 
125,000  copies  daily  and  100,000 
copies  Sunday  in  the  city.  Most  of 
that  circulation  is  in  Queens,  which 
accounts  for  90,000  to  95,000  daily 
home  delivery  and  street  sales. 


while  another  20,000  to  22,000  single 
copies  are  sold  daily  in  Manhattan. 

Currently,  about  10,000  to  12,000 
single  copies  are  sold  daily  in  Brook¬ 
lyn,  but  Newsday  “has  targeted”  that 


borough  for  a  big  sales  push,  includ¬ 
ing  home  delivery,  later  this  year. 
Johnson  added  that  Newsday  “even¬ 
tually”  plans  to  “branch  out”  in  the 
Bronx  as  well. 

Of  the  four  major  dailies  circulating 
in  New  York  City,  only  the  Times  is 
making  money.  The  News  and  the 
Post  are  both  turning  to  their  unions 
for  contract  concessions  that  they 
hope  will  be  sizable  enough  to  make 
them  viable. 

New  York  Newsday  itself  is  losing 
$10  million  a  year,  but  it  is  backed  by 
the  resources  of  the  extremely  profit- 


“I  think  New  York  [City]  will  ultimately  be  best 
served  by  one  newspaper  of  a  decidedly  national 
focus  and  the  best  loca!  newspaper ...” 
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Jim  Hoge 

Daily  News  publisher 


able  Long  Island-based  newspaper 
which  Johnson  said  achieved  record 
earnings  in  1986  and  is  expected  to  be 
even  more  profitable  this  year. 

Johnson  predicted  that  in  two 
years,  when  Newsday  projects  its 
New  York  circulation  will  reach 
200,000  daily,  “ad  rates  will  catch 
up”  with  its  sales  growth  and  the  city 
edition  itself  will  become  profitable. 

Newsday’s  move  into  New  York 
City  is  a  logical  one,  since  it  has  pretty 
much  saturated  the  Long  Island  mar¬ 
ket  of  Nassau  and  Suffolk  counties. 
Any  sizable  circulation  gains  would 
have  to  come  from  expansion  west  — 
into  the  New  York  City  market. 

Newsday’s  overall  circulation 
numbers  bear  this  out. 

In  the  six-month  period  ended 
Sept.  30,  1986,  New  York  Newsday 
grew  by  about  40,000  daily  copies  and 
accounted  for  most  of  Newsday’s 
total  47,000  growth  in  daily  sales  to 
603,000. 

Sunday  circulation  in  New  York 
City,  also  up  by  40,000  copies,  simi¬ 
larly  accounted  for  the  bulk  of  News¬ 
day’s  44,000  total  Sunday  gain  to 
667,000. 

The  circulation  growth  for  News- 
day  was  aided  by  the  fact  that  its  New 
York  City  edition  sells  on  newsstands 
for  a  quarter,  while  the  Post,  News 
and  Long  Island  Newsday  are  350  and 
the  Times,  300. 

Newsday  also  enjoys  a  tremendous 
advantage  in  home  delivery  prices 
because  it  uses  its  own  employees 
rather  than  relying  on  independent 
route  dealers  who  charge  a  premium 
for  delivering  the  News  and  Post. 

The  Times  relies  on  a  mixture  of 
independents  and  its  own  employees 
for  home  delivery,  but  its  in-house 
operation,  while  usually  less  than  the 
independents,  still  charges  customers 


Pat  Purcell 
Post  publisher 


a  premium. 

“We  have  as  much  home  delivery 
in  Queens  as  the  Daily  News  does,” 
Johnson  stated,  putting  his  paper’s 
Queens  delivery  figure  at  57,000 
daily.  “The  Daily  News  gave  up  its 
ability  to  control  its  price  by  going  to 
the  independents.” 

New  York  Newsday’s  editorial  and 
business  offices  occupy  four  floors  in 
midtown  Manhattan  and  New  York 
Newsday’s  editorial  staff  of  175  peo¬ 
ple  is  already  half  the  size  of  the  Long 
Island  staff. 

Newsday  has  also  begun  searching 
for  a  site  to  build  a  satellite  production 
plant  in  the  city  to  handle  the  New 
York  edition’s  growth,  but  Johnson 
said  the  project  will  take  three  or  four 
years  to  complete  from  the  time  a  site 
is  selected  and  the  go-ahead  decision 
made. 

While  the  search  for  a  city  produc¬ 
tion  site  goes  on,  Newsday  is  also 
expanding  its  Melville,  Long  Island, 
plant.  This  year  it  will  be  installing 
two  more  10-unit  offset  presses,  has 
another  10-unit  press  on  order,  and 
probably  will  be  ordering  a  10th  press, 
Johnson  said.  One  result  of  the  press 
additions  will  be  a  doubling  of  News¬ 
day’s  color  capacity  “by  the  end  of 
1987,”  he  said. 

Johnson  was  quick  to  point  out  that 
the  relative  size  of  Newsday  and  its 
competitors  all  depend  on  how  you 
look  at  the  pie.  “They’re  talking  the 
total  numbers  game,”  Johnson  said. 
“But  look  at  the  actual  geographic 
bases.” 

The  Daily  News’  total  circulation 
of  1.27  million,  he  contends,  also 
includes  New  Jersey,  Westchester 
County,  the  Bronx  and  Staten 
Island  —  all  places  where  Newsday 
does  not  sell.  And  the  Times,  which 
sells  about  1  million  copies  daily,  gets 


Bob  Johnson 
Newsday  publisher 


about  a  quarter  of  its  sales  from  its 
national  edition  and  newspapers  sold 
in  cities  along  the  Northeast  corridor. 

Newsday  is  “tops  in  Queens,  Nas¬ 
sau  and  Suffolk  [counties],  three  of 
the  four  leading  retail  markets”  in  the 
seven  counties  comprising  the  city 
and  Long  Island,  Johnson  said. 

According  to  Audit  Bureau  of  Cir¬ 
culations’  reports,  Newsday  outsells 
the  Daily  News  in  those  three  coun¬ 
ties  by  about  180,000  daily  copies  and 
outsells  the  Times  and  Post  by  much 
wider  margins. 

With  Brooklyn  added,  the  News 
jumps  back  into  the  lead  by  about 
630,000  to  580,000  for  Newsday. 

Including  Manhattan,  the  News’ 
lead  in  those  five  counties  becomes 
about  820,000  to  600,000. 

New  York  News 

But  every  New  York  daily  has 
something  else  to  sell  in  the  “numbers 
game.” 

At  the  Daily  News,  publisher 
James  Hoge  said  Ntw  York  News- 
day,  while  “taken  seriously”  as  a 
competitor,  does  “not  have  the  pene¬ 
tration  to  drain  away  business”  from 
his  newspaper. 

Hoge  remarked  that  the  News  still 
outsells  Newsday  in  the  entire  city  by 
a  broad  margin  (about  6V2  to  1).  In  the 
head-to-head  competition  in  Manhat¬ 
tan,  Brooklyn  and  Queens,  for  exam¬ 
ple,  the  News  lead  is  about  660,(XX)  to 
125,000  daily. 

Hoge  also  pointed  out  that  the 
News  still  sells  more  newspapers 
(about  1 55, (KX)  daily  and  175,(X)0  Sun¬ 
day)  in  Nassau  and  Suffolk  counties 
than  New  York  Newsday  does  in  the 
city. 

“We’re  looking  to  grow  there.  We 
do  some  pretty  good  business  on 
Long  Island,”  he  said. 

(Continued  on  page  14) 
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Tabloid  battle 

(Continued  from  page  13) 


Hoge  seemed  unperturbed  by 
Newsday’s  intention  of  reaching 
200,000  city  circulation  within  two 
years. 

“That  extra  125,000  circulation  is 
costing  them  $10  million  a  year,”  he 
commented.  “So  [at  200,000]  their 
losses  will  be  even  greater.” 

Hoge  is  planning  to  counter  New 
York  Newsday’s  constant  use  of  ROP 
color,  including  four-color  front  and 
back  pages  daily,  by  introducing  color 
into  the  News.  The  newspaper  just 
signed  a  letter  of  intent  with  Goss  for 
color  flexographic  units  to  be 


installed  on  its  presses. 

The  News  is  seeking  to  modernize 
its  business  and  distribution  opera¬ 
tions  as  well,  including  upgrading  its 
computer  operations  and  editorial 
frontend  systems. 

The  newspaper  in  1986  spent  $10 
million  to  reduce  its  workforce  by  397 
positions,  and  it  plans  to  spend  a 
similar  amount  this  year. 

The  News  has  also  expanded  its 
sports,  entertainment  and  business 
coverage  and  revamped  its  Sunday 
magazine  in  an  effort  to  win  back  lost 
circulation  that  dropped  another 
80,000  daily  in  last  September’s 
Publisher’s  Statement  to  the  current 
1.27  million.  Sunday  circulation  was 
down  by  about  65,000  to  1.6  million. 

Hoge  has  begun  negotiating  with 
the  News’  1 1  unions  in  an  effort  to  win 


new  contract  concessions  that  ulti¬ 
mately  will  trim  annual  operating 
costs  by  $30  million.  The  contracts  at 
the  News,  Times  and  Post  expire  on 
March  30,  1987. 

In  a  recent  meeting,  Hoge  report¬ 
edly  told  the  unions  that  the  News, 
after  making  a  $4-million  profit  in 
1985,  lost  $5  million  last  year. 

Hoge  had  originally  told  the  unions 
that  in  return  for  the  concessions,  the 
News  was  prepared  to  invest  over 
$200  million  in  a  new  plant.  But  that 
course  of  action  has  been  put  on  hold 
while  a  more  immediate  plan  is  put 
into  effect. 

In  the  short  term,  the  News  intends 
to  spend  about  $50  million  for  new 
equipment,  including  the  flexo  color 
presses. 

The  unions  are  aware  that  in  the  last 


Covering  news  in  New  York  City 

The  Daily  News  is  once  again  breaking  news  stories  and  the 
Post  is  looking  to  tone  down  its  image  of  sensationalism  on  its  news  pages 


By  Andrew  Radolf 

There  are  eight  million  stories  in  the 
“Naked  City”  and  New  York  Daily 
News  editor  Gil  Spencer  admits  he 
has  a  tough  time  keeping  up  with  all  of 
them. 

But  Spencer  believes  the  News 
lately  has  been  breaking  a  good  por¬ 
tion  of  those  stories  and  said  the 
tabloid,  which  has  been  losing  circu¬ 
lation  for  several  years,  is  re-estab¬ 
lishing  itself  as  a  dynamic  force  in  the 
city. 

“This  town  has  news  like  other 
places  have  mice,”  Spencer  com¬ 
mented  in  a  recent  interview. 
“There’s  just  story  after  story  — 
good  stuff.  It  is  impossible  to  run  a 
vacuum  cleaner  operation.  A  tabloid 
has  to  focus  on  the  high  spots.” 

The  News  was  the  first  city  daily  to 
break  the  Wedtech  scandal  story  with 
a  report  by  Marilyn  Thompson  about 
former  Presidential  adviser  Lyn  Nof- 
ziger’s  involvement  in  securing  busi¬ 
ness  for  the  defense  contractor. 
Thompson,  whom  Spencer  hired 
from  his  former  paper,  the  Philadel¬ 
phia  Daily  News,  is  now  assigned  to 
the  story  full  time. 

The  News  was  also  first  with  the 
report,  a  front-page  column  by  Jimmy 
Breslin,  that  Queens  borough  presi¬ 
dent  Donald  Manes  had  been  taking 
bribes  in  the  city’s  Parking  Violations 


Gil  Spencer 
Daily  News  editor 

Bureau. 

“We’ve  turned  over  a  few  stones,” 
Spencer  remarked.  “Suddenly, 
everybody  is  out  digging.” 

He  added  that  Breslin’s  Pulitzer  in 
1986  for  commentary,  the  News’  first 
since  1974,  also  gave  the  newspaper  a 
lift. 

Spencer  pointed  out  that  the  Daily 
News  “is  my  third  tabloid,”  after 
having  worked  at  the  Philadelphia 
paper  and  the  Trentonian. 

Lately,  the  Daily  News  has  been 


feeling  the  competitive  heat  not  only 
from  the  New  York  Post,  but  from 
New  York  Newsday  as  well. 

The  Daily  News  currently  has  an 
editorial  staff  of  about  440  people, 
Spencer  said.  By  comparison,  the 
New  York  Newsday  staff,  headquart¬ 
ered  just  seven  blocks  away,  totals 
175.  The  Post’s  editorial  staff  num¬ 
bers  about  260. 

The  Post  recently  got  both  a  new 
publisher,  Patrick  Purcell,  and  a  new 
editor  in  Frank  Devine,  formerly  from 
the  Chicago  Sun-Times,  whose  mis¬ 
sion  includes  toning  down  its  sensa¬ 
tional  news  coverage  in  an  effort  to 
win  more  advertising. 

The  Post  will  maintain  its  conserva¬ 
tive  editorial  stance,  Purcell  said, 
because  “that’s  what  differentiates 
us”  from  the  city’s  other  dailies,  but 
he  also  said  the  newspaper  intends  to 
remain  aggressive  in  its  news  cover¬ 
age. 

“I  think  we  can  still  be  a  good, 
hard-hitting  tabloid  without  the 
stigma  of  sensationalism,”  said  Pur¬ 
cell.  “We  intend  to  be  an  effective, 
reliable  voice  for  the  community  we 
serve.” 

Purcell  spends  three  days  a  week  at 
the  Post  and  the  rest  of  his  time  at  the 
Boston  Herald,  where  he  is  also 
publisher.  He  pointed  to  his  success 
with  the  Herald  where  he  followed  a 
similar  news  strategy,  and  daily  cir- 
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five  years  the  cost  of  shutting  down 
the  News,  should  that  option  become 
necessary,  has  been  substantially 
reduced  through  buyouts  of  about 
1,000  covered  by  guaranteed  con¬ 
tracts.  Those  buyouts,  combined  with 
other  staff  reductions,  have  also 
greatly  cut  any  severance  liabilities. 

The  News’  failure  to  commit  itself 
to  building  a  new  plant  has  made  the 
unions  wary  of  granting  the  paper 
concessions  that  may  not  get  them 
any  long-term  security  in  return.  But 
they  are  also  mindful  that  a  refusal  to 
grant  the  newspaper  contract  relief 
could  result  in  the  Tribune  Co.  pulling 
the  plug. 

New  York  Post 

Post  publisher  Patrick  Purcell  feels 
that  his  newspaper  can  capitalize  on 

its  circulation  lead  in  Manhattan  itself 
to  end  its  decade-long  flow  of  red  ink. 
The  Post  sells  about  250,000  copies  of 
its  total  732,000  daily  circulation  in 
Manhattan,  compared  to  the  Times’ 
220,000  and  the  News’  200,000. 

The  Post’s  total  weekday  sales  in 
the  last  few  years  have  fallen  by 
230,000  from  its  all-time  high  of 
960,000.  Its  executives,  who  say  sales 
have  been  on  the  upswing  since  Labor 
Day,  attribute  the  decline  to  its  5-cent 
newsstand  price  increase  to  350  and 
the  end  of  Wingo,  its  bingo-like  game 
that  offered  a  weekly  top  prize  of 
$50,000. 

“I  think  the  Post  most  definitely 
will  be  one  of  the  papers  which  sur¬ 
vives,”  Purcell  said,  emphasizing 
that  by  “survive”  he  means  be  profit¬ 
able.  “I  think  the  market  is  big 

enough  to  support  four  dailies  ...  at 
least  three  viable  ones.  I  don’t  know 
how  much  inroad  Newsday  is  ever 
going  to  make  in  the  city.” 

Purcell  concedes  he  will  need  the 
“cooperation  of  labor”  to  turn  the 
Post  around,  but  he  also  expressed 
confidence  that  with  “aggressive 
marketing,  promotion  and  ad  sales,” 
the  newspaper  can  be  made  viable. 

Purcell,  who  is  also  publisher  of  the 
Boston  Herald  and  spends  two  days 
of  the  week  there,  also  said  his  mis¬ 
sion  at  the  Post  includes  toning  down 
the  sensationalism  of  its  news  cover¬ 
age  that  has  so  long  been  objection¬ 
able  to  advertisers. 

“Media  analysts  have  typically 
pooh-poohed  our  initiatives,”  Purcell 
commented,  explaining  that  skeptics 
(Continued  on  page  49) 

culation  grew  by  about  33%  to  over 
300,000  in  the  last  few  years. 

Editor  Devine  added  that  the  Post 
will  still  be  a  “vociferous  newspaper, 
but  on  news  of  significance.” 

With  an  editorial  staff  of  only  about 
half  the  News’,  Devine  said  he  wishes 
at  times  he  had  “more  able  bodies”  so 
the  Post  could  “make  the  extra  step  to 
cover  stories.” 

He  remarked  that  the  newspaper 
tries  to  make  up  for  the  lack  of  man¬ 
power  with  “very  entrepreneurial 
and  swift”  news  reporting. 

The  new  editor  also  intends  to  build 
up  the  Post’s  entertainment  coverage 
“and  make  it  more  newsy.” 

Devine  said  there  will  be  no  major 
changes  in  his  executive  staff,  with 
the  exception  of  the  appointment  of 
James  Fabris  as  managing  editor.  He 
replaced  Ken  Chandler  who  went  to 
work  at  Rupert  Murdoch’s  Boston 
television  station. 

Newsday  publisher  Robert  John¬ 
son  said  in  a  recent  interview  that  his 
newspaper  intends  to  make  its  mark 
in  the  city  by  going  all-out  in  its  cover¬ 
age. 

“You  have  to  break  news,”  he 
said,  “not  simply  follow  the  pack.” 

Newsday’s  coverage  strategy 
includes  doing  major  investigations, 
such  as  a  recent  series  on  racism  in 
the  city,  as  well  as  getting  the  scoops 
on  hard  news. 

“We’re  an  underdog  with  re¬ 
sources,”  New  York  Newsday  editor 
Don  Forst  commented.  “The  quan¬ 
tity  and  quality  of  Newsday’s  re¬ 
sources  are  at  the  disposal  of  this 
editoral  department.  I  think  it’s 
reflected  in  the  paper.” 

While  acknowledging  that  New 
York  Newsday  has  intensified  the 
newspaper  “war”  in  the  city, 
Spencer  maintained  that  the  Long 
Island  invader  “has  very  little  to  do 

with  this  newspaper’s  editorial  life 
right  now.  We  have  the  city  to  deal 
with.  We  are  touching  the  lives  of 
infinitely  more  people  in  the  city  than 
they  are.” 

Spencer  said  the  Post,  with  daily 
sales  of  732,000,  remains  the  News’ 
main  newspaper  rival.  But  Spencer 
also  concedes  that  New  York  News¬ 
day’s  people  are  “sharp”  competi¬ 
tors.  “They’re  into  the  news.” 

down  about  65,000  copies  on  Sundays 
to  1.6  million. 

Spencer  minimized  the  losses  as  an 
“incremental”  decline.  “One-point- 
three  million  —  that’s  still  a  lot  of 
newspapers,”  he  said.  “If  the  ques¬ 
tion  is  stabilization,  I  think  it  is  hap¬ 
pening.” 

With  the  Post’s  732,000  daily  cir¬ 
culation,  the  two  tabloids  sell  two 
million  copies  a  day,  Spencer  added. 

“This  town  has  news  like  other  places  have  mice,” 
Spencer  commented  in  a  recent  interview.  “There’s 
just  story  after  story  —  good  stuff.  It  is  impossible  to 
run  a  vacuum  cleaner  operation.  A  tabloid  has  to 
focus  on  the  high  spots.” 

Spencer  joined  the  News  in  Sep¬ 
tember  1984,  and  in  his  2'/2  years  at 
the  paper,  he  has  set  about  rebuilding 
the  newsroom  executive  staff  from 
managing  editor  on  down. 

“There’s  only  a  couple  of  major 
jobs  that  we  didn’t,  ultimately  deal 
with,”  he  said.  “Things  had  to  be 
done  to  give  the  paper  what  we 
wanted  in  terms  of  energy.” 

Spencer  believes  news  sells  news¬ 
papers,  and  he  expressed  confidence 
that  more  aggressive  coverage,  such 
as  breaking  the  Wedtech  scandal,  will 
help  turn  around  the  News’  circula¬ 
tion  losses. 

“I  think  the  public  responds  to  hard 
news,”  he  stated.  “There’s  a  lot  of 
things  you  can  put  in  a  newspaper,  but 
when  you  get  down  to  it,  we're  a 
newspaper.  Nobody’s  calling  in  love 
notes.” 

In  the  Sept.  30,  1986  Publisher’s 
Statement,  the  News  was  down  about 
80,000  copies  daily  to  1 .27  million  and 

“That’s  not  readership;  that’s  circu¬ 
lation.” 

The  Daily  News  has  also  revamped 
many  of  its  sections  under  Spencer's 
tenure.  The  changes  include  a  new 
daily  Extra  section  on  entertainment 
with  the  Friday  Extra  being  an 
expanded  version  for  the  upcoming 
weekend,  an  expanded  and  rede¬ 
signed  Sunday  magazine,  more  busi¬ 
ness  news  and  features  in  both  the 
Sunday  and  daily  paper,  and  more 
people  covering  sports  and  state 
news. 

The  newspaper  is  in  the  process  of 
installing  a  new  ATEX  frontend  sys¬ 
tem  to  replace  its  current  Mergen- 
thaler  system. 

Spencer  believes  it  will  take  from 
five  to  seven  years  for  the  News  to 
really  turn  things  around,  but  he  was 
optimistic  he  will  succeed. 

“I’ve  been  very  lucky,  and  1  expect 
my  luck  to  hold  up  and  help  this 
paper.” 
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Corrections,  corrections,  corrections  . . . 

More  newspapers  are  running  more  corrections  than  ever  before, 
according  to  a  survey  by  Gannett  Center  for  Media  Studies 


By  Debra  Gersh 

More  newspapers  are  correcting  more  errors  than  they 
once  did. 

According  to  a  survey  by  the  Gannett  Center  for  Media 
Studies,  eight  of  12  newspapers  studied  are  running  more 
corrections  than  they  did  five  years  ago. 

The  report,  “Begging  Your  Pardon:  Corrections  and 
Corrections  Policies  at  Twelve  U.S.  Newspapers,”  set 
out  to  study  the  corrections  policies  at  six  large  newspa¬ 
pers  and  six  smaller  papers  across  the  country  in  an 
October  1985  content  analysis  of  the  12  newspapers’ 
weekday  and  Saturday  editions  and  interviews  with  edi¬ 
tors  at  the  papers  in  March  1986. 

The  six  large  dailies  studied  were  the  Boston  Globe,  the 
Chicago  Tribune,  the  Los  Angeles  Times,  the  Miami  Her¬ 
ald,  the  New  York  Times  and  the  Washington  Post. 

The  six  smaller  papers  were  “those  at  or  closest  to  the 
median  circulation  among  dailies  in  each  of  the  states 
where  the  six  larger  papers  were  published”  —  the 
Haverhill  (Mass.)  Gazette,  the  Dixon  (Ill.)  Telegraph,  the 
Visalia  (Calif.)  Times-Delta,  the  Daytona  Beach  (Fla.) 
Evening  News  (which  has  since  ceased  publication),  the 
Oneonta  (N.Y.)  Evening  Star  and  the  Hagerstown  (Md.) 
Herald-Mail. 

Authored  by  D.  Charles  Whitney,  associate  professor  of 
communication  at  the  University  of  Illinois,  the  report 
found  that  “most  of  the  papers  are  correcting  their  errors 
when  they  find  them  and  most  have  policies  of  correcting 
them  in  fixed  places  in  the  paper  under  standing  headlines, 
making  them  accessible  to  readers.” 

Further,  the  study  determined  that  “the  large  papers 
make  more  corrections  than  the  small  ones  do,  but  only 
because  they  print  more  news.  The  ratio  of  corrections  to 
news  printed  shows  no  significant  difference  between 
large  and  small  papers.” 

In  addition,  “the  newspapers’  policies  for  calling  errors 
to  editors’  attention  and  correcting  them  vary  widely  from 
paper  to  paper,”  and  “the  majority  of  news  corrections 
are  of  relatively  simple  and  indisputable  factual  errors. 
Subjective  errors  —  concerning  questions  of  news  judg¬ 
ment,  fair  play,  accuracy  and  the  like  —  are  more  likely  to 
be  acknowledged  in  the  large  papers  than  the  small  ones, 
but  in  both  cases  editors  usually  direct  such  errors  to  the 
letters-to-the-editor  columns.” 

The  study  reported  that  “as  recently  as  1973,  only  about 
one  paper  in  eight  —  and  only  one  paper  in  four  with 
l()0,()()0-plus  circulations  —  even  had  a  standing  headline 
for  corrections.  Eleven  of  the  12  papers  in  this  study  — 
and  all  of  the  six  large  ones  —  have  such  headlines  now. 

“Not  surprisingly,  the  larger  papers  had  the  most  cor¬ 
rections.  Five  of  the  six  larger  papers  averaged  at  least  one 
corrected  error  every  two  days,  while  only  one  of  the 
smaller  papers  did. 

“And  for  letters-columns  corrections  —  letters  to  the 
editor  commenting  on  accuracy  or  news  treatment  —  the 
larger  papers  again  had  more,  all  six  with  an  average  of  at 
least  one  such  letter  every  two  days,  while  the  small 
papers  averaged  about  one  such  letter  every  eight  days.” 


However,  the  study  concluded  that  “one  cannot  pre¬ 
dict,  based  on  a  paper’s  size,  the  frequency  with  which  it 
will  correct  errors. 

“As  a  forum  for  corrections,  letters-to-the-editor  col¬ 
umns  also  show  variation,”  the  report  continued.  “Each 
of  the  large  papers  ran  more  letters  to  the  editor  than  any  of 
the  smaller  ones  did  in  October  1985,  even  though  letters 
to  the  editor  occupied  a  larger  proportion  of  the  total  space 
of  smaller  papers  than  they  did  in  the  larger  ones. 

“Of  interest  to  us,  however,  was  that  letters  comment¬ 
ing  on  accuracy  and  news-play  constituted  a  larger  frac¬ 
tion  of  letters  on  the  large  papers  than  they  did  on  the  small 
ones.” 


..  .the  study  concluded  that  “one 
cannot  predict,  based  on  a  paper’s 
size,  the  frequency  with  which  it  will 
correct  errors.” 


After  interviewing  the  editors  responsible  for  correc¬ 
tions  at  each  paper,  the  report  noted  that  “all  but  one  of 
the  papers  had  a  routine  procedure  for  handling  errors  and 
a  standard  format  for  correcting  them.  But  the  papers 
varied  in  the  degree  to  which  their  corrections  policies  had 
been  formalized;  on  most  of  the  papers,  and  particularly 
the  large  ones,  the  editors  and  reporters  understood  the 
procedures  for  handling  corrections  but  the  procedures 
weren’t  written  down  anywhere.  Those  procedures  that 
had  been  written  down  varied  in  their  detail. 

“When  we  asked  editors  how  many  of  the  errors  that 
were  called  to  their  attention  became  printed  corrections, 
their  responses  ranged  from  ‘more  than  half  on  the  Day¬ 
tona  Beach  Evening  News  to  99%  at  the  Chicago  Tribune, 
with  most  estimating  that  90%  or  more  were  printed,”  the 
report  continued. 

“We  believe,  however,  that  most  of  the  editors  inter¬ 
preted  our  question  as  Pete  Weitzel  of  the  Miami  Herald 
did:  ‘If  we  find  we  have  made  an  error,  we  run  a  correc¬ 
tion.’  In  other  words,  errors  were  items  that  were  easily 
recognizable  as  incontrovertibly  wrong;  they  did  not 
include  debatable  matters  of  play  and  interpretation.” 

The  study  also  revealed  that  a  “majority  of  the  editors 
said  their  papers  routinely  tried  to  include  information  on 
the  source  of  errors,  such  as  how  they  occurred,  while  a 
minority  only  corrected  the  error,  and  three  papers  —  the 
Washington  Post,  New  York  Times  and  Dixon 
Telegraph  —  mentioned  sources  of  errors  only  under  cer¬ 
tain  circumstances.” 

No  apology 

The  research  further  discovered  that  “policies  also  vary 
on  whether  corrections  will  include  apologies. 

By  policy,  said  four  editors  —  Boston  Globe,  New 
York  Times,  Washington  Post,  Visalia  Times-Delta  — 
their  papers  never  include  them;  only  one  editor,  of  the 
(Continued  on  page  57) 
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Shielding  the  president? 

White  House  press,  annoyed  at  lack  of  access  to  President  Reagan,  renews 
complaint  that  the  chief  executive’s  staff  is  trying  to  manipulate  coverage 


By  James  E.  Roper 

White  House  press  correspondents 
renewed  pressure  for  greater  access 
to  President  Reagan  this  week  and 
finally  got  to  put  a  few  brief  questions 
to  the  chief  executive  after  he  posed 
for  pictures  on  Feb.  18  with  Israeli 
Prime  Minister  Yitzhak  Shamir. 

A  pool  of  reporters  and  photogra¬ 
phers  was  admitted  to  the  “photo 
opportunity.”  And  —  the  result  was 
mostly  pictorial. 

President  Reagan  looked  fit  and  he 
said  he  felt  fine.  Asked  if  his  chief  of 
staff,  Donald  Regan,  might  be  leaving 
the  White  House,  the  president 
replied  with  words  that  he  character¬ 
ized  as  a  “no  answer.” 

Regan  himself  stood  nearby,  look¬ 
ing  glum. 

Asked  if  he  would  hold  a  formal 
news  conference  after  issuance  of  the 
Tower  Commission  report  on  the 
Iran-Contra  arms  deal,  the  president 
said,  “We’ll  be  making  an  announce¬ 
ment  on  what  we  plan  to  do  once  the 
report  is  released.” 

Did  he  expect  the  report  to  be  very 
tough? 

“Wait  and  see,”  the  president 
replied. 

The  encounter  was  one  of  the  few 
the  press  had  had  with  the  president 
since  his  prostate  operation  six  weeks 
earlier.  Mostly,  they  had  shouted 
questions  at  the  president  as  he 
boarded  or  left  a  helicopter  that  flew 
him  between  the  White  House  and 
Camp  David.  The  correspondents 
had  grown  increasingly  restive,  pro¬ 
testing  to  the  new  White  House  press 
spokesman.  Marlin  Fitzwater,  at  his 
daily  briefings. 

When  Fitzwater  announced  on 
Feb.  1 3  that  no  reporter  pool  would  be 
allowed  to  question  Reagan  in  con¬ 
nection  with  a  meeting  he  was  having 
with  welfare  experts,  one  correspon¬ 
dent  asked:  “Is  it  a  new  policy  that  we 
will  never  be  able  to  cover  anything  in 
the  West  Wing  [of  the  White  House] 
again?” 

“No,  it’s  not,”  responded  Fitzwa¬ 
ter,  asserting  that  he  had  made  an 
“arbitrary”  decision  on  this  particu¬ 
lar  occasion. 

Fitzwater  added:  “1  don’t  know 


how  long  it  will  be,  but  we’ll  start 
opening  up  full  coverage  again  very 
soon.  I  just  can’t  give  you  a  specific 
date.” 

The  following  Tuesday  (Feb.  17), 
Fitzwater  annoyed  some  correspon¬ 
dents  again  by  the  juxtaposition  of 
two  announcements  —  that  the  presi¬ 
dent  was  addressing  business  leaders 
in  a  White  House  session  open  for 
filming  at  2:15  p.m.,  and  a  pressroom 
briefing  by  Secretary  of  the  Treasury 
James  Baker,  Secretary  of  Labor  Bill 
Brock  and  U.S.  Trade  Representative 
Clayton  Yeutter,  which  would  be  on 
the  record  but  not  available  for  film¬ 
ing. 

Protested  Sam  Donaldson  of  ABC 
News:  “You’re  afraid  that  if  you  put 
Baker  and  Brock  and  Y eutter  on  cam¬ 
era,  we  will  use  them  rather  than 
Ronald  Reagan  in  the  East  Room  at 
2:15  p.m.,  so  you  say  to  us,  ‘Oh, 
vou’re  not  going  to  have  them  on  cam¬ 
era.’  It’s  your  attempt  to  make  certain 
we’re  going  to  use  Ronald  Reagan.  1 
don’t  know  whether  we  will  or  not.” 

Another  correspondent  interjected 
that  the  arrangement  had  “no  ratio¬ 


nale  except  manipulation  of  the 
press.” 

The  next  day,  Fitzwater  allowed 
pool  correspondents  to  question  the 
president  after  he  welcomed  the  vis¬ 
iting  Shamir,  but  the  continuing  issue 
of  press  access  to  the  president 
remained  unresolved. 

Toronto  Star  bans 
tobacco  advertising 

The  Toronto  Star,  Canada’s  largest 
newspaper,  has  become  the  fourth 
major  daily  there  to  ban  cigarette  ads. 

The  newspaper,  which  has  a  circu¬ 
lation  of  about  520,000.  generates 
about  $1  million  annually  from  the 
ads,  according  to  Tom  Murtha,  vice 
president  of  marketing  and  sales. 

“What  made  us  swing  to  eliminate 
cigarette  advertising  was  the  growing 
evidence  of  the  health  hazards,” 
Murtha  told  the  Canadian  Press.  He 
said  the  newspaper  will  look  to  “other 
sources”  to  make  up  for  lost  income 
(Continued  on  page  56) 
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Strengthening  their  classified  ad  position 

New  York  Post,  Boston  Herald  charge  fixed  rate  for 
auto  classified  ads  and  run  them  until  the  car  is  sold 


the  car  is  sold. 

The  response  to  Auto-Market,  as  it 
is  called,  has  been  very  good,  accord¬ 
ing  to  Art  Kurek,  the  paper’s  classi¬ 
fied  advertising  manager.  He  noted 
that  by  the  end  of  the  week  the  Post 
advertises  an  average  of  4, 100  cars  — 
a  number  that  can  get  up  to  as  many 
as  4,600  or  4,700. 

Kurek  added  that  Friday’s  paper 
carries  more  ads  than  Thursday,  and 
Saturday  carries  more  than  Friday 
because  of  the  cutoff  dates.  An  ad 
taken  on  a  Tuesday  will  not  appear 
until  Friday,  for  example. 

The  benefits  to  the  paper,  in  terms 


By  Debra  Gersh 

The  Rupert  Murdoch-owned  New 
York  Post  and  Boston  Herald  have 
taken  steps  to  strengthen  their  posi¬ 
tions  in  classified  advertising  sales  by 
offering  three-line  ads  at  discounted 
prices  that  run  at  no  additional  cost 
until  the  car  being  advertised  is  sold. 

In  Boston,  the  promotion  has  been 
expanded  to  include  real  estate  adver¬ 
tising  as  well. 

The  New  York  Post  promotion 
allows  readers  a  three-line  classified 
auto  ad  for  $29.95  that  runs  every 
Thursday,  Friday  and  Saturday  until 


of  revenue,  depend  upon  whether  the 
car  is  sold  in  the  first  week  the  ad 
appears.  For  example,  a  similar  ad  for 
three  days  at  the  old  rates  —  which 
are  not  in  effect  anymore  —  would 
probably  have  cost  about  $19  or  $20, 
he  said. 

“We  have  a  few  more  changes  that 
will  be  made  in  the  future  to  help  the 
program  become  more  successful,” 
he  said.  Some  changes  are  slated  to 
include  having  the  price  for  the  car  in 
every  ad,  and  subsequently  suggest¬ 
ing  to  the  owner  to  lower  the  price  if 
the  car  is  not  sold.  Kurek  said  this 
suggestion  would  probably  take  place 
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when  the  ad  is  renewed,  every  three 
to  four  weeks. 

To  renew  an  ad,  he  explained,  all 
the  car  owner  has  to  do  is  call  the 
paper  and  say  that  the  car  has  not 
been  sold  yet.  There  is  no  additional 
cost  and  the  call  is  very  brief. 
Renewal  is  required  because  the 
paper’s  computer  memory  bank  can¬ 
not  hold  enough  information  to  do  it 
automatically,  Kurek  observed. 

“The  cost  [of  the  ad]  is  not  exactly 
where  we  would  like  it  to  be  in  terms 
of  revenue,”  he  added,  “but  we  will 
try  to  even  it  up  without  more  burden 
on  the  advertiser.”  Kurek  also  noted 
that  quicker  turnover  of  ads  will  help 
balance  debts  and  revenue. 

One  reason  for  the  promotion’s 
success,  Kurek  said,  is  that  the  paper 
runs  an  ad  for  Auto-Market  every  day 
with  a  coupon  to  send  in  and  a  number 
to  call  —  placing  an  ad  is  very  simple. 

“We  wanted  to  make  sure  this  was 
easy,”  he  said.  “We  even  had  discus¬ 
sions  on  what  phone  number  to  use. 
We  paid  attention  to  the  minutest 
details  so  there  would  be  no  aggrava¬ 
tion  or  frustration  for  our  readers.”  In 
addition,  there  was  the  opportunity 
for  input  from  executives  at  all  levels. 

While  he  said  it  has  been  difficult  to 
get  a  handle  on  exactly  how  much 
effect  Auto-Market  has  had  on  actual 
sales  of  the  paper,  Kurek  said  people 
from  the  circulation  department  have 


Weekly  paper  is 


The  weekly  Gazette  of  Greenwood, 
Ind.,  is  now  delivered  exclusively  by 
the  Greenwood  Senior  Citizen  Cen¬ 
ter,  a  move  that  not  only  benefits  the 
center  but  also  the  paper,  as  it  now  is 
able  to  incorporate  later  editorial  and 
advertising  deadlines. 

Before  the  switch  during  the  week 
of  Jan.  25,  the  Gazette  had  been  deliv¬ 
ered  on  Mondays  to  businesses  and 
high-traffic  locations  by  a  private  con¬ 
tractor  and  directly  to  households  on 
Tuesdays  by  Consumer  Communica¬ 
tions  Services  of  Indianapolis. 

That  meant  that  CCS  carriers 
needed  the  weekend  prior  to  distribu¬ 
tion  to  stuff  the  papers  into  CCS  home 
delivery  bags,  which  in  turn  gave  the 
TMC  paper  a  Thursday  production 
deadline  for  a  Friday  press  run. 

Now  the  paper  is  able  to  do  produc¬ 
tion  work  on  Tuesday  for  distribution 
on  Thursdays.  Further,  the  advertis¬ 
ing  deadlines  have  been  shortened 
from  a  five-day  lag  to  two  days. 

Carriers  work  for  and  are  paid  by 
the  senior  center. 


indicated  that  it  has  had  some  positive 
effect. 

“We’re  hoping  that  our  readership 
for  new  cars  and  used  cars  .  .  .  will 
make  the  New  York  Post  the  Bible  for 
new  and  used  cars,”  Kurek  added. 
“If  anybody  is  looking  for  a  car,  he 
would  be  hard-pressed  not  to  find  it 
here.  The  public  has  really  latched 
onto  it  like  it  was  something  special.” 

In  Boston,  the  Herald’s  auto  classi¬ 
fied  promotion  began  before  the 
Post’s  and  is  much  the  same,  offering 
three  lines  for  $30  until  the  car  is  sold. 
At  the  Herald,  however,  the  ads  run 
every  day,  according  to  classified 
advertising  director  Jeannette  Dowd, 
who  estimated  that  some  4,000  ads 
appear  in  the  paper  each  day. 

When  the  Herald  began  the  promo¬ 
tion  last  July,  the  cost  of  the  ad  was 
$20,  but  that  price  was  simply  too 
low,  Dowd  explained,  noting  that 
raising  the  price  in  November  had  no 
effect  on  ad  sales. 

Private  parties  advertising  cars  in 
the  paper  can  choose  between  the 
Sure  Deal,  as  it  is  called,  or  they  can 
buy  space  at  the  open  rate  for  as  many 
days  as  they  choose,  she  continued.  A 
three-line  ad  appearing  seven  days  at 
the  open  rate  would  cost  about  $40. 

Like  the  Post,  the  Herald  requires 
renewing  the  ad  every  three  weeks  if 
the  car  is  not  sold. 

With  support  from  radio,  televi¬ 


sion,  outdoor  and  in-house  advertis¬ 
ing,  the  Sure  Deal  campaign  has  sig¬ 
nificantly  increased  the  Herald’s 
automotive  share  in  Boston,  Dowd 
said.  In-house  ads  with  coupons  for 
ad  applications  —  all  pre-paid  —  ini¬ 
tially  ran  every  day,  but  now  appear 
when  space  is  available,  usually  about 
four  times  a  week,  she  added. 

In  addition,  the  Herald  was  so 
flooded  with  calls  —  some  from  as  far 
away  as  New  Hampshire  and  areas 
outside  the  paper’s  market  —  that 
four  additional  staff  people  were  hired 
just  to  take  ads,  Dowd  said. 

In  September  the  Herald  expanded 
the  idea  to  real  estate  advertising  with 
Sure  Deal  II,  which  allows  both  pri¬ 
vate  parties  and  real  estate  agents  to 
run  a  three-line  ad  for  $99  until  the 
property  advertised  is  rented  or  sold. 

Sure  Deal  II  takes  up  about  five 
pages  daily  and  is  continuing  to  grow, 
Dowd  noted,  adding  that  no  expan¬ 
sion  of  the  idea  into  other  areas  of 
classified  advertising  is  planned  at 
this  time. 

Dowd  described  the  response  to 
Sure  Deal  as  “phenomenal,”  and 
noted  that,  while  the  public  previ¬ 
ously  did  not  perceive  the  Boston 
Herald  as  a  classified  vehicle,  that 
perception  is  rapidly  changing  as  the 
paper  is  beginning  to  carry  more  auto¬ 
motive  linage  than  the  competition. 


delivered  exclusively  by  senior  citizens 


According  to  a  report  in  the 
Gazette,  Brian  Kelly,  president  of 
Kelly  Publications  Inc.,  the  newspa¬ 
per’s  publisher,  was  approached  by 
Gazette  editor  Gordon  “Mac” 
McKerral  with  the  idea  of  using  the 
senior-center  members  and  staff  as  a 
circulation  department  for  the  news¬ 
paper. 


“This  age  group  is  the 
most  reiiable  work  force 
around.” 


“When  he  first  approached  me  with 
the  idea,  I  really  didn’t  understand 
where  he  was  coming  from,”  Kelly 
told  the  Gazette.  “I  didn’t  think  the 
center  had  the  personnel  or 
resources,  and  I  didn’t  think  Betty 
Davis  [center  director]  would  even  be 
interested  in  taking  on  a  project  of  this 
magnitude. 

“But  all  the  negatives  quickly 


turned  to  positives,”  he  continued. 
“This  age  group  is  the  most  reliable 
work  force  around.  Our  income  is 
based  on  delivering  news  and  a  sales 
message  to  readers.  Reliability  in 
delivery  is  critical  for  us  and  if  it 
breaks  down,  we’re  dead.” 

Kelly  also  noted  that  “they 
[seniors]  have  a  work  ethic  matched 
by  none.  And  we  are  among  the  first 
to  preach  to  people  about  keeping 
money  in  the  Greater  Greenwood 
area  and  helping  our  neighbors.  This 
was  a  chance  to  practice  what  we 
preach,  and  it’s  helping  the  [people  at 
the]  senior  center  to  help  them¬ 
selves.” 

Davis  told  the  Gazette  that  she  ini¬ 
tially  saw  the  startup  of  the  paper  last 
October  as  a  community  project,  and 
that  the  new  partnership  will  accom¬ 
plish  many  things. 

“One  is  that  it  will  provide  ongoing 
funds  for  us  and,  in  doing  it,  we’re 
doing  something  that  the  seniors  who 
participate  in  it  can  be  very  proud 
(Continued  on  pa^e  50) 
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Honoring  black  journalists 

Exhibit  of  portraits  of  12  black  Journaiists  goes  on  national  tour 


An  exhibit  of  portraits  of  1 2  black 
journalists  is  going  on  a  national  tour, 
part  of  the  observance  of  February  as 
Black  History  Month. 

The  portraits  were  unveiled  at  the 
National  Press  Club  in  Washington 
Feb.  1 7  and  will  be  shown  at  Howard 
University  and  other  sites  in 
Washington,  D.C. 

Later  the  exhibit  will  travel  to  Min¬ 
neapolis,  New  York,  Chicago  and 
Dallas. 

The  “Gallery  of  Greats,"  spon¬ 
sored  by  the  Miller  Brewing  Co.,  was 
painted  by  Jamaica-born  Bryan 
McFarlane  of  Cambridge,  Mass.,  an 
artist-in-residence  on  the  faculties  of 
three  university  art  departments. 

Depicted  are  four  of  the  earliest 
pioneers  of  black  journalism  and  eight 
who  still  live. 

Their  stories  chronicle  the  develop¬ 
ment  of  black  journalism  in  the 
United  States: 

•  John  Brown  Russwurm  (I799- 
I851),  born  in  Jamaica;  helped  found 
America’s  first  black  newspaper. 
Freedom’s  Journal,  in  1 827  in  New 
York,  with  the  first  editorial  crying; 
“We  wish  to  plead  our  own  cause 
[against  slavery].  Too  long  have 
others  spoken  for  us.  Too  long  has  the 
publick  been  deceived  by 
misrepresentations  .  .  .  Our  vices 
and  degradation  are  ever  arrayed 
against  us,  but  our  virtues  are  passed 
by  unnoticed." 

•  T.  Thomas  Fortune  (I856-I928), 
an  ex-slave;  in  1 88 1  founded  the  New 
York  Globe,  which  evolved  into  the 
New  York  Freeman  and  then  the  New 
York  Afie  that  survived  until  I960. 

•  William  Monroe  Trotter  (I87I- 
I934)  founded  the  Boston  Guardian  in 
1 90 1  “to  protest  forever  against  being 
proscribed  or  shut  off  in  any  caste 
from  equal  rights  with  other  citi¬ 
zens.”  In  I905,  he  helped  start  an 
organization  that  was  a  forerunner  of 
the  National  Association  for  the 
Advancement  of  Colored  People. 

•  Ida  B.  Wells-Barnett  (I86I-I93I), 
born  in  Holy  Springs,  Miss.;  taught 
school  in  Memphis,  bought  into  the 
Memphis  Free  Speech  until  it  was 
destroyed  by  a  mob,  then  became  a 
writer  for  New  York  Age,  always 
campaigning  against  lynching  of 
blacks. 


Washington  Post  columnist  William 
Raspberry  (top)  and  Robert  Maynard, 
owner  of  the  Oakland  (Calif.)  Tribune, 
portrayed  in  paintings  by  artist  Bryan 
McFarlane. 

•  Samuel  H.  Lacy  (1 903-  )  broad¬ 
cast  sports  for  Washington  and  Balti¬ 
more  radio  and  television  stations, 
and  wrote  sports  for  the  Washinfiton 
Tribune,  Chicago  Defender  -And  Balti¬ 
more  Afro-America,  campaigning  for 
integration  of  major-league  baseball 
and  helping  bring  about  the  signing  of 
Jackie  Robinson  by  the  Brooklyn 
Dodgers. 

•  Malvin  R.  Goode  (1908-  )  wrote 
sports  for  the  Pittsburgh  Courier  and 


broadcast  for  Pittsburgh  radio  sta¬ 
tions  until  he  was  hired  by  ABC  News 
in  1961,  when  he  started  covering  the 
United  Nations. 

•  Ethel  L.  Payne  (191 1- )  joined  the 
Chicago  Defender  in  1951,  wrote 
about  racial  strife  in  the  South,  and 
was  assigned  to  cover  the  White 
House.  She  has  written  also  from 
Asia,  Africa,  Europe  and  Latin 
America.  Her  goal:  “To  do  whatever 
1  can  to  retrieve  some  lives  from  the 
conveyer  belt  that  processes  them 
into  compliant  dependents  of  a  super¬ 
right  state.” 

•  Gordon  Parks  ( 1 9 1 2- )  was  born  in 
Ft.  Scott,  Kan.;  attended  high  school 
in  St.  Paul,  Minn.,  and  gained 
national  attention  with  fashion  photo¬ 
graphs  he  made  in  Chicago.  He  has 
been  a  photogapher,  painter,  com¬ 
poser,  author  of  12  books,  even  a 
professional  basketball  player. 

For  five  years,  he  made  fashion 
photographs  for  Vogue  magazine, 
and  for  20  years  worked  for  Life 
magazine.  His  novel.  The  Learning 
Tree,  was  published  in  1963  and  made 
into  a  motion  picture  which  he 
directed,  scored  and  produced.  He 
has  written  the  scores  for  two  other 
films,  a  symphony,  a  concerto,  five 
sonatas  and  a  ballet. 

•  William  Raspberry  (1935-  )  was 
born  in  Okolona,  Miss.,  graduated 
from  Indiana  Central  College  and 
served  two  years  in  the  Army  as  an 
information  specialist  stationed  in 
Washington,  D.C.  The  Washington 
Post  made  him  a  reporter,  then  a  col¬ 
umnist  on  race  relations. 

•  Robert  C.  Maynard  (1937-  )  was 
born  in  Brooklyn  of  parents  from  Bar¬ 
bados  and  acquired  his  first  type¬ 
writer  at  the  age  of  eight.  By  age  16, 
he  was  so  fascinated  with  writing  that 
he  dropped  out  of  high  school  and 
became  a  reporter  for  the  New  York 
Age  and  later  wrote  for  the  Baltimore 
Afro-American. 

He  applied  unsuccessfully  for  jobs 
at  more  than  300  daily  newspapers 
before  being  hired  by  the  York  (Pa.) 
Gazette  in  1961.  In  1965,  he  won  a 
Neiman  fellowship  for  a  year’s  study 
at  Harvard  University  and  afterward 
became  the  Washington  Post’s  first 
black  national  correspondent.  Gan- 
(Continued  on  page  50) 
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Two  years  of  production  operation  have  paid  off  for 
FLEXOMAN.  By  the  last  quarter  of  1986,  MAN  Roland 
received  orders  for  57  new  units.  Four-color  units, 
arch  units,  vertical  units,  and  color  decks  for  slip-in 
or  complete  new  presses. 


USA-built  FLEXOMAN  —  the  flexo  leader  from  one 
of  the  world’s  largest  press  manufacturers. 


Ask  the  people  who  have  already  made  the  choice 
you’re  considering.  Then  call  MAN  Roland  USA,  Inc., 
333  Cedar  Avenue,  Middlesex,  NJ  08846 
(201)  469-6600 


■MAN  on  the  move 


^  MAN 
ROLAND 

NEWSPAPER  PRESS  DIVISION 


With  Apple 
Desktop  Publishing, 


m 


outfaonelpig 


One  of  the  most  common  ex¬ 
periences  in  the  graphic  design  business 
has  always  been  one  of  the  most 
uncontrollable  and  frustrating. 

Sending  out  for  the  things  you  need. 

Like  cofee  at 


2am  in  the  middle 
of  a  rush  j  ob. 

Stats.  Quiclde  illus- 

trations.  Line  art.  ^ 

And  those  emer- 
last  minute 
changes  that  often 
end  up  sitting  with  a  messenger  at 
some  lunch  counter  somewhere. 

While  we  can’t  promise  any 
improvements  in  the  nation’s  messenger 
services,  we  can  promise  that  an  Apple 
Desktop  Publishing  System  will  make 
your  business  more  productive.  More 
profifcible.  And  give  you  more  control. 

If  the  word  “system”  conjures 
up  images  of  gigantic  machines  taking 
over  your  already  cramped  studio,  relax. 

An  ^ple  Desktop  Publishing 
System  can  start  with  as  little  as  a 
Macintosh™  Plus  computer  and  a 
LaserWriter""  Plus  printer. 

Two  machines  that  let  you 
CTeate  camera-ready  art  of  near  typeset 
quality.  In  less  space  than  it  would  take 
to  squeeze  in  another  art  table.  And 
in  a  lot  less  time  than  it  takes  to  find  a 
supplier’s  rep  on  the  weekend. 

With  Macintosh’s  intuitive  mouse 
technology  and  graphic  interface  com¬ 
bined  with  software  like  MacPaint^ 
MacDra\y™  PageMaker,  ReadySetGo, 
LetraPage,  Cricket  Draw  and  Microsoft 
Word,  you  can  create  a  direct  mail 
campaign.With  ftill-page  illustrations 
of  the  client’s  product  line. 

Produce  finished  comps  for  a 
new  business  presentation.With  the 
copy  in  English  instead  of  Greek. 

Design  business  cards  that  open 
doors.  Or  overheads  that  generate 
exclamations  instead  of  yawns. 

All  virtually  overnight.  Or,  if  you’re 
really  organized,  during  the  course  of 


Colonial  Lock  Co. 


And  in  the  style  that  best  expresses  it’s  letter  perfect.  And  send  it  to  any 
your  intentions.  Like  boldfaced  italic.  PoSTSCRiPT-compatible  typesetting 
Or  outlined  small  caps.  machine. 

You  can  even  kern  each  indi-  Or  simply  have  a  messenger  take 

vidual  character  to  your  own  exacting  a  Macintosh  disk  over  to  the  typesetter, 
standards.  Either  way,  you’ll  have  all  of 

^  And  you  can  add 

i  new  faces  from  a  ^ ‘ 

growing  librarv;  |.  .1  H I 

Including  our  fave  J . . _ 

rave,Garamond. 

^  I _  Then  there 

™  the  thousands 

;  of  graphics.  The  ones 
you  make  yourself  And 
""""*"**  the  ones  you  pick  up 
with  electronic  clip  art  like  ClickAit 

or  Dynamic  Graphics  Desktop  Art.  reside  at  the  typehouse.  vouean  consider  it  part  o/your.ipple 

Youcanevencopyblack&white  Desktop 

photograph  and  artwork  with  a  scanner.  original  text  and  graphics  printed 

Ofcourse,  some  of  your  business  without  modification 


BRIGHT 

IDEA 

LIGHTING 


ITC  Avant  Garde 


ITC  Bookman 


Helvetica 


Helvetica  Narrow 


New  Century  Schoolbook 


Palatino 


Times 


ITC  Zapf  Chancery 
ITC  Zapf  Dingbats 


You  it  find  these  11  typeface  families  built  into  the 
LaserWriter  Plus.  Bid  you  can  add  other fonts from  a 
grouing  library.  Orei'en  create  your  own. 


®  1986 Apple  Computer,  Inc.  Apple,  the  Apple  logo  and  LaserWriter  are  registered  trademarks  of  Apple  Computer,  Inc.  Macintosh,  MacDraw  and  MacPaint  are  trademarks  of ^pple  Computer,  Inc. 
The  power  to  be  your  best  is  a  service  mark  of  Apple  Computer,  Inc.  Avant  Garde  Gothic  and  Bookman  are  a  registered  trademark  of  International  Typeface  Corporation.  Helt  etica.  Times 
and  Palatino  are  registered  trademarks  oft^Mlied  Corporation.  Microsoft  is  a  registered  trademark  of  the  Microsoft  Corporation.  PosiSauFrisa  trademark  of  Adobe  Systems.  Inc.  ReadySetGo  is  a 
trademark  of  Manhattan  Graphics.  For  an  authorized  Apple  dealer  nearest  you.  call  (800)  446-3000  ext.  50.  In  Canada,  call  (800)387-9683. 
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LEGAL  BRIEFS 


Courtesy  title 
sparks  lawsuit 

Courtesy  titles  have  prompted  a 
libel  suit  against  a  Michigan  weekly. 

A  prominent  Michigan  feminist  and 
lawyer  filed  the  lawsuit  (Jan.  28) 
against  Anteebo  Publishers,  owner  of 
the  Grosse  Pointe  News,  saying  she 
was  ridiculed  by  the  newspaper’s  edi¬ 
tor  in  a  column. 

The  dispute  began  about  a  year  ago 
when  the  attorney,  Dawn  Van  Hoek, 
wrote  a  letter  to  the  editor  complain¬ 
ing  about  what  she  said  was  the  news¬ 
paper's  policy  of  referring  to  women 
by  their  husband’s  name,  as  in  “Mrs. 
John  Doe.’’ 

“As  it  happened,  in  the  article  she 
was  complaining  about  (the  article’s 
subject)  was  quite  well  known  and 
respected  in  her  own  right.  She  didn’t 
need  to  be  identified  by  her  husband’s 
name,”  said  Hoek’s  attorney,  Eliza¬ 
beth  Gleicher. 

Grosse  Pointe  News  editor  Pat 
Paholsky  said  the  paper  has  not  had 
such  a  policy  for  more  than  a  year. 
She  said  an  editor’s  note  to  that  effect 
was  printed  below  the  letter. 


The  next  week,  Paholsky  said,  she 
wrote  in  her  weekly  column  “on 
how  .  .  .  readers  do  one  thing  and  say 
another.” 

As  part  of  the  column,  Paholsky 
referred  to  the  letter  Hoek  had  writ¬ 
ten,  though  she  did  not  use  Hoek’s 
name.  She  said  the  letter  was  sent  in 
an  envelope  with  a  printed  return 
address  referring  to  herself  by  her 
husband’s  name. 

Hoek’s  lawyer  said  that  was  false. 
She  also  said  the  reference  could  eas¬ 
ily  be  understood  to  be  Hoek. 

“Dawn  was  extremely  upset  and 
people  began  to  call  her  and  ridicule 


her,”  attorney  Gleicher  said. 
“[Hoek]  wants  a  retraction  pub¬ 
lished,”  the  attorney  added.  “She 
wants  her  name,  and  in  a  sense,  her 
honor  restored.” 

Paholsky,  however,  maintains  the 
envelope  was  simply  thrown  away  in 
the  normal  course  of  events. 

“But  I  gave  her  the  benefit  of  the 
doubt  and  did  a  retraction  anyway,” 
Paholsky  said. 

Paholsky  said  the  suit  “sounds  like 
a  nuisance  thing  to  me.”  She  said 
neither  she  nor  the  Anteebo  attorney 
had  been  served  with  papers  nor  had 
they  seen  the  suit. 


Minneapolis  daiiy  sues  the  FBI 


The  Minneapolis  Star  and  Tribune 
is  suing  the  FBI  over  the  seizure  of  a 
photographer’s  camera. 

Thomas  Sweeney  was  photo¬ 
graphing  the  arrest  of  a  narcotics  sus¬ 
pect  Dec.  22  when  three  men  who 
identified  themselves  only  as  Federal 
Bureau  of  Investigation  agents 
demanded  his  camera  and  film. 

“Sweeney  identified  himself,  pre¬ 
sented  his  press  card  and  explained 


that  arrangements  could  be  made  to 
address  any  concerns  the  agent  or 
officers  may  have  had  about  the  iden¬ 
tification  of  undercover  officers,”  the 
suit  says. 

“Thereafter,  the  agents  or  officers, 
or  one  of  them,  again  de¬ 
manded  .  .  .  Sweeney’s  film, 
threatened  (him)  with  arrest,  and, 
thereafter,  over  Sweeney’s  protest, 
(Continued  on  page  26) 
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Need  to  find  out  what  it 
costs  to  insure  a  flea  circus? 

»orry.  We  can’t  help. 
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What  blizzard? 


Two  January  snowstorms  in  four  days.  their  ad  material  right  on  schedule,  from 

A  one-two  punch  that  virtually  paralyzed  -  22, 300  miles  above. 

the  Northeastern  United  States.  For  the  Boston  Globe,  $90,000  in  recruit- 

But  for  AD/SAT  customers  -  advertisers  ment  and  $3^000  in  national  display  was 

and  newspapers  -  it  was  business  as  usual.  saved.  At  the  Chicago  Tribune,  it  was 

In  New  York,  Chicago,  Boston,  Newark,  $40,000  in  classified  and  $5,200  in  notional. 

Philadelphia  and  \Atoshington,  normally  And  at  the  Washington  Post,  $15,000  in  retail 

tight  production  schedules  faced  a  fresh  m  m  \  _  beamed  in  safely.  All  on  January  22. 

snowbank  of  problems.  Lj  I®  Today,  agencies,  advertisers  and  a  grow- 

But  while  airports  were  closed  and  deliver  newspaper  ing  network  of  newspapers*  look  to  AD/SAT  to 

trucks  and  messengers  struggled  below,  ads  at  the  speed  of  light,  guarantee  delivery  at  the  speed  of  light. 

AD/SAT's  network  of  newspapers  received  Weather  or  not. 

•As  of  2/6/87: 93  newspapers,  representing  41% 
of  US.  cSaily  and  54%  of  Sunday  circulation. 

AD/SAT,  Inc.  •  527  W.  34th  St.,  New  York,  N.Y  10001  212/330-0678  •  FAX:  212/330-0660 


!■ 


Excellence  in  News. 


TC)IOt)-5-year-old  kindergarten  student  A.sak()  Isliige  struggles  with  a  big  vt  riting  brush  in  a  calligraphy  meet. 
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(Continued  from  page  24) 
forcibly  removed  the  camera  and 
exposed  film  from  .  .  .  Sweeney’s 
possession  ” 

The  suit,  filed  in  U.S.  District 
Court  in  Minneapolis,  contends  the 
seizure  was  illegal  under  the  First  and 
Fourth  Amendments  of  the  U.S.  Con¬ 
stitution,  and  under  the  federal  Pri¬ 
vacy  Protection  Act.  It  asks  $750,000 
in  damages. 

Joining  the  newspaper  in  the  suit  is 
WCCO-TV,  FBI  agents  also  seized 
the  video  camera  from  station  cam¬ 
eraman  Gary  Feblowitz,  the  suit  says. 

“What  we  really  want  is  for  the 
U.S.  attorney  general  and  the  FBI  to 
make  it  clear  that  this  was  a  violation 
of  policy,”  Star  and  Tribune  manag¬ 
ing  editor  Tim  McGuire  said  in  a  tele¬ 
phone  interview. 

“We’re  also  concerned  that  the 
local  police  might  take  this  as  an 
established  pattern,  [thinking],  ‘Well, 
the  FBI  did  it,  so  it  must  be 
okay’  .  .  .  We  want  to  make  it  clear 
that  it’s  not  okay,”  McGuire  said. 

McGuire  said  that  only  days  after 
the  camera  seizures,  a  security  guard 
at  a  local  plant  demanded  the  camera 
and  film  from  a  photographer  cover¬ 
ing  an  anti-nuclear  demonstration. 


Papers  get  access  to  weapons  permits 


In  the  wake  of  a  State  Supreme 
Court  ruling  favoring  such  disclosure, 
the  San  Diego  (Calif.)  Tribune  has 
sued  the  county  sheriff  for  access  to 
records  of  persons  permitted  to  carry 
concealed  weapons. 

The  Superior  Court  suit  charges 
that  San  Diego  County  Sheriff  John 
Duffy  and  his  department  deliberately 
violated  the  California  Public  Rec¬ 
ords  Act  when  it  refused  repeated 
requests  by  the  Tribune  and  its 
Copley  sister  paper,  the  San  Diego 
Union,  to  look  at  gun  permit  files. 

The  action  followed  a  recent 
Supreme  Court  ruling  upholding  the 
right  of  CBS  to  examine  similar  rec¬ 
ords  in  Los  Angeles  County. 

Tribune  and  Union  attorney 
Edward  J.  McIntyre  said  the  high 
court  has  decided  this  type  of  infor¬ 
mation  is  disclosable  as  a  public  rec¬ 
ord.  “Our  position  is  that  the  news¬ 
papers  are  entitled  to  have  access  to 
the  information,”  he  added. 

Harold  W.  Fuson  Jr.,  Copley  vice 
president  and  counsel,  estimated  that 
the  sheriff’s  department  issues  about 
3,000  gun-carrying  permits  a  year. 


and  added  that  the  suit  was  not  tied  to 
any  particular  issuance  or  incident 
but  reflects  an  interest  in  the  matter 
by  the  two  newspapers  for  several 
years. 

In  the  CBS  Inc.  case,  the  California 
Supreme  Court  ruled  5-2  that  the 
public  and  the  press  can  inspect  appli¬ 
cations  of  persons  seeking  permits  to 
carry  concealable  weapons. 

CBS  was  seeking  access  to  records 
in  the  Los  Angeles  County  sheriff’s 
department,  while  a  number  of  state 
newspapers  had  sought  such  informa¬ 
tion  with  varied  success. 

According  to  the  court’s  ruling,  the 
privacy  rights  of  applicants  must  yield 
to  the  “fundamental  and  necessary” 
right  of  the  public  under  state  law  to 
make  sure  permits  are  issued  prop¬ 
erly. 

In  a  dissenting  opinion,  however. 
Justice  Stanley  Mosk,  joined  by  Jus¬ 
tice  Edward  A.  Panelli,  said  the  court 
was  wrongly  allowing  the  “curiosity” 
of  a  news  organization  to  outweigh 
the  privacy  rights  of  people  whose 
applications  indicated  “fear  of  ha¬ 
rassment  and  bodily  harm.” 


Our  Still  Photos  Move. 

7 


Some  pictures  jump  right 
off  the  page  and  capture  the 
imagination.  You  know  them 
when  you  see  them.  And  so 
does  Reuters. 

The  Reuter  News  Pictures 
Service  is  as  committed  to 
excellence  in  photojournal¬ 
ism  as  we  have  been  to  news 
reporting  since  1851. 

We  hav  e  nearly  200  full¬ 
time  photographers  and 
stringers  worldwide. 

And  now  we’re  introduc¬ 
ing  the  compact  and  pow  er¬ 
ful  Reuters  News  Pictures 
Terminal. 

For  full  details  on  sub¬ 
scribing  directly  to  the  Reuter 
New's  Pictures  Service, 
contact  John  DePrez  or  Man' 
Ellen  Shearer  at  (212) 
603-3576.  And  watch  our 
pictures  move  vou. 
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Issues  of  the  Information  Age: 


At  the  beginning  of 
rxthis  century,  Theo¬ 
dore  N.  Vail,  president 
of  AT&T,  understood 
his  competition  not  just 
as  other  telephone  com¬ 
panies,  but  as  distance, 
loneliness,  separation. 
He  foresaw  that  the  suc¬ 
cess  of  his  company 
could  end  the  geograp¬ 
hic  isolation  of  man. 
And  in  ending  that  iso¬ 
lation,  the  company’s 
success  would  be 
assured.  The  vision 
became  reality:  by  the 
mid-’70s,  America 
had  universal  telephone 
service. 

Today,  as  the  Infor¬ 
mation  Age  has  begun, 
there  is  a  new  kind 
of  isolation.  People  are 
awash  in  a  mounting 
sea  of  information,  yet 
unable  to  connect  or 
work  with  information 
in  an  orderly,  useful 
form;  that  is,  with 
the  world’s  knowledge. 
Often,  information 
machines  do  little  to 


help.  They  are  difficult 
to  use,  rigid  in  their 
demands,  generally  un¬ 
able  to  work  with  any 
but  their  own  kind. 

To  overcome  this 
new  kind  of  isolation, 
we  have  a  new  vision: 
to  make  the  Information 
Age  universal,  to  help 
build  a  worldwide  Tele¬ 
community,  not  just 
open  to  all,  but  inviting. 

At  AT&T,  we  are 
now  working  toward  the 
day  when  people 
around  the  world  will  be 
able  to  handle  infor¬ 
mation  in  any  form— 
conversation,  data, 
images,  text— as  easily 
as  they  make  a  phone 
call  today.  And  ffiey  will 
be  able  to  get  informa¬ 
tion  in  a  form  they 
can  use,  whenever  they 
need  it,  from  wher¬ 
ever  it  is. 

We  envision  a  vast 
global  network  of  net¬ 
works,  the  mei^ng 
of  communications  and 
computers,  linking 
devices  so  incredibly 
capable,  they  will 
bend  to  the  will  of 
human  beings,  rather 
than  forcing  humans 
to  bend  to  ffieirs. 

Obviously,  no  one 
company,  no  one  nation, 
can  universalize  the 
Information  Age.  It  will 
take  the  best  minds 
of  many  companies  and 
many  nations.  The 
needs  of  our  customers 
are  creating  impera¬ 
tives  for  our  industry. 
We  need  common  stan¬ 
dards  and  compatibility. 
We  need  national 
and  international  poli¬ 
cies  that  are  open 


and  encouraging. 

And  we  need  to  make 
information  machines 
far  easier  to  use. 

We  have  the  science 
to  construct  the  systems 
now.  The  technology 
is  rapidly  taking  shape. 

We  are  dedicating 
our  minds,  our  energy, 
our  resources— our 
future — to  making  Tele¬ 
community  a  reality. 

To  bringing  the  best 
of  the  Information  Age 
to  the  world. 

Our  vision  has  its 
roots  in  AT&T’s  heritage 
of  service.  Just  as  the 


telephone  extended  the 
reach  of  the  human 
voice.  Telecommunity 
will  extend  the  reach 
and  capability  of  minds 
and  talents. 

Telecommunity  is 
our  goal.  Technology  is 
our  rneansy^ 

We’re  committed  to 
leading  the  way. 


AT&T 


NEWSPEOPLE  IN  THE  NEWS 


CELEBRATION — Frances  McGrath,  former 
editor  of  the  New  Smyrna  Beach  (Fla.)  News  & 
Observer,  received  congratulations  from  the 
newspaper's  editor  and  publisher  Peter  Cardiff 
during  the  party  marking  her  50th  anniversary 
with  the  newspaper. 

Her  anniversary  presents  included  a  sea 
cruise. 

McGrath,  77,  retired  from  a  full-time  role  in 
the  '70s  but  continues  her  three-a-week 
"Roundtown"  and  weekly  "Memories"  columns. 


R.  Gregory  Nokes,  diplomatic 
correspondent  for  the  Associated 
Press  in  Washington,  D.C.  for  the 
past  three  years,  has  joined  the  Port¬ 
land  Oregonian  as  national  corres¬ 
pondent.  In  the  newly  established 
position,  Nokes  will  report  on 
national  and  international  issues  of 
interest  to  Oregonian  readers. 

A  native  of  Portland,  he  has  spent 
the  past  25  years  with  the  AP,  includ¬ 
ing  five  years  as  a  correspondent  in 
Latin  America.  His  father,  J. 
Richard  Nokes,  is  a  retired  editor  of 
the  Oregonian. 

Nokes,  a  Neiman  Fellow  at  Har¬ 
vard  University  in  1970-71,  had  been 
AP  bureau  chief  in  San  Juan,  assistant 
bureau  chief  in  Buenos  Aires,  eco¬ 
nomics  correspondent  in  Washington 
and  chief  State  Department  corres¬ 
pondent  prior  to  his  most  recent  post. 
*  *  * 

Glenn  A.  Briere,  Statehouse 
bureau  chief  for  Springfield  (Mass.) 
Newspapers,  has  been  elected  presi¬ 
dent  of  the  Massachusetts  Statehouse 
Press  Association.  He  succeeds 
James  Simon  of  the  Associated  Press. 

AHENTION:  EDITORS-WRITERS 

MEDIA  TOUR  OF  ISRAEL 

MAR.  22-APR.  1,  1987 

A  limited  number  of  Editors,  Writers  and 
Columnists  will  be  accepted  as  partici¬ 
pants  in  a  10-day  partially  subsidized 
Communications  Media  Tour  leaving  New 
York  March  22  at  the  all-inclusive  cost  of 
$699.  Participants  will  have  an  opportuni¬ 
ty  for  an  in-depth  study  tour;  meet  with 
their  counter-parts,  top  Israeli  personal¬ 
ities,  and  with  Arab  leaders.  Also  tour  var¬ 
ious  parts  of  Israel. 

Interested  candidates  should  apply  to: 

AMERICAN  ZIONIST  FEDERATION 
515  PARK  AVENUE,  N.Y.  N.Y.  10022 
TELEPHONE:  (212)  371-7750 


Four  senior  managers  of  Pioneer 
Press  Newspapers,  a  suburban  group 
headquartered  in  Wilmette,  111.,  have 
been  promoted  to  newly  established 
group  publisher  positions.  They  are: 

Drew  Davie,  formerly  executive 
editor  of  the  Pioneer  Northwest 
Group,  to  group  publisher.  North 
Shore. 

Robert  Rockafield,  formerly  edi¬ 
tor  of  papers  in  the  Central  Group,  to 
group  publisher.  Central. 

Robert  Gaskill,  formerly  display 
advertising  manager.  West  Group,  to 
group  publisher.  West,  and 

Andrew  Rockwood,  general  man¬ 
ager  of  Northwest  Group,  to  group 
publisher.  Northwest. 

In  other  management  changes, 
Tom  Neri,  chief  financial  officer  of 
the  company,  was  given  additional 
responsibility  as  director  of  opera¬ 
tions  for  newspapers. 

Jeff  Kuczora  was  named  execu¬ 
tive  editor  of  the  Northwest  Group, 
succeeding  Drew  Davis. 

Al  Hippensteel  was  promoted 
from  assistant  display  manager  to  dis¬ 
play  manager  of  the  West  Group,  suc¬ 
ceeding  Rob  Gaskill. 

*  *  * 

R(k:er  W.  Christensen  is  the  newly 
named  director  of  advertising  for 
Lesher  Communications,  Inc.,  Wal¬ 
nut  Creek,  Calif.  He  is  responsible  for 
advertising  departments  at  the  Contra 
Costa  Times  in  Walnut  Creek  and 
oversees  national  and  major  accounts 
advertising  for  all  other  Lesher  publi¬ 
cations. 

Christensen  most  recently  has  been 
vice  president  of  sales  and  marketing 
for  the  Everett  (Wash.)  Herald.  Previ¬ 
ously  he  was  vice  president  of  adver¬ 
tising  at  the  Daily  News  of  Los 
Angeles. 


Robert  M.  McCormick  has  been 
promoted  to  president  and  chief 
executive  officer  of  the  San  Francisco 
Newspaper  Agency.  Formerly  senior 
vice  president  for  sales  and  market¬ 
ing,  he  succeeds  Joseph  F.  Bar- 
LETTA,  who  moved  to  Freedom 
Newspapers,  Inc.,  Irvine,  Calif.,  as 
director  of  the  newspaper  division. 


Robert  M.  W.  Lawrence 

McCormick  Walker  Jr. 


W.  Lawrence  Walker  Jr.  was 
promoted  to  executive  vice  president 
and  business  manager  of  the  company 
from  senior  vice  president  of  opera¬ 
tions  and  administration.  He  previ¬ 
ously  was  with  Knight-Ridder  News¬ 
papers  in  management  positions  at 
papers  in  Georgia  and  Indiana. 

McCormick  moved  to  San  Fran¬ 
cisco  in  1984  from  the  Chicago  Sun- 
Times,  where  he  was  executive  vice 
president.  He  previously  was  with  the 
Washington  Post  20  years,  reaching 
the  position  of  vice  president  for 
advertising. 

—  NEWSPEOPLE  EDITOR 
LENORA  WILLIAMSON 
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Two  new  writers  have  joined  the 
New  York  Daily  News  sports  staff. 

Jack  O’Connell,  a  veteran  base¬ 
ball  writer,  will  cover  the  New  York 
Mets.  For  seven  years,  he  covered 
the  Mets  for  The  Record,  Hacken¬ 
sack,  N.J.,  and  prior  to  that  worked 
for  the  Oakland  Press,  Pontiac,  Mich. 

Bob  Raissman  will  cover  sports 
business  issues  with  special  attention 
to  broadcasting.  For  the  past  five 
years  he  has  covered  sports  business 
for  Advertising  Age  and  previously 
had  worked  for  the  Winston-Salem 
(N.C.)  Journal  and  the  Greenville 
(S.C.)  Piedmont.  In  1980,  Raissman 
received  a  Walter  Bagehot  Fellow¬ 
ship  in  business  and  economics  jour¬ 
nalism  at  Columbia  University. 


Jim  Bornemeier  has  joined  the 
Hartford  Courant  as  news  editor, 
moving  from  the  Philadelphia 
Inquirer,  where  he  had  served  as 
assistant  news  editor  and  then  as 
assistant  national  editor. 

David  Jarrett,  metro  editor  in 
charge  of  projects  since  1984,  was 
named  weekend  editor  and  is  the 
senior  editor  in  charge  on  Saturdays 
and  Sundays.  His  primary  focus  is  the 
Sunday  Courant  and  he  oversees  the 
Monday  paper  as  well. 

*  *  * 

Jay  T.  Harris,  executive  editor  of 
the  Philadelpia  Daily  News,  was 
elected  a  vice  president  of  Philadel¬ 
phia  Newspapers  Inc.,  parent  corpo¬ 
ration  of  the  newspaper. 

*  *  * 

Gary  G.  Higgins,  advertising 
director  for  Southern  California  Pub¬ 
lishing  Co.,  South  Gate,  Calif.,  has 
been  named  marketing  director.  With 
the  company  since  late  1985,  he  previ¬ 
ously  was  in  management  with  Hearst 
Community  Newspapers,  Harte- 
Hanks  Communications  and  Lever 
Bros.  Company. 


DAVID  C.  HENLEY,  publisher 
of  the  daily  Lahontan  Valley 
News  and  Eagle-Standard  of 
Fallon,  Nev.,  and  three  week¬ 
lies,  has  been  promoted  to  the 
rank  of  Brigadier  General  in  the 
Nevada  National  Guard 
(Reserve). 

Henley  is  vice  president  of  the 
Nevada  State  Press  Association. 


Thomas  E.  Griffiths  has  resigned 
as  vice  president  of  marketing  and 
public  relations  at  the  Daily  News  of 
Los  Angeles  to  start  a  media  consult¬ 
ing  firm,  Tom  Griffiths’  Media  Mar¬ 
keting  Service  in  Bell  Canyon,  Calif. 
The  company  will  produce  and  exe¬ 
cute  marketing  and  promotional  cam¬ 
paigns  for  newspapers  in  the  U.S.  and 
Canada. 

Griffiths  was  vice  president  of  mar¬ 
keting  for  the  Fort  Lauderdale  News 
&  Sun  for  six  years  prior  to  joining  the 
Daily  News  and  earlier  was  with  Gan¬ 
nett  Co.,  Rochester. 

♦  *  * 

James  C.  Sterling,  president  of 
Sterling  Media,  Ltd.,  and  publisher  of 
three  southwest  Missouri  weeklies, 
joined  the  firm  of  Bolitho-Sterling 
Newspaper  Service  as  a  full-time 
partner  and  vice  president,  president 
Robert  N.  Bolitho  announced. 

The  company  is  the  former  Kreh- 
biel-Bolitho  Newspaper  Service. 
Bolitho  continues  to  operate  out  of 
Fairway,  Kan  .,  while  Sterling  has  his 
office  in  Bolivar,  Mo. 

*  *  * 

John  E.  Ziomek,  retail  advertis¬ 
ing  manager  of  the  Cherry  Hill  (N.J.) 
Courier-Post,  was  promoted  to 
advertising  director,  replacing  Her¬ 
man  Trasmondi,  who  retired  after  38 
years  with  the  newspaper. 

Louis  J.  Recchino  was  named 
retail  ad  manager,  moving  from  clas¬ 
sified  manager. 

Roy  E.  Briggs  moved  to  Recchi- 
no’s  former  position  from  major 
accounts  supervisor  in  retail. 

*  *  * 

Kathleen  Ferguson  Chapman 
joined  the  Gannett  Foundation  as 
staff  writer  in  the  communications 
department.  She  was  an  editorial  page 
production  editor  at  the  Washington 
Times  for  a  year  and  last  year  relo¬ 
cated  to  Rochester  and  free-lanced. 


The  Providence  Journal  Company 
has  promoted  Howard  G.  Sutton  to 
vice  president-administration  and 
Joel  N.  Stark,  to  marketing  and 
sales  director. 

Sutton,  circulation  sales  director 
the  past  six  years,  will  be  responsible 
for  all  business  operations  of  the  com¬ 
pany’s  newspapers.  He  joined  the 
staff  in  1973  as  a  circulation  statisti¬ 
cian  and  has  held  various  positions. 

Stark  is  responsible  for  operation  of 
advertising,  promotion,  research  and 
circulation  departments.  With  the 
company  since  1972,  holding  several 
management  posts.  Stark  has  been 
advertising  director  the  past  two 
years. 

*  ♦  * 

Sydney  Gruson,  a  former  vice 
chairman  and  director  of  The  New 
York  Times  Company  is  joining 
Rothschild  Inc.  on  March  2  as  a  senior 
adviser  and  is  expected  to  help  build 
Rothschild’s  business  in  the  commu¬ 
nications  industry.  Gruson  has  been 
involved  in  acquisitions  made  by  the 
Times  Company  during  the  last  15 
years. 

*  *  ♦ 

Dennis  Eskow,  a  former  Asso¬ 
ciated  Press  general  desk  editor  and 
Popular  Mechanics  magazine  sci¬ 
ence/technology  editor,  was  named 
managing  editor  at  Information- 
WEEK,  Manhasset,  N.Y. 

*  ♦  * 

Virgil  L.  Smith,  most  recently 
director  of  consumer  marketing  at  the 
Fresno  (Calif.)  Bee,  was  named  cir¬ 
culation  director  of  the  newspaper. 

Also,  Tom  Cullian  was  named 
metro  manager,  moving  from  circula¬ 
tion  regional  manager,  and  Cyndia 
Rash  was  named  circulation  promo¬ 
tion  manager,  and  Mike  Lanca.ster, 
operatons  manager  for  the  depart¬ 
ment. 

*  *  * 

Peter  Swann  has  joined  the  Bran¬ 
ham  Company  as  special  projects 
director  for  the  marketing  depart¬ 
ment.  He  has  been  research  director 
for  Hearst  Advertising  Service  since 
1971  and  currently  is  president  of  the 
Media  Research  Directors  Associa¬ 
tion  of  New  York. 

John  A.  Park,  Jr.  &  Son 

Expertise  and  reliability 

for  owners  selling 

daily  newspapers. 

(919)  782-3131 
Box  17127 
Raleigh,  N.C.  27619 

39  Years  Nation-Wide  Personal  Service 
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Harry  Coughanour,  62,  chief 
photographer  of  the  Pittsburgh  Post- 
Gazette,  retired  on  Jan.  24  after  37 
years  with  the  paper.  Earlier  in  his 
career,  he  worked  for  the  Uniontown 
(Pa.)  Morning  Herald  as  a  reporter 
and  then  as  a  photograher. 

Coughanour  has  won  many  awards 
and  probably  is  best  known  for  his 
photo  of  Muhammad  Ali,  arms 
upraised,  roaring  to  the  crowd  after 
knocking  out  Charley  Powell  in  a  1963 
Pittsburgh  bout.  The  picture  was  used 
as  a  double  truck  in  Life  magazine, 
appeared  in  “The  Best  of  Life”  and 
was  reprinted  throughout  the  U.S. 
and  Europe. 

♦  ♦  * 

Kelvin  Gold  has  joined  Gannett 
Westchester  Rockland  Newspapers, 
N.Y.,  as  retail  advertising  director. 
He  moved  from  the  New  York  Post, 
where  he  had  been  retail  advertising 
manager  since  1978. 

*  *  * 

Cheryl  Romo  has  been  named  edi¬ 
tor  of  Common  Cause  Magazine  in 
Washington,  D.C.,  and  also  has  the 
title  of  director  of  publications  for 
Common  Cause,  a  citizens’  lobby. 
She  replaced  Florence  Graves,  now 
editor  of  New  Age  Journal  in  Boston. 

A  former  editor  in  chief  of  Sac¬ 
ramento  Magazine  in  California,  she 
most  recently  was  a  reporter  and  edi¬ 
tor  for  States  News  Service  in 
Washington. 


Cox  Enterprises,  Inc.,  has 
announced  three  executive  changes 
on  the  corporate  staff. 

John  G.  Boyette  was  promoted  to 
treasurer  from  assistant  treasurer; 
Raymond  J.  Tucker,  to  secretary 
from  assistant  secretary,  and  James 
A.  Hatcher  was  appointed  assistant 
secretary  and  director  of  the  corpo- 


Philip  J.  Acquaviva,  retired  chief 
photographer  of  the  Hartford  Cou- 
rant,  died  Jan.  12  in  Sarasota,  Fla. 
With  the  newspaper  41  years,  he  was 
a  founder  and  first  president  of  the 
Hartford  Press  Photographers  Asso¬ 
ciation  and  a  charter  member  of  the 
National  Press  Photographers  Asso¬ 
ciation. 

*  *  * 

Elizabeth  White  Bailey,  76, 
longtime  Torrington,  Conn,  bureau 
chief  for  the  Waterbary  (Conn.) 
Republican,  died  Jan.  15. 

*  *  * 

William  B.  deMEZA,  66,  co¬ 
founder  of  the  Rome  (Italy)  Daily 
American,  died  Jan.  3  in  Deming, 
N.M.  He  had  lived  in  Deming  since 
his  retirement  in  1981  from  The  Good¬ 
year  Tire  &  Rubber  Company  where 
he  was  director  of  public  information. 

DeMeza  served  on  Stars  &  Stripes 
during  World  War  II  and  remained  in 
Italy  after  the  war,  starting  the  Daily 


rate  legal  department.  Hatcher  for¬ 
merly  was  secretary /legal  counsel  for 
Cox  Cable,  an  Atlanta-based  division 
of  Cox  Enteprises. 

The  reorganization  followed  the 
resignation  of  Richard  L.  Tatum, 
vice  president,  treasurer  and  secre¬ 
tary,  who  chose  to  leave  the  company 
effective  Feb.  14. 


American  in  1946  and  serving  as  man¬ 
aging  editor.  He  returned  to  the  U.S. 
in  1951,  working  first  for  the  U.S. 
Information  Agency  and  subse¬ 
quently  was  managing  editor  of  the 
Middletown  (N.Y.)  Daily  Record  and 
general  manager  of  the  Kingston 
(Ont.)  Canadian  Register.  He  joined 
Goodyear  in  1964. 

*  *  * 

Larry  Fields,  55,  a  columnist  for 
the  Philadelphia  Daily  News,  died 
Jan.  16  of  cardiac  arrest  at  Pennsylva¬ 
nia  Hospital  in  Philadelphia.  He 
joined  the  Daily  News  nearly  14  years 
ago  after  working  as  a  reporter  for  a 
number  of  newspapers  around  the 
country. 

*  *  * 

Mary  Kurtz  Hough,  64,  an  officer 
of  the  Falmouth  (Mass.)  Enterprise 
and  a  director  of  the  Falmouth  Pub¬ 
lishing  Company,  died  Jan.  10  after  a 
brief  illness.  Her  husband,  John 
Hough,  is  publisher  of  the  newspaper. 


OBITUARIES 


Congratulations 

1987 

Britannica  Award  Laureates 

. .  .for  exceptional  excellence  in  the 
dissemination  of  learning 
for  the  benefit  of  mankind. 

Sir  David  Attenborough,  United  Kingdom 
Jeremy  Bernstein,  U.S.A. 

Peter  E  Drucker,  U.S.A. 

Manfred  Lachs,  Poland 
Saburo  Okita,  Japan 


ENCYCLOPAEDIA  BRITANNICA,  INC. 

Britannica  Centre,  310  South  Michigan  Avenue,  Chicago,  Illinois  60604 


♦  *  * 

Frank  B.  Lanning,  81,  retired  40- 
year  sports  cartoonist  with  the  Pro¬ 
vidence  Journal,  died  of  cancer  on 
Jan.  14.  He  was  a  founding  member  of 
the  Rhode  Island  Heritage  Hall  of 
Fame. 

*  *  ♦ 

Kenneth  C.  Lord,  56,  a  Boston 
Globe  sportswriter/copy  editor,  died 
of  an  apparent  heart  attack  at  his 
Plaistow,  N.H.,  home  on  Jan.  11.  He 
joined  the  Globe  in  1966  and  moved  to 
the  sports  department  in  1974.  Lord 
had  served  in  the  Army  in  the  Korean 
War  and  worked  at  Stars  &  Stripes. 

He  *  * 

The  Rev.  William  F.  Lynch,  78,  a 
Jesuit  priest,  author,  teacher  and  for¬ 
mer  New  York  Herald  Tribune 
reporter,  died  Jan.  9. 

He  had  worked  for  the  Herald  Tri¬ 
bune  after  graduating  from  Fordham 
University  and  left  the  newspaper  in 
1934  to  study  for  the  priesthood.  After 
teaching  at  Fordham,  he  later  became 
director  of  the  honors  program  at 
Georgetown  University. 
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The  Most  j 

Revolutionary 
Technology  Ever 

Developed  for  the  ^  ^ 

News  Media 
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UNITED  PRESS  INTERNATIONAL 


PYXYS 
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Introducing 

PYXYS 


In  1987,  UPl  will  take  its  print  that  the  analog  method  of  trans- 
and  broadcast  clients  into  the  mitting  pictures  is  rendered  anti¬ 
future  with  Pyxys,  a  revolutionary  quated  and  inefficient  by 
system  of  digital  equipment  that  comparison, 
encompasses  the  most  advanced  An  additional  and  equally 
technology  ever  developed  for  important  advantage  of  our  Pyxys 
the  news  media.  system  is  its  cost-efficiency.  It  will 

We  will  begin  with  photo-  very  quickly  pay  for  itself, 
graphy.  As  a  client,  you  will  Fy<ys  is  also  expandable.. .and 

continue  to  receive  award-  it  will  be  expanded  rapidly.  Soon 

winning  photographs,  but  with  after  the  initial  Pyxys  equipment 
greater  speed  than  ever  imagined,  is  in  service  at  newspapers  and 
And,  with  Pyxys'  state-of-the-  broadcast  stations  throughout  white  photographs,  voice  inter¬ 
art  digital  processing,  the  pictures  the  world,  additional  elements  views,  text  and  graphics, 

you  receive  will  be  of  the  highest  will  be  made  available, 
quality. 

In  fact,  with  the  unveiling  of 
Pyxys,  existing  means  of  picture 

transmission  become  obsolete.  j 

Our  Pyxys  system,  developed 

by  Digital  A  V  and  manufactured  i  ' 

by  Martom  Digital,  Inc. .  both  of  I  ^ 

Knoxville,  Tennessee,  is  so  reliable,  I 

so  flexible  and  so  easy  to  use  i 


Mario  Vazquez  Rana 

Chairman  and  Chief 
Executive  Officer 


1 


The  following  pages  explain 
the  technology  and  demonstrate 
in  pictures  and  diagrams  how 
Pyxys  works.  Once  you've  read 
them.  I'm  confident  you  will 
agree  pyxys  is  destined  to 
become  an  indispensable  part  of 
your  news  operation. 

For  UPl,  Pyxys  represents  the 
most  recent  in  a  proud  history  of 
breakthroughs. 

UPl  is  back.  UPl  is  the  future. 


Mario  Vazquez  Raha 


Unprecedented 
Speed  and 
Quality 


UPl's  new  digital  system  is  so 
fast  that  a  photograph  or 
graphic  illustration  could  arrive  in 
a  customer's  newsroom  within 
seconds  of  the  first  bulletin.  And 
of  equal  importance  to  the  unpre¬ 
cedented  speed  of  the  system  is 
the  quality  of  the  product. 

As  illustrated  on  these  pages, 
there  is  no  potential  for  quality 
loss  at  any  link  in  the  digital 
chain  of  transmission.  The  image 
received  by  a  UPl  customer  will 
always  be  of  the  same  high  level 
of  quality  as  the  original. 


The  links  in  the  conventional 
analog  process  of  pirture  delivery 
result  in  an  inevitable  loss  of 
quality.  The  potential  for  decay 
exists  at  every  link,  beginning 
with  the  film-based  camera  and 
extending  throughout  the  entire 
analog  chain. 

The  many  other  advantages 
made  possible  by  UPl's  new 
technology  are  no  less  important 
than  speed  and  quality. 

It  Saves  Money 

Pyxys  results  in  reduced  material 
and  labor  costs. 


It's  More  Reliable 

With  Pyxys,  there  are  fewer 
things  that  can  go  wrong  and 
the  all-digital  system  completely 
eliminates  the  need  for  chemicals. 


Model  400.  This  is  the  most 
advanced  digital  color  photo 
news  system  available.  Included 
are  a  comprehensive  graphics 
package  and  special  enhance¬ 
ment  features,  as  well  as  photo 
storage  and  distribution  cap¬ 
abilities.  Model  400  was 
developed  for  publications  that 
desire  the  most  complete  photo 
editing  and  graphic  funaions. 


DigitaJ  System 
ites  Quaii^  Loss 


Rrint  Transmission 
To  UPI  Subscribers 


Brim  Transmission 
To  Washington,  DC 


Receipt 


Brim  Manipulation 


ftea^  For  Publication 
Or  Broadcast 


It's  Expandable 

The  digital  photograph  system 
is  only  the  beginning.  Over  the 
lifetime  of  Pyxys  equipment,  UPI 
will  be  providing  increased  and 
enhanced  capabilities,  including 


text  and  sound  with  no  obsoles¬ 
cence.  UPl's  subscribers 
also  will  have  the  ability  to  inter¬ 
face  automatically  to  pagination 
equipment. 


PYxrs- 
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It's  Friendly 

Pyxys  equipment  is  exceedingly 
easy  to  use. 


It's  More  Flexible 

UPI  Pyxys  subscribers  will  be 
able  to  select  and  print  only  the 
pictures  needed  each  day.. .in  the 
order  that  they  are  needed.  Pyxys 
gives  subscribers  full  control, 
eliminating  the  analog  system's 
requirement  that  all  the  photos 
that  UPI  provides  each  day  be 
transmitted  and  printed  indivi¬ 
dually.  Subscribers  also  will  have 
the  additional  ability  to  receive  in 
broadcast  mode  or  on  demand. 


Digital  Chain.  As  shown  in 
this  diagram,  photographic 
quality  remains  consistent.  UPI 
Pyxys  eliminates  degradation 
and  assures  the  highest  quality 
reproduaion. 


Here's  How  It  All  Fits  Together 

Photos  taken  by  UPI  photo¬ 
graphers  around  the  world  are 
transmitted  via  satellite  to  a 
Master  Digital  Darkroom  at  UPI 
headquarters  in  Washington.  DC. 

The  darkroom  contains  the 
most  advanced  digital  picture 
reconstruction  and  touch-up 
capabilities  available,  assuring 
superior  quality  before  each 
picture  is  transmitted,  again  via 
satellite,  to  UPI  photo  subscribers. 

Each  Pyxys  UPI  subscriber  will 
have  its  own  digital  darkroom  to 
receive  the  pictures.  A  "matrix" 
feature  will  allow  the  subscriber 
to  select  photos  and  perform 
additional  editing.  The  matrix 


Analog  Chain.  \X/hen  photo¬ 
graphs  pass  through  the  various 
stages  of  the  traditional  analog 
chain,  the  potential  for  decay 
exists  at  every  step.  Ewn  the 
best  photos  diminish  in  quality 
when  transmitted  by  this 
method. 


i 


Budget  Cuts 
Will  our  city  suffer? 
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A  special  graphics  feature  of 

Models  300  and  400  facilitates 
editing  and  special  effects 
enhancement  of  original  photo¬ 
graphs,  including  the  ability  to 
add  text. 


emulates  a  contact  sheet  but  is 
much  more  flexible.  The  pictures 
on  any  given  matrix  can  be 
moved  and  arranged  for  printing 
in  any  priority. 

Any  photo  on  the  matrix  also 


can  be  selected  for  enlargement 
to  an  8x10  format  for  a  preview 
of  what  the  picture  will  look  like 
when  printed. 

A  "zoom"  feature  permits  the 
expansion  and  isolation  of 
specific  areas  of  a  photo  for 
touch-up. 


Model  300.  This  model  was 
designed  especially  for  the 
television  industry.  It  features 
color  and  black-and-white 
capability,  voice  interviews, 
text  and  graphics.,  all  emanating 
from  a  single  news  event. 


Bu<)get  Cuts 
WrtI  our  crty  suffer^ 
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All  photos  not  needed  and  any 
duplicate  photos  can  be  deleted 
from  the  matrix.  Pyxys  subscribers 
have  the  capability  to  eliminate 
photos  or  to  save  them  in  a 
digital  archive. 

A  "tag"  feature  allows  sub¬ 
scribers  to  select  pictures  for 
print. 

Use  of  the  "show"  feature 
from  the  matrix  provides  an 
editorial  review  of  all  the  pictures 
chosen  to  be  printed  each  day. 

Finally,  when  the  "print" 
feature  is  selected,  only  those 
pictures  tagged  will  be  printed, 
resulting  in  a  substantial 


The  Matrix  feature  allows  a 
UPl  customer  to  view  multiple 
photographs  and  arrange  them 
in  any  desjred  priority  for 
editing  and  printing. 


reduction  of  material  costs.  It 
will  also  raise  the  equipment 
reliability  and,  for  publications, 
shorten  the  turn-around  time  to 
the  press. 

Use  of  the  "communications" 
feature  of  the  darkroom  will 
permit  the  reception  of  the 
broadcast  mode  of  the  pictures 
via  satellite  for  greater  reliability 
and  quicker  transmission. 


Should  satellite  transmission 
be  disrupted,  UPl  subscribers 
with  Pyxys  will  be  able  to  send 
or  receive  pictures  over  standard 
telephone  lines  to  and  from  the 
Master  Darkroom  in  Washington, 
DC. 


Model  200  offers  the  ability  to 
select  and  print  only  those 
photographs  desired,  signifi¬ 
cantly  reducing  the  cost  of 
materials.  A  graphics  package 
is  not  included. 


when  Seconds  ffl 
Count,  No 
System  Competes 


Local  Photo  Capabilities 

The  unique  distributed  digital 
darkroom  will  provide  superior 
news  management  and  can  be 
expanded  to  provide  editorial 
review  of  local  pictures  as  v/ell  as 
the  addition  of  local  pictures  to  a 
library  in  a  non-degradable  form. 

The  Ultimate: 

Fuiiy  Automated 
News  Production 

Soon  Fyxys  will  give  subscribers 
the  capability  of  integrating 
photos  into  fully  automated 
news  production  with  our  com¬ 
mitment  to  make  the  equipment 
conform  to  pre-press  standards. 


With  Pyxys 

The  Pyxys  equipment  we  are 
introducing  now  is  only  the  first 
of  several  elements  that  will 
comprise  UPl's  All-Digital  News 
Network. 

Technology  already  has  been 
developed  for  us  and  additional 
equipment  soon  will  be  available 
to  all  UPl  subscribers. 

The  all-digital  chain  will  begin 
with  UPl  reporters  and  photo¬ 
graphers  in  the  field.  Film-based 
cameras  will  be  replaced  by  digital 
cameras  that  require  no  film  and. 


therefore,  no  negative  developing 
and  printing  before  the  images 
are  transmitted. 

The  cost  savings  in  the  above 
step  alone  are  enormous.  Not 
only  will  the  expense  of  conven¬ 
tional  film  and  chemical  develop¬ 
ment  and  printing  be  eliminated, 
but  our  photographers  will  also 
be  able  to  re-use  their  digital 
"film"  indefinitely. 


UPl's  Master  Digital  Dark¬ 
room,  located  in  Washington, 
DC,  is  the  central  receiving  and 
distribution  point  for  all  photo¬ 
graphs.  It  is  equipped  with 
state-of-the-art  technology  to 
assure  the  highest  quality  and 
best  delivery  of  photo  news. 


PYXYS 
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Photographers  will  be  less 
concerned  about  overshoot  as  a 
result  of  this  technological  break¬ 
through,  and  their  pictures  will 
begin  in  a  non-degradable  format. 

The  photographic  images  will 
be  processed  and  edited  in  the 
field  in  a  portable  digital  dark¬ 
room,  which  also  will  transmit 
the  images  to  UPl's  Master  Digital 
Darkroom  in  Washington.  Before 
transmission,  the  photographer 
will  review  all  pictures  taken  at 
an  event,  eliminate  redundant 
shots,  and  transmit  the  best  to 
UPl  headquarters. 

After  selection  and  editing  are 
completed  in  Washington,  the 
pictures  will  be  transmitted  to 
UPl  subscribers,  completing  the 
journey  through  our  digital  chain. 


The  pictures  will  reach  sub¬ 
scribers  much  more  quickly  than 
ever  before  possible,  and  quality 
will  be  significantly  higher. 

Our  digital  photography  will 
be  universal;  one  source  of  an 
event  can  be  used  many  times  in 
broadcast  or  newspapers. 

The  importance  of  digital 
photography  cannot  be  under¬ 
stated  when  seconds  count, 
which  is  the  case  for  almost  all 
late-breaking  news  events  and 
major  continuing  stories. 

Current  and  subsequent  Pyxys 
equipment  will  facilitate  and 
substantially  reduce  the  costs 
associated  with  color  photo¬ 
graphy  to  the  point  that  it  may 
ultimately  supplant  black-and- 
white  as  the  dominant  photo¬ 
graphic  medium  for  newspaper, 
just  as  it  has  for  television. 

UPl's  Digital  News  Network 
will  transmit  color  pictures  of 
superior,  non-degradable  quality 
with  unprecedented  speed  and 


economy,  and  Pyxys  printers  will 
provide  color  separations. 

Pyxys  subscribers  will  be  able 
to  enlarge  black-and-white  or 
color  images  on  the  matrix  to  an 
8x10  representation  and  see  the 
picture  on  the  screen  precisely  as 
it  will  appear  in  a  color-separated 
print,  editing  and  manipulating 
the  image  to  obtain  the  exact 
color  separation  desired. 

Subsequent  Pyxys  equipment 
will  bring  together  all  the  ele¬ 
ments  of  UPl's  Digital  News 
Network.  Voice  interviews,  text 
and  graphics  will  be  transmitted 
via  satellite  and  telephone  lines 
from  the  source  of  an  event  to 
your  newsroom.. .all  in  digital 
format. 

Every  aspect  of  a  news  event 
will  be  covered  with  a  speed 
that  no  competitor  can  match. 

The  Digital  News  Network  is  a 
major  part  of  UPl's  future.. .and 
yours. 


6  Photos  in  5  Minutes 

Black-and-white  or  color 
photographs  can  be  transmitted 
from  UPl  headquarters  and 
received  in  customers'  newsrooms 


1400  Eye  Street,  NW 
Washington,  DC  20005 
(202)  898-8000 


within  five  minutes.  Such  speed 
makes  it  possible  for  six  photo¬ 
graphs  to  arrive  simultaneously 
with  accompanying  news  stories. 


Who  says  bigger  is  better? 


When  you’re  ready  for  a  new  flexo  press,  Motter  will  be 
ready  to  build  it  for  you. 

□  Were  small  enough  to  respond  to  your  needs 
quickly,  large  enough  to  build  whatever  size  press 
you  need. 

□  We  have  the  engineering  and  manufacturing 
expertise  to  provide  a  flexo  slip-in  unit  or  a  full 
press  line. 

□  You’ll  have  personal  contact  with  top  management. 
Your  press  will  not  be  treated  as  just  another  order! 


□  The  AMERICAN  MOTTERFLEX  FX-4  offers 
operating  simplicity,  top  quality,  versatile 
color  capability. 


For  the  AMERICAN  MOTTERFLEX  FX-4,  there’s  no 
such  thing  as  an  order  that’s  too  large  or  too  small! 

Call  or  write  today  for  complete  information.  Motter 
Printing  Press  Co.,  RO.  Box  1562,  York,  PA  17405, 
717-755-1071,  designers  and  manufacturers  of  web-feb 
printing  equipment. 


MOTTER  PRINTING  PRESS  CO. 


ADVERTISING 


Philip  Morris  to  spend  $1  million  in  community  newspapers 


By  Debra  Gersh 

Philip  Morris  Inc.  has  agreed  to  a 
one-year,  $l-million  contract  with 
American  Newspaper  Representa¬ 
tives  to  advertise  four  of  its  products 
in  community  newspapers  around  the 
country. 

Ads  for  the  products  —  Marlboro 
cigarettes,  Genuine  Draft  beer  from 
Miller,  Maxwell  House  coffee  and 
Post  Rasin  Bran  cereal  —  will,  in 
effect,  rotate  throughout  the  year  so 


that  by  the  end  of  the  year  all  products 
should  have  appeared  in  each  of  the 
some  700  newspapers  selected  by 
Philip  Morris,  according  to  Tom 
Ricke,  Philip  Morris  manager  of 
media  relations. 

The  ads  will  be  half-page  in  broad¬ 
sheet  papers  and  a  full  page  in 
tabloids.  The  first  schedule  was  about 
$300,000  worth  in  January  and  Febru¬ 
ary,  Ricke  said. 

Gene  Carr,  ANR  executive  vice 
president,  said  that  discussions  began 


daily  newspaper  at  all.  The  weeklies, 
thus,  have  very  high  penetration,  as 
high  as  100%  in  some  areas,  he  added. 

Among  the  factors  that  persuaded 
Philip  Morris  to  buy  in  these  papers 
were  the  number  of  people  they  reach 
and  their  importance  in  the  commu¬ 
nity,  Ricke  noted. 

The  markets  chosen  are  pretty 
spread  out,  Carr  said,  adding  that 
there  is  at  least  one  market  in  each 
state  which  will  carry  the  ads. 

To  measure  the  brand  awareness 


LOOK 
GUY&, 
NO 
KEGi. 


heat-pasteurized,  like  must  bottled  beers.  It’s  cold-filtercd  to  give 
you  the  smuuthness  and  freshness  of  draft  beer  from  a  keg. 

N’o  way,  wu  say?  Tasting  is  believing. 

MIXER  GedUINI  DRAFT.  IT’S  BOR  AT  ITS  BEST. 


These  ads  (left  and  above)  will  be  appearing  in  some  700 
community  newspapers  around  the  country. 


about  a  year  ago,  although  it  was 
developed  only  in  the  past  three  or 
four  weeks. 

“These  are  brand-name  products 
that  in  most  cases  have  not  been 
advertised  in  smaller  newspapers,” 
Carr  said.  “We  strongly 
feel  .  .  .  they  are  viable  markets. 
People  in  smaller  communities  buy 
products  also.” 

In  addition,  Carr  said,  many  of  the 
markets  chosen  are  in  rural  areas  not 
covered  by  a  metropolitan  daily  or  a 


generated  by  the  ads,  Carr  said  ANR 
is  expected  to  hire  a  research  firm  to 
study  each  market.  “This  is  a  market 
that  a  lot  of  these  companies  have  not 
tapped,  and  we  hope  the  research  will 
show  that  (advertising  there)  works,” 
he  added.  The  research  will  be  ongo¬ 
ing  and  is  slated  to  begin  in  a  month  or 
two. 

With  some  7,200  newspapers  in  its 
directory,  ANR  is  a  wholly-owned 
subsidiary  of  the  National  Newspaper 
Association. 


Section  changes  by  Dallas  daily 


The  Dallas  Morning  News  recently 
announced  some  changes  in  its 
weekly  Guide  and  Food  sections. 

Reviews  by  Philip  Wuntch,  Morn¬ 
ing  News  film  critic,  now  appear  in 
the  Guide,  consolidating  reviews  and 
movie  listings.  Staff  writer  M.l. 
Blackwell’s  home  video  highlights 
column  also  moves  to  the  Guide.  The 
Friday  section  also  now  contains  a 


concert  planner  by  writer  Mike 
Rhyner  and  stories  in  the  Guide  now 
include  livelier  features  focusing  on 
concerts,  day  trips,  free  events  and 
upcoming  events.  In  addition,  more 
space  has  been  added  to  the  Best  Bets 
section. 

In  another  change,  the  Food  sec¬ 
tion  moved  from  Thursday  to  Wed¬ 
nesday  as  of  Feb.  4. 
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IN  BRIEF - 


Agencies,  papers 
sign  with  Simmons 

Simmons  Major  Market  Research, 
the  subsidiary  of  Simmons  Market 
Research  Bureau  conducting  a  1987 
Newspaper  Ratings  Study,  has 
announced  that  subscriptions  to  the 
study  have  been  sold  to  1 17  advertis¬ 
ing  agencies,  which  SMMR  maintains 
is  a  12.5%  increase  over  the  total 
agency  subscriptions  sold  by  Sim- 
mons-Scarborough  in  1985. 

In  addition,  two  more  newspapers, 
the  Orlando  Sentinel  and  the  Virgin¬ 
ian  Pilot-LedgerlStar,  have  signed 
subscription  agreements  with  Sim¬ 
mons.  Final  subscriptions  for  news¬ 
papers  must  be  received  by  June  15. 

According  to  Kay  Schultz,  SMMR 
director,  77%  of  all  interviews  in  all 
markets  have  been  completed,  put¬ 
ting  Simmons  “right  on  schedule  for 
release  of  the  study  at  the  end  of 
June.” 

Design  Journal  now 
available  from  SND 

A  complete  collection  of  previously 
out-of-print  issues  of  Design  Journal 
is  now  available  from  the  Society  of 
Newspaper  Design.  Design  Journal  is 
a  “members-only”  publication  and, 
as  such,  had  not  been  generally  avail¬ 
able  to  those  in  the  newspaper  busi¬ 
ness. 

The  collection  is  divided  in  half  — 
set  one,  issues  1-10,  covers  1980-82; 
and  set  two,  issues  11-20,  covers 
1983-86.  Cost  for  set  one  is  $44  and  for 
set  two,  $49. 

To  order,  write  to  the  Society  of 
Newspaper  Design,  The  Newspaper 
Center,  Box  17290,  Dulles  Interna¬ 
tional  Airport,  Washington,  D.C. 
20041. 

Baltimore  Sun  Is 
named  historic  site 

The  Baltimore  (Md.)  Sun,  now 
celebrating  its  150th  anniversary,  has 
been  named  a  Historic  Site  in  Jour¬ 
nalism. 

The  Society  of  Professional  Jour¬ 
nalists,  Sigma  Delta  Chi,  presented 
the  award  and  a  Historic  Site  marker 
on  Jan.  28  at  the  Baltimore  Sun 
Building.  Robert  Lewis,  immediate 
past  president  of  SPJ-SDX  and 
Washington  correspondent  for  New- 
house  News  Service,  presented  the 
inscribed  bronze  plaque  to  William 
Sheperdson  Abell  Jr.  of  the  A.S. 
Abell  Company  and  a  descendent  of 


the  newspaper’s  founder,  and  to  Reg 
Murphy,  the  paper’s  publisher. 

The  Baltimore  Sun  is  historically 
significant  because  it  was  one  of  the 
first  newspapers  created  specifically 
to  be  useful  and  affordable  to  the  gen¬ 
eral  public,  according  to  Murphy.  The 
Baltimore  Sun  is  part  of  the  Times 
Mirror  group. 

Other  organizations  which  have 
been  marked  as  Historic  Sites  in  Jour¬ 
nalism  include  the  Wall  Street  Jour¬ 
nal,  the  Christian  Science  Monitor, 
the  New  York  Times  and  the  Washing¬ 
ton  Press  Club. 


Parmelee  becomes 
INAME  life  member 

The  International  Newspaper 
Advertising  and  Marketing  Execu¬ 
tives  association  recently  awarded  an 
honorary  life  membership  to  Edward 
T.  Parmelee  during  the  group’s 
annual  dinner. 

Parmelee  is  vice  president/market¬ 
ing  for  Knight-Ridder  Inc.  and  chair¬ 
man  of  the  board  and  chief  executive 
officer  of  Knight-Ridder  Newspaper 
Sales  Inc.  in  New  York  City. 


From  Sale  To  Linage  Analysis. 


*  J  ''/'ll 


CJ/ADVERTISING™  integrates  all  steps  of  the  advertising  process  — 
order  entry  and  rating,  sales  rep  reporting,  contraa  management  billing, 
aging  and  receivables  handling,  ad  statistics  and  reporting. 

It  shows  performance  by  territory  or  account  Because  it's  online, 
managers  can  easily  see  where  they  made  money,  what  products  did  best 
and  how  much  preprints  impaaed  sales.  They  can  compare  current  figures 
to  previous  forecasts  and  check  them  against  actual  year-to-date  figures. 
Online  information  and  up-to-the-minute  reports  are  available  by  reve¬ 
nue,  linage,  SAUs  or  whatever  type  of  units  you  want  to  use. 

When  CJ/AD  TRACKING,'"  CJ/lAYOUT'"  and  CJ/CLASSIFIED'"  are 
brought  online,  comprehensive  control  of  the  full  advertising  and  produc¬ 
tion  cycle  begins.  These  three  systems  are  tightly  coupled  to  CJ/ADVER¬ 
TISING  —  a  unique  design  option  which  allows  all  of  them  to  share  the 
most  current  up-to-date  information. 

Collier-Jackson,  Inc. 

3707  West  Cherry  Street  •  Tampa,  Florida  33607  •  (813)  872-9990 
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Washington  Post  delays  decision  on  new  presses 

Tests  abound  on  various  printing  processes, 
but  there’s  no  rush  to  decide  future  press  pians 


By  George  Garneau 

The  Washington  Post  is  testing 
presses  exhaustively  while  stalling  a 
decision  on  spending  more  than  $200 
million  on  printing  equipment. 

Tom  Might,  vice  president  for  pro¬ 
duction,  said  the  Post  is  looking  at 
offset,  flexo  and  the  developing  key¬ 
less  offset  process  for  its  long-range 
printing  needs.  Meanwhile,  the  Post 
is  printing  on  18  presses:  15  letter- 
press,  three  offset  and  one  flexo.  It  is 
comparing  offset  and  flexo,  and,  as  a 
possible  interim  step  to  upgrade  let¬ 
terpress  equipment,  it  is  testing  key¬ 
less  (anilox)  letterpress  and  standard 
letterpress  using  water-emulsion 
inks. 

The  Post  has  had  overabundant 
press  capacity  for  several  years.  In 
1978,  pressured  by  a  shortage  of  press 
capacity,  the  Post  added  three  offset 
presses,  two  from  Goss  of  Chicago 
and  one  from  TKS  of  Japan.  It  also 
bought  the  presses  of  the  Washington 
Star  after  that  paper  went  out  of  busi¬ 
ness. 

Might  said  the  Post  is  “totally 
open-minded”  about  its  future  print¬ 
ing  method  and  is  “trying  to  find  ways 
to  stall”  the  inevitable  decision  on 
pressroom  capital  improvements 
while  new  technologies  such  as  flex¬ 
ography  and  keyless  offset  develop. 

Meanwhile,  the  eight-unit  press 
that  Goss  converted  to  flexo  for  the 
Post  apparently  has  no  long-range 
future  there. 

In  a  telephone  interview.  Might 
said  the  Post  did  not  want  any  one-of- 
a-kind  presses  such  as  the  retrofitted 
Goss  flexo  in  its  future.  Might  said  the 
Post  had  made  no  decision  on 
whether  to  buy  the  first  Goss-built 
flexo  press.  Goss  is  looking  for  a 
buyer  for  the  converted  flexo  press, 
which  has  absorbed  substantial 
investments  from  both  Goss  and  the 
Post,  Might  said. 

Significantly,  however.  Might  said 
the  Post  had  embarked  in  January  on 
what  could  shape  up  as  the  most  com¬ 
prehensive  print-quality  contest  ever 
between  flexo  and  offset  at  a  newspa¬ 
per. 

A  previous  Post  study  of  the  eco¬ 
nomics  of  printing  newspapers  on 
offset,  flexo  and  letterpress  showed 


that  substantial  savings  were  possible 
with  flexo,  especially  if  lighter  news¬ 
print  were  used.  The  Post  has  been 
the  biggest  newspaper  running  the 
biggest  flexo  press  in  the  nation,  its 
tests  focusing  almost  exclusively  on 
black-and-white. 

“I  don’t  know  what  flexo  is  capable 
of,”  Might  said,  adding  that  flexo 
tests  at  other  newspapers  failed  to 
document,  fully  and  scientifically, 
flexo’s  print  characteristics.  He  said 
the  Post  did  not  feel  comfortable  in  its 
decision  making  without  such  a  com¬ 
prehensive  test  of  flexo  print  quality. 


Flexo,  commonly  used  in  package 
printing,  has  just  begun  to  take  hold  at 
newspapers.  It  uses  a  non-adjustable 
inking  system  and  water-based  inks, 
requiring  less  labor  to  print  ruboff- 
free  newspapers  while  wasting  less 
newsprint.  Technical  aspects, 
involving  inks,  plates,  anilox  rolls, 
cushions  and  doctor  blades,  are  still 
developing  for  newspaper  applica¬ 
tions. 

The  print-quality  test  is  aimed  at 
producing  the  optimum  characteris¬ 
tics  on  boin  the  flexo  press  and  an 
offset  press,  and  then  comparing 
them  for  color  and  blank-and-white 
print  quality. 

“Footprints”  were  being  taken  off 
the  press.  They  are  print-quality 
targets  measuring  all  aspects  of  press 
capability,  including  dot  gain,  gray 
balance  and  trapping.  Knowing  press 
capability,  operators  can  set  color 
scanners  to  compensate  for  press 
limitations  in  order  to  produce  what 
Might  called  “optimum  characteris¬ 
tics”  of  each  press. 

By  May,  Might  said,  the  Post 
expects  to  be  able  to  print  identical 
black-and-white  and  color  photos  in 
advance  sections,  side  by  side  on 
flexo  and  offset,  in  order  to  compare 
results. 


The  Post,  growing  in  product  size 
by  about  2%  a  year,  was  considering 
eight  12-unit  presses  running  straight 
to  produce  96  pages  with  color,  said 
Might,  who  is  head  of  the  paper’s 
futures  committee. 

The  Post’s  wait-and-see  approach 
differs  from  several  newspapers  that 
in  recent  weeks  announced  plans  to 
purchase  flexo  or  offset  equipment 
over  the  next  two  years. 

Might  said  results  of  tests  on  a 
Civilox  anilox  inking  system  installed 
on  a  letterpress  unit  and  water-emul¬ 
sion  inks  used  on  three  other  letter¬ 


press  units  have  been  highly  encour¬ 
aging.  He  said  the  oil-based  inks  in  a 
water  emulsion  have  produced  “high 
quality”  letterpress  printing  with 
reduced  ruboff.  Without  any  capital 
investment,  such  inks  could  prove  to 
be  an  interim  step  before  a  new  print¬ 
ing  process  is  selected. 

The  Civilox  inking  system,  simi¬ 
larly,  promises  quality  improvements 
and  other  advantages  at  a  compara¬ 
tively  small  capital  cost. 

One  problem  with  the  emulsion 
inks  is  that  on  long  runs  they  deteri¬ 
orate  the  water-washable  polymer 
plates.  Might  said. 

For  the  moment,  with  plenty  of 
press  capacity,  the  Post  is  in  no  hurry 
to  spend  several  hundred  million  dol¬ 
lars,  especially  when  a  selection  of 
suppliers  is  developing  several  tech¬ 
nologies. 

Walsh  joins 
Collier-Jackson 

Collier-Jackson  Inc.  has  appointed 
Terry  Walsh  as  newspaper  systems 
sales  and  marketing  manager.  Walsh 
has  worked  with  Digital  Equipment 
Corp.  and  the  American  Newspaper 
Publishers  Association. 


By  May,  Might  said,  the  Post  expects  to  be  able  to 
print  identical  black-and-white  and  color  photos  in 
advance  sections,  side  by  side  on  flexo  and  offset,  in 
order  to  compare  results. 
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INTRODUCING 


TO  ELIMINATE  THE  PROBLEM  OF  CONVEYING 
UNTIED  INSERT  FILLED  STACKS  BETWEEN 
STACKER  AND  TYING  MACHINE. 


BUMP  TURN 
CONVEYOR 


JP40  OR  JP80 
TYING  MACHINE 
WITH  STACK  GUIDES 


JP40  OR  JP80 
TYING  MACHINE 


OVALSTRAPPING'S  "CLOSE 
COUPLED  SYSTEM" 


solves  the  problem  by  placing  the  strapping  machine 
directly  against  the  stacker. 

HOW  DOES  THE  SYSTEM  OPERATE: 

Stack  is  ejected  from  stacker  and  protective  bottom  wrap  is 
picked  up  before  it  is  guided  into  JP40.  The  untied  stack  is 
conveyed  by  the  JP40  on  a  single  belt  directly  into  the  tying 
position. One  widthwise  strap  is  applied.  Bundle  moves  to  bump 
turn  conveyor  where  it  is  turned  90°,  proceeds  to  second  JP40 
where  final  cross  strap  is  applied. 

Capacity  —  30  Cross  Tied  bundles  with  2  JP40  machines 
40  Cross  Tied  bundles  with  2  JP80  machines 
18  Cross  Tied  bundles  with  1  JP80  Cross  Tie 
machine  _ 

OVRLSCRRPPinG  IRC 

HOQUIAM.  FORT  PAYNE, 

- WASHINGTON  ALABAMA 

OX/nL  P.O.  BOX  704,  P.O.  BOX  717, 

L  J  710  8TH  ST.  98550  109  S.E.  6TH  ST  35967 

(206)532-9101  (205)845-1914 

TELEX:  32-8862  TELEX:  59-863 


The  underwrapper  machine  dispenses  a  cut  to 
length  bottom  wrapper  from  a  roll.  The  cut  sheet 
is  transported  by  belts  that  take  it  underneath  the 
tying  machine  and  then  vertically  to  the  stack  ptck 
up  position  between  the  stacker  and  the  first  t^ng 
machine.  As  each  underwrap  is  picked  up  by  a 
stack  of  newspapers,  a  photo  cell  senses  the 
removal  and  initiates  the  next  cycle  to  replace  it 


FOUNTAIN  VAUEY, 
CALIFORNIA 

11065  CONDOR  AVE.  92708 

(7141540-6662 

TELEX:  71-371-9222 
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Toronto  daily  moving  its  archives  onto  compact  disks 


Newspaper  archives  at  the  Toronto 
Globe  and  Mail  are  moving  into  a  new 
format:  compact  disks. 

Each  five-inch  disk  can  store  more 
than  70  million  words,  or  a  year’s 
worth  of  the  newspaper. 

The  experiment  is  expected  to  save 
money  for  users  of  Info  Globe,  the 
newspaper’s  electronic  information 
service,  and  to  make  the  Globe  and 
Mail  more  accessible  at  places  such  as 
schools  and  libraries  that  cannot 
afford  to  use  Info  Globe. 

Information  storage  on  compact 
disks,  known  technically  as 
CD-ROM,  for  compact  disk-read- 
only  memory,  is  cheaper,  in  volume, 
than  on-line  information  services  and 
magnetic  hard  or  floppy  disks.  It 
costs  less  than  a  penny  for  every  mil¬ 
lion  characters  stored  in  mass  pro¬ 
duction. 

Info  Globe  has  set  a  tentative  price 
of  about  $1,875  for  the  initial  disk 
containing  the  text  of  1985  issues  of 
the  Globe  and  Mail.  In  comparison. 


one  average  search  of  the  on-line  data 
base  is  $20,  and  a  year’s  worth  of  the 
Globe  and  Mail  on  microfilm  costs 
about  $750. 

While  microfilm  provides  complete 
images  of  newspaper  pages,  including 
headlines,  pictures  and  ads,  it  cannot 
be  searched  using  key  words.  It 
requires  an  index  of  articles. 

Additionally,  reading  a  compact 
disk,  in  addition  to  a  computer  termi¬ 
nal,  requires  a  special  machine  that 
costs  over  $1,000.  Stories  are 
retrieved  as  they  are  by  searching  the 
Info  Globe  data  base,  by  typing  in  key 
words  and  then  calling  up  stories  from 
a  menu  of  “hits.” 

Dan  Chong,  Info  Globe’s  technical 
manager,  said  the  CD  version  of  the 
paper  can  address  new  markets  such 
as  schools,  which  often  have  comput¬ 
ers  but  seldom  have  phone  hookups 
for  them,  as  well  as  libraries.  Also, 
research  organizations  might  find  it 
cheaper  to  purchase  data  on  disks 
rather  than  pay  by  the  minute  for  on¬ 
line  searching. 


The  Globe  and  Mail  said  it  did  not 
intend  CDs  to  replace  its  on-line  infor¬ 
mation  system,  which  makes  news 
available  the  same  day  it  is  published. 
CDs  are  more  appropriate  for  quick 
historical  uses.  Chong  said  it  was 
unlikely  CDs  would  replace  microfilm 
because  the  products  address  differ¬ 
ent  markets. 

To  convert  the  paper  to  CDs,  Info 
Globe  has  contracted  with  Reteaco 
Inc.  of  Canada  to  process  all  1^85 
Globe  and  Mail  issues  onto  an 
indexed  data  base,  which  is  sent  to 
3M  for  conversion  in  the  United 
States.  The  full  procedure  takes  about 
a  month.  No  Canadian  companies 
offer  the  service  of  making  master 
disks,  although  copies  can  be  made  in 
Canada,  according  to  a  Reteaco 
spokesman. 

If  the  CDs  are  well  received.  Info 
Globe  said  it  would  expand  the  pro¬ 
gram  to  include  all  issues  dating  from 
1977.  That  is  the  same  selection  avail¬ 
able  via  the  on-line  service,  minus 
most  recent  editions. 


TECHNICAL  BRIEFS 


Home  video  wire 
to  debut  in  March 

On  March  1,  Profiles  Publishing 
Inc.  of  Denver,  Colo.,  will  begin 
weekly  wire  service  transmission  of 
the  nation’s  first  Home  Video  Guide 
designed  specifically  for  the  newspa¬ 
per  industry. 

The  guide  lists  titles,  stars,  running 
times,  studios,  ratings,  price  and  a 
brief  synopsis  of  virtually  every  new 
home  video  released  each  week  — 
over  400  every  month  —  putting 
newspapers  and  advertisers  in  direct 
contact  with  the  estimated  90  million 
consumers  that  make  up  the  home 
video  market. 

In  addition  to  supplying  its  mem¬ 
bers  with  comprehensive  new  video 
information.  Profiles  Publishing  also 
acts  as  a  national  advertising  place¬ 
ment  service,  soliciting  ad  copy  from 
national  companies  for  those  news¬ 
papers  which  carry  the  Home  Video 
Guide. 

As  an  additional  reader  service,  the 
Home  Video  Guide  will  feature  a 
video  locator  hotline.  After  dialing 
the  locator  number  listed  in  the 
Guide  —  a  Profiles  Publishing 
number  —  readers  will  be  directed  to 


appropriate  distribution  channels  for 
hard-to-find  old  favorites  or  newer 
videos  not  available  locally.  This  ser¬ 
vice  is  conducted  at  no  cost  to  sub¬ 
scriber  newspapers. 

The  Guide  regularly  fills  about  two 
to  three  tabloid  pages  each  week  and 
is  flat  rate-priced  at  $75  per  week.  In 
fairness  to  its  subscribers.  Profiles 
Publishing  will  service  only  one  news¬ 
paper  in  areas  where  primary  distri¬ 
butions  overlap.  New  accounts  are 
established  on  a  first-response  basis 
only. 


AM  International 
reports  hike 
in  revenues 

AM  International  Inc.  reported 
higher  revenues  and  operating 
income  for  the  quarter  ended  last 
Nov.  1. 

Total  net  income  rose  but  declined 
on  a  per-share  basis. 

Primarily  as  a  result  of  its  acquisi¬ 
tion  of  the  former  Harris  Graphics 
Corp.,  AMI  reported  revenue  of 
$277.5  million,  up  from  $147.4  million 


for  the  year-earlier  period.  Operating 
income  rose  to  $15.4  million  com¬ 
pared  with  $4.6  million  a  year  ago. 
And  net  income  rose  to  $5.5  million, 
or  70  a  share,  compared  with  $3.9 
million,  or  100  a  share,  for  the  first 
quarter  last  fiscal  year. 

Per-share  earnings  were  affected 
by  an  offering  of  10  million  common 
shares,  hiking  the  number  of  out¬ 
standing  common  shares  by  25%  to  50 
million. 

AMI,  which  owns  Varityper  and 
Harris  Graphics,  said  all  divisions 
reported  profits  for  the  period.  Harris 
Graphics,  bought  last  year  for  $246 
million  and  subsequently  reorganized 
to  cut  costs,  was  “particularly 
encouraging,”  reporting  an  increased 
backlog  of  19%  and  44%  more  orders, 
according  to  Merle  Banta,  AMI  chair¬ 
man  and  chief  executive. 

Banta  said  original  AMI  businesses 
improved  operating  profits  by  more 
than  25%,  and  “prospects  for  the  rest 
of  the  year  looked  “promising.” 

AMI,  with  annual  revenues  of 
about  $1.1  billion,  budgeted  “almost 
$50  million”  on  research,  develop¬ 
ment  and  engineering  for  fiscal  1987 
and  is  in  the  process  of  a  major  cost 
cutting  program. 
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Highest  standards  for  all  newspaper  inks 


No  other  inks  give  you  as  consistent,  trouble- 
free  performance  on  the  press,  or  as  clean  and 
crisp  reproduction  on  paper.  That’s  because 
our  standards  are  the  most  demanding  in  the 
industry.  In  formulation,  in  manufacturing,  in 
testing,  in  delivery  systems. 

Every  ink  has  the  right  body  and  flow  to 
provide  excellent  distribution  from  fountain  to 
inking  rollers  to  printing  cylinders.  Halftones 
look  fresh  and  sharp,  solids  lay  down  smoothly. 
U.S.  inks  set  fast  on  the  paper  with  minimum  rub- 
off,  linting,  and  picking.  Great  scuff  resistance 


brings  your  papers  through  collection  and  folding 
without  streaking  or  smudging. 

Mileage?  You  simply  can’t  beat  it  with 
anybody’s  ink. 


4 

US 


Printing 

Ink 


East  Rutherford,  NJ;  Washington,  DC; 
Jacksonville,  FL;  Cincinnati,  OH;  Chicago,  IL;  Dallas,  TX; 
San  Francisco,  CA;  Los  Angeles,  CA 


OiWesmHyshte 


SOLNA  PRINTING  MACHINERY  of  Sollentuna, 
Sweden,  has  introduced  a  new  Distributor  30  single-width 
press  and  a  high-performance  folder,  the  F40.  Together, 
they  are  expected  to  appeal  to  a  wider  segment  of  the 
newspaper  market. 

"Those  titles  with  circulations  up  to  100,000  should  now 
seriously  study  the  specifications  and  the  economics  of 
operating  the  Distributor,”  Solna  said. 

The  new  Distributor  is  faster  and  has  a  cascade  oiling 
system  and  more  powerful  drives.  At  30,000  revolutions 
an  hour  it  competes  with  double-width  presses  in  speed 
but  costs  less,  Solna  said.  Production  of  the  new  Distribu¬ 
tor  has  begun,  and  the  first  showing  is  scheduled  for  Milan 
in  May  1987. 

The  F40  folder  is  designed  for  up  to  48  broadsheet  or  96 
tabloid  pages  and  can  handle  up  to  12  webs. 

*  *  * 

XEROX  CORP.  has  announced  software  products 
allowing  IBM  and  IBM  compatible  mainframe  computers 
to  take  full  advantage  of  Xerox  printers. 

The  products  are  components  of  the  Xerox  Document 
Printing  Architecture,  a  mainframe  system  architecture 
for  printing  and  publishing. 

Robert  V.  Adams,  Xerox  Systems  Group  president, 
said  the  software  packages,  to  be  introduced  through  1987, 
“will  allow  these  mainframe  computers  to  more  easily 
access  our  line  of  electronic  printers  and  to  produce  both 
traditional  data  processing  reports  and  highly  complex 
publications.” 

*  *  * 

HANTSCHOINC.  of  Mt.  Vernon,  N.Y.,  has  introduced 
the  FIO  combination  folder  for  its  Mark  10  press. 

Measuring  13  feet  tall  and  weighing  more  than  1 1  tons, 
the  folder  has  a  capacity  of  up  to  six  webs  delivering 
single-  and  quarter-folded  products  at  40,000  impressions 
an  hour,  according  to  Hantscho. 

Double  parallel  folding  at  full  speed  is  optional. 

sft  *  * 

LINOTYPE  CO.  has  announced  the  addition  of  52  type¬ 
faces  to  its  Laser  Font  library  and  a  complete  system  of 
compatible  films  and  papers. 

The  new  fonts  bring  to  1,250  the  number  of  laser  font 
typefaces  it  offers.  The  fonts  expand  the  number  of  type¬ 
faces  available  on  Linotronic  300  and  500  laser  imageset¬ 
ters,  which  can  reproduce  in  sizes  from  one  point  to  186 
points. 

Laser  Fonts,  unlike  vector-based  digital  typefaces,  are 
based  on  algorithms  in  order  to  create  more  accurate  rep¬ 
resentations  of  characters. 

The  film  packages  include  typesetting  films  and  papers. 
They  include  a  daylight  load  package,  CRT/xenon  films 
and  papers  and  helium-neon  laser  films  and  papers. 
They  have  overlapping  emulsion  speeds,  allowing  a  single 
density  setting. 

*  *  * 

NEASI-WEBER  INTERNATIONAL  of  Studio  City, 
Calif.,  has  released  version  6.0  of  its  ADM  ARC  software. 
The  new  version  completes  the  integration  of  classified 
functionality  into  ADMARC.  Its  interface  and  perfor¬ 
mance  have  been  improved,  the  company  said,  among 
other  enhancements. 


+  *  * 

XEROX  CORP.  of  Stamford,  Conn.,  has  introduced 
Alphabets,  a  software  program  for  producing  thousands  of 
type  fonts. 

Xerox  said  more  than  4,000  fonts  can  be  made  from  four 
basic  typeface  styles,  ranging  in  size  from  six  to  48  points, 
and  custom  styles  can  be  created.  It  supports  the  Xerox 
4045  Laser  CP  printer  and  the  HP  Laser  Jet  Plus.  It  re¬ 
quires  the  Xerox  6064  or  compatible  computer  operating 
under  PC  or  MS-DOS  2.0  or  higher.  It  was  created  by 
WILKES  PUBLISHING  CORP.  in  Laguna  Hills,  Calif., 
and  is  marketed  by  Xerox. 

*  *  * 

EIKONIX  CORP.  of  Bedford,  Mass.,  has  announced  a 
magnetic  tape  interface  to  allow  the  DFR  8000,  made  by 
DUNN  INSTRUMENTS  of  San  Rafael ,  Calif. ,  to  be  used  as 
an  output  device  for  the  Eikonix  Designmaster  8000  digital 
color  system.  The  DFR  8000  consists  of  a  file  server  and 
digital  film  recorder  for  printing  color  images,  continuous 
tone  photos  and  saturated  photo  .output. 

Eikonix  also  announced  it  would  offer  the  IRIS 
GRAPHICS  INC.  color  inkjet  printer  as  an  option  to  the 
Designmeter  8000  and  9000. 

At  the  Graph  Expo  ’86  show  in  October,  Eikonix 
showed  its  new  hardware  system,  including  its  stripping 
station,  high-speed  scanner  interface  and  interfaces  with 
business  management  systems  and  continuous-tone  color 
film  recorders. 

Most  of  the  products  were  scheduled  for  availablity  in 
late  1987. 

*  *  * 

FUJI  PHOTO  FILM  U.S.A.  INC.  of  Elmsford,  N.Y., 
has  announced  an  offset  plate  system,  a  monotone  scan¬ 
ner,  processing  system  and  color  proofing  system  at 
GRAPH  EXPO  ’86  East  in  Philadelphia.  They  will  be 
available  in  the  United  States  “in  the  near  future,”  Fuji 
said. 

The  COLOR- ART  proofing  system  can  make  proofs  on 
actual  printing  stock  within  10  minutes,  Fuji  said.  It  in¬ 
volves  exposing  simultaneously  four  individually  pig¬ 
mented,  photosensitive  films,  then  processing  and  ther¬ 
moprinting. 

The  GRANDEX  processing  system  consists  of  a  new 
generation  of  film  and  chemistry  and  an  automatic  proces¬ 
sor  with  replenishment  control.  It  offers  a  standard  de¬ 
veloping  time  of  20  seconds,  wide  adaptability,  sharper 
image  quality  and  a  variety  of  film  and  paper,  Fuji  said. 

The  Graphic  Processor  FG680A  is  suitable  with  the 
GRANDEX  system.  It  features  a  maximum  width  of  27 
inches  and  offers  a  dry-to-dry  processing  time  of  84 
seconds,  Fuji  said.  It  is  microprocessor-controlled  with 
built-in  power-  and  water-saving  mechanisms. 

The  SCANART  30  is  a  flatbed,  dot-generating  black- 
and-white  scanner  that  Fuji  says  offers  better  quality  and 
versatility,  expanded  screen  ranges,  controlled  reproduc¬ 
tion  from  color  prints  and  additional  functions.  It  features 
a  double-laser,  argon-ion  and  helium-neon  system  for 
reading,  keyboard  operation,  CRT  monitor,  screen  rulings 
of  65  to  150  lines  per  inch,  special  screening  effects,  input 
and  output  sizes  up  to  11.3"  x  16.5". 

The  PS-Plate  System  is  an  aqueous-based  presensitized 
offset  plate  system,  including  chemistry  and  processing 
equipment,  for  short,  medium  and  long  runs. 
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Scripps  Howard,  Rockwell  merge  mailroom  manufacturing  firms 


Scripps  Howard  and  Rockwell 
International  Corp.  have  agreed  to 
merge  their  mailroom  manufacturing 
operations  in  a  joint  venture. 

The  deal  will  join  Hall  Systems  Inc. 
of  .Westlake,  Ohio,  and  Goss  Pro¬ 
cessing  Systems  of  Nashua,  N.H.,  to 
form  Hall  Processing  Systems,  whose 
goal  is  to  develop,  market  and  manu¬ 
facture  a  full  line  of  components  and 
systems  for  newspaper  mailrooms. 

Ownership  in  Hall  Processing  Sys¬ 
tems  is  shared  equally,  with  Scripps 
Howard  the  managing  partner.  Gra¬ 
ham  Hall,  president  of  Hall  Systems, 
is  the  president  of  the  new  company, 
which  will  be  headquartered  in  West- 
lake,  and  will  retain  existing  manufac¬ 
turing  sites  in  Ohio  and  New  Hamp¬ 
shire. 

Parts,  service  and  continuing  sup¬ 
port  of  existing  sites  will  be  handled 
through  “normal  channels,”  the  com¬ 
panies  said.  George  R.  Hall  Con¬ 
tracting,  another  Scripps  Howard 
subsidiary  in  Westlake,  was  not 


affected  by  the  deal. 

Goss  Processing  Systems  is  part  of 
the  Graphic  Systems  Division  of 
Rockwell  International,  makers  of 
Goss  newspaper  presses.  GPS  was 
made  up  in  large  part  by  the  former 
Sta-Hi  and  the  Denver,  Colo.,  seg¬ 
ment  of  Nolan  Systems. 

Spokesmen  declined  to  disclose^he 
financial  condition  of  either  unit 
entering  the  joint  venture. 

“We  believe  the  expertise,  experi¬ 
ence  and  products  of  GPS  and  Hall 
Systems  create  a  solid  base  that  will 
enable  Hall  Processing  Sustems  to 
serve  more  effectively  the  needs  of 
the  newspaper  mailroom  market," 
according  to  Lawrence  Leser,  presi¬ 
dent  and  chief  executive  of  Scripps 
Howard. 

James  Cavanaugh,  president  of 
Rockwell’s  Graphic  Systems  Divi¬ 
sion,  said  the  joint  venture  “will  com¬ 
bine  the  proven  lines  of  GPS  and  Hall 
Systems  with  new  products  that  apply 
the  latest  technology  to  meet  the  full 


range  of  post-press  handling  and  dis¬ 
tribution  requirements.” 

Hall,  with  about  100  employees, 
makes  conveyors,  counter-stackers, 
roller-top  bundle  conveyors,  bottom 
wrappers  and  bundle  distribution 
equipment,  according  to  Graham 
Hall,  president  and  former  owner. 

GPS  has  .about  90  employees  and 
makes  a  similar  product  line,  with  the 
addition  of  a  tray-type  bundle  distri¬ 
bution  system. 

“We  want  to  make  the  best  of  both 
companies,”  Hall  said.  “Both  com¬ 
panies  make  high-quality,  heavy-duty 
equipment  and  they  felt  it  was  neces¬ 
sary  to  sort  out  and  have  one  com¬ 
pany  provide  equipment.” 

Hall  said  the  joint  venture  would 
pursue  development  of  a  single-grip¬ 
per  conveyor.  He  said  Hall  Packaging 
Systems,  a  research  and  development 
subsidiary  of  Scripps  Howard,  was 
developing  a  high-speed  collator  and 
wrapper  for  newspapers. 


Chicago  Tribune  adds  third  remote  site,  sateiiites 


The  Chicago  Tribune  recently 
began  printing  its  final  edition  at  a 
third  satellite  printing  facility,  this 
one  in  Holland,  Mich. 

With  the  addition  of  the  third 
remote  printing  site,  at  the  Holland 
Sentinel,  the  Tribune  began  using 
satellite  technology  to  transmit  pages 
to  all  three  of  its  remote  locations. 
Previously,  pages  had  been  transmit¬ 
ted  by  T1  land  lines. 

“Once  you  get  three  sites,  satellite 
transmission  becomes  more  cost- 
effective  than  T1  land  lines,”  said 
William  Swygert,  the  Tribune’s 
advanced  systems  manager. 

The  Holland,  Mich.,  site  is 
intended  to  serve  readers  in  Michigan 
and  northern  Indiana. 

In  1985,  the  Tribune  established  its 
first  remote  printing  facility  in  Cham¬ 
paign,  111.,  to  reach  central  and  south¬ 
ern  Illinois  readers  as  well  as  those  in 
St.  Louis  and  Indianapolis. 

A  second  remote  facility,  at  Madi¬ 
son  Newspapers  Inc.,  in  Madison, 
Wis.,  has  operated  since  1986. 
printing  copies  for  readers  in  Wiscon¬ 
sin,  eastern  Michigan  and  northwest¬ 
ern  Illinois. 

The  Tribune’s  telecommunica¬ 
tion’s  staff;  WGN-tv,  a  Tribune  Co.- 


owned  superstation;  and  IDB  Com¬ 
munications,  a  satellite  firm,  worked 
together  to  arrange  the  link-up 


“Once  you  get  three 
sites,  satellite 
transmission  becomes 
more  cost-effective  than 
T1  land  lines,”  said 
William  Swygert,  the 
Tribune’s  advanced 
systems  manager. 


between  the  newspaper’s  Freedom 
Center  production  plant  in  Chicago 
and  the  three  remote  sites. 

The  network  consists  of  two  T1 
land  lines  from  Freedom  Center  to 
WGN’s  satellite  dish  —  serving  as 
the  uplink  —  at  Bradley  Place  in  Chi¬ 
cago  and  a  satellite  receive  dish,  the 
downlink,  at  each  remote  site.. 

In  addition,  the  Tribune  has 
updated  its  remote  site  recorders 
from  the  earliest  model  Pressfax 
recorders,  manufactured  by  Hell 


Graphics  Systems,  to  the  latest 
model  recorders.  Back-up  equipment 
also  has  been  newly  installed  at  the 
three  facilities. 

Chemco  sells 
system  to 
Mexican  paper 

Chemco  Systems  Co.  Inc.  said  it 
has  agreed  to  supply  its  News-Scan 
Laser  Facsimile  Systems  to  El 
Nacional,  a  government-owned 
Mexican  newspaper  that  plans  to 
transmit  fully  composed  broadsheet 
pages  from  Mexico  City  to  satellite 
printing  sites  in  Monterey,  Guanajua, 
Hermosillo  and  Campeche. 

Transmission  is  planned  via  the 
Mexican  satellite  Morelos  I.  Using  a 
data  compression  ratio  of  five  to  one, 
the  system  can  scan  and  transmit  a 
full  newspaper  page  in  one  minute, 
Chemco  said. 

The  sale  consists  of  two  scanning 
units  in  Mexico  City  and  a  receiving 
unit  at  each  of  the  four  remote  print¬ 
ing  sites.  Other  sites  were  expected  to 
be  added  for  use  by  the  100,000-cir¬ 
culation  newspaper. 
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AD/SAT  comes  through  for  the  Boston  Globe 

Ads  grounded  by  snow  in  New  York  are  transmitted  via  the  sateilite  system 


By  George  Garneau 

A  system  for  delivering  ads  by 
satellite  —  plus  legwork  in  inclement 
weather  by  a  pair  of  ad  executives  — 
helped  earn  some  ad  revenue  for  the 
Boston  Globe  when  more  than  a  foot 
of  snow  paralyzed  the  East  Coast 
recently. 

What  started  as  a  test  to  see  if  the 
Globe  could  use  the  AD/SAT  system 
to  send  groups  of  camera-ready  clas¬ 
sified  ads  from  New  York  City  to 
Boston  turned  into  a  successful 
rescue  of  potentially  lost  advertising. 

In  the  end,  two  Globe  ad  men 
teamed  up  with  AD/SAT  to  deliver 
$125,000  worth  of  advertising  that 
likely  would  have  been  stuck  in  New 
York  City  as  a  result  of  a  blizzard, 
according  to  Richard  Masotta,  a 
Globe  retail  advertising  executive. 

Masotta  said  he  arrived  at  La  Guar- 
dia  Airport  in  New  York  City  at  about 
1 1  a.m.  on  Thursday,  Jan.  22  —  min¬ 
utes  before  the  airport  was  closed  by  a 
snowstorm  that  dumped  a  foot  of 
snow  on  the  metropolitan  area. 

In  New  York  City  to  test  the  AD/ 
SAT  system  for  gangs  of  help-wanted 


classified  ads,  Masotta  said  he  was 
informed  at  about  3:30  p.m.  that  two 
full-page  Eastern  Airlines  ads,  sched¬ 
uled  to  run  in  the  Globe  the  next  day, 
were  grounded  at  LaGuardia  by 
snow.  The  camera-ready  ads  nor¬ 
mally  travel  by  plane  to  Boston. 

“We  successfully 
transmitted  $125,000 
worth  of  ads,”  Masotta 
told  E&P.  “We  were  one 
of  the  few  papers  on 
the  East  Coast  to  carry 
the  Eastern  ads.” 

Masotta  said  he  and  Mark  Sullivan 
of  the  classified  department,  unable 
to  find  transportation  in  New  York's 
chaotic  snow-covered  streets, 
trudged  about  2 1  blocks  from  their 
hotel  to  Campbell-Ewald  of  New 
York  Inc.,  where  they  picked  up 
copies  of  the  Eastern  ads.  From  the 
ad  agency  they  took  a  subway  to  AD/ 


SAT  headquarters  on  West  34th 
Street. 

Including  clearing  snow  from  roof¬ 
top-mounted  satellite  dishes  in  New 
York  and  Boston,  it  took  about  two 
hours  and  eight  transmissions,  but  by 
8  p.m.  both  Eastern  ads  and  45  classi¬ 
fied  ads  were  received  by  the  Globe, 
Masotta  said.  They  arrived  in  plenty 
of  time  to  make  a  lO  p.m.  deadline  for 
the  black-and-white  Eastern  ads  to 
run  the  next  day,  and  for  the  classified 
ads  to  make  the  next  day’s  advance 
press  run  for  the  Sunday  paper. 

“We  successfully  transmitted 
$125,000  worth  of  ads,”  Masotta  told 
E&P.  “We  were  one  of  the  few 
papers  on  the  East  Coast  to  carry  the 
Eastern  ads.” 

He  said  the  Globe  was  considering 
using  AD/SAT  for  transmitting  classi¬ 
fied  and  retail  ads  by  satellite  from 
New  York  agencies. 

Masotta  said  AD/SAT  “started  as  a 
service  for  national  advertising  for 
national  organizations.  Now  we’re 
finding  uses  for  it  for  classified  and  for 
retail.  We’re  very  positive  about  the 
whole  thing.” 


Hearst  survey  shows: 

Public’s  knowledge  of  the  Constitution  is  limited 


A  survey  by  the  Hearst  Corpora¬ 
tion  on  the  public’s  knowledge  of  the 
U.S.  Constitution  found  nearly  half  of 
the  respondents  did  not  know  the  pur¬ 
pose  of  the  original  document  written 
in  1787. 

Forty-six  percent  gave  a  response 
other  than  to  create  a  federal  govern¬ 
ment  and  define  its  powers,  Hearst 
said. 

A  majority  of  the  respondents 
(59%)  did  not  know  what  the  Bill  of 
Rights  is,  Hearst  said,  while  64%  of 
the  respondents  believe  the  Constitu¬ 
tion  establishes  English  as  the 
national  language. 

The  survey  found  a  majority  of 
respondents  (61%)  said  “yes”  when 
asked  if  “a  Constitutional  convention 
should  be  assembled  in  1987  to  con¬ 


sider  amendments  dealing  with  con¬ 
temporary  issues  such  as  prayer  in  the 
public  schools,  abortion  and  freedom 
of  the  press.” 

However,  the  survey  also  found 
that  a  plurality  of  the  respondents 
(48%)  know  that  a  public  figure  suing 
for  libel  must  prove  “the  story  is  false 
and  the  newspaper  knew  so  and/or 
didn’t  care.”  Forty-four  percent  said 
the  newspaper  had  the  burden  of 
proving  its  story  is  true,  and  8%  did 
not  know  the  answer. 

Fifty-six  percent  of  the  respon¬ 
dents  agreed  that  the  First  Amend¬ 
ment’s  guarantees  of  the  freedom  of 
the  press  should  be  “rewritten  for  the 
present  day  so  that  this  legal  principle 
clearly  applies  to  the  rights  of  feder¬ 
ally  licensed  broadcasting  media  such 


as  your  local  television  station.” 

The  Hearst  survey  covered  a  wide 
range  of  constitutional  issues. 

The  results  indicated,  said  Hearst 
president  Frank  Bennack,  that  “the 
public  has  neither  adequate  factual 
nor  conceptual  knowledge  of  the  U.S. 
Constitution.  Without  this  knowl¬ 
edge,  they  cannot  fully  understand 
the  constitutional  issues  that  are 
debated  in  courts  of  law  every  day 
and  which  directly  affect  each  and 
every  one  of  us.” 

New  newspaper 

The  News  Tribune,  serving  Para¬ 
mount,  Downey  and  Bellflower, 
Calif.,  plans  to  begin  publishing  a 
newspaper  in  Norwalk  on  March  19. 
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Tabloid  battle 

(Continued  from  puf^e  15) 


took  an  equally  dim  view  of  his  efforts 
to  revive  the  Herald. 

“The  same  issue  was  raised  in  Bos¬ 
ton.  Can  the  Herald  survive  against 
the  Globe?  I  think  we  demonstrated 
that  with  effective  marketing  tech¬ 
niques,  we  can.make  a  profitable  busi¬ 
ness.  The  Herald  turned  a  profit  in 
1986  —  its  first  in  10  years.  The  profit 
was  modest,  but  extremely  significant 
in  the  overall  scheme  of  things.” 

The  Post’s  “aggressive”  strategy 
includes  a  drive  for  more  food  adver¬ 
tising  and  a  drive  to  build  up  classi¬ 
fied.  Its  latest  initiative  is  its  “Auto¬ 
market”  campaign  telling  advertisers 
“we’ll  run  it  ’till  you  sell  it.”  (See 
related  story  on  page  18.) 

Auto  classifieds  have  gone  from  a 
page  or  two  to  about  12  pages  daily, 
and  Purcell  remarked  that  the  promo¬ 
tion’s  success  was  causing  dealer  dis¬ 
play  ads  to  pick  up. 

The  Post  also  is  once  again  looking 
at  the  feasibility  of  coming  out  with  a 
Sunday  paper. 

An  executive  at  a  competing  paper 
said  such  a  move  by  the  Post  “makes 
no  economic  sense”  and  would  be 
done  “for  marketing  reasons  to  put 
pressure  on  the  competitors.” 

A  New  York  labor  attorney  called 
the  idea  of  a  Sunday  Post  “just  a 
rumor  floated  by  Rupert  [Murdoch]  to 
annoy  the  News.” 

Perhaps  the  biggest  issue  clouding 
the  Post’s  future  is  who  will  own  it  in 
another  year. 

As  a  result  of  his  acquisition  of  six 
Metromedia  television  stations 
including  its  New  York  VHF  station, 
Channel  5,  Post  owner  Rupert  Mur¬ 
doch  must  sell  the  tabloid  in  order  to 
comply  with  federal  rules  barring 
newspaper-broadcast  cross  owner¬ 
ship  in  a  market.  Murdoch,  however, 
obtained  a  waiver  from  the  Federal 
Communications  Commission  and 
has  until  March  1988  to  complete  the 
sale.  (The  Boston  Herald  also  must  be 
sold  as  a  result  of  Murdoch’s  purch¬ 
ase  of  UHF  station  Channel  25  in 
Boston.) 

If  no  buyer  turns  up,  speculation 
has  ranged  from  Murdoch  getting  a 
permanent  FCC  waiver  allowing  him 
to  keep  the  Post  to  his  folding  the 
paper  and  cutting  a  deal  with  the  Tri¬ 
bune  Co.  to  sell  the  Post’s  assets  to 
the  Daily  News. 

Purcell  won’t  comment  on  how  he 
sees  things  turning  out,  saying  only 
that  “a  lot  can  happen”  in  the  next  13 
months. 

“Murdoch’s  commitment  to  all  his 
properties  has  never  really  waned,” 


he  added.  “Murdoch  has  said  he 
wants  to  retain  his  assets.” 

Subtle  tactics 

Besides  direct  circulation  and 
advertising  competition,  Newsday  is 
fighting  the  battle  of  New  York  in 
more  subtle  ways. 

It  settled  six  months  early  with  its 
editorial  employees,  represented  by 
the  Graphic  Comm  jnications  Inter¬ 
national  Union,  and  gave  them  pay 
raises  over  three  years  in  the  6% 
range. 

The  settlement  is  seen  as  putting 
pressure  on  both  the  Post  and  the 
News  in  their  efforts  to  win  contract 
concessions  from  their  unions. 

The  Newsday  settlement  will  also 
make  life  more  difficult  for  the  Times 
which,  as  the  only  city  daily  making* 
solid  profits,  is  hoping  it  can  keep 
union  wage  increases  in  line  with 
inflation. 


“With  us,  there  is  no  issue  other 
than  money,”  Times  spokesman 
Leonard  Harris  said.  “1  can’t  imagine 
why  there  would  be  a  large  gap 
between  what  they  could  sensibly  ask 
for  and  what  we  could  sensibly  give.” 

No  one  is  predicting  a  strike  at  the 
Times,  but  there  is  agreement  that  it  is 
the  most  likely  candidate  for  one 
should  the  talks  over  pay  raises  bog 
down. 

New  York  Times 

So  far,  the  Times  —  with  its  high 
demographics  and  emphasis  on 
expanding  its  national  edition’s 
sales  —  is  trying  to  portray  itself  as 
above  the  fray  and  its  people  claim 
New  York  Newsday  has  had  no 
impact  on  either  its  circulation  or 
advertising  sales. 

“Their  strategy  is  not  aimed  at  us. 
but  at  the  News  and  the  Post.  It’s 
easier  to  knock  off  their  customers,” 
a  Times  executive  said. 

“I  hope  they  go  on  thinking  that 
way,”  Johnson  said  in  response.  But, 
remarking  that  the  Times  in  the  last  10 
years  has  moved  from  break-even  to 
spectacularly  profitable,  he  added:  “1 
don’t  think  the  Times  would  be  mak¬ 
ing  as  much  money  today  if  it  focused 
on  local  news  rather  than  being  the 
national  newspaper  of  record.  That 
left  an  opening  for  us.” 

Most  of  the  Times’  recent  circula¬ 
tion  gains  have  come  from  increased 
sales  of  its  national  edition.  In  the  city 
itself,  circulation  is  up  1%  daily,  but 


down  slightly  on  Sundays.  The  Times 
said  the  lower  Sunday  sales  resulted 
from  a  tighter  returns  policy. 

But  there  are  signs  the  Times  is 
reacting  to  New  York  Newsday. 
Most  notably,  the  newspaper  last 
October  redesigned  and  expanded  its 
Metropolitan  News  section.  The  new 
section  front  was  revamped  to  “fit 
better”  with  the  Business  Day  and 
themed  third  sections,  Harris  said. 

However,  the  Times  has  no  plans  to 
redesign  its  front  page,  he  added, 
saying  that's  “the  look  of  the  Times.” 

The  300  daily  price,  designed  to 
increase  penetration  and  raise  ad 
rates  while  holding  down  cost-per- 
thousands,  also  keeps  the  Times  clos¬ 
est  in  newsstand  price  to  New  York 
Newsday. 

Last  summer  the  New  York  news¬ 
paper  unions  proposed  a  joint  operat¬ 
ing  agency  as  one  solution  to  the 


city’s  tabloids  war.  Union  officials 
pointed  out  that  with  three  newspa¬ 
pers  involved,  there  were  a  number  of 
possibilities  for  working  out  an  agree¬ 
ment. 

However,  the  newspapers  them¬ 
selves  all  indicate  a  joint  agency  is 
probably  not  in  the  city’s  future. 

A  major  stumbling  block  is  that 
none  of  the  papers  wants  to  be  locked 
into  the  afternoon  field.  The  News 
has  always  been  all-morning,  while 
the  all-day  Post  sells  about  two-thirds 
of  its  papers  in  the  morning.  News- 
day,  though  a  p.m.  in  Nassau  and 
Suffolk,  is  a  morning  daily  in  the  city. 

A  Daily  News  executive  wondered 
what  the  Post,  with  only  7%  to  8%  of 
the  city’s  advertising,  could  bring  to  a 
JOA  with  the  News  besides  added 
costs. 

The  Post’s  Purcell  said,  mean¬ 
while,  that  his  newspaper  “hasn’t 
even  thought  about”  a  JOA. 

“I  don’t  think  it’s  possible  to  make 
money  in  the  afternoon  in  New 
York,”  Johnson  stated,  indicating 
that  Newsday  also  is  not  interested  in 
a  JOA  in  the  city. 

Johnson  also  ruled  out  the  possibil¬ 
ity  that  Newsday  (whose  parent  com¬ 
pany  is  Times  Mirror)  may  seek  a 
giant  leap  into  the  city  by  acquiring 
the  Post,  or  even  the  News. 

His  newspaper’s  strategy  of  build¬ 
ing  city  circulation  through  aggres¬ 
sive  promotion,  he  said,  “makes 
much  better  sense  than  to  get  it  by 
buying  another  newspaper.” 


“I  don’t  think  it’s  possible  to  make  money  in  the 
afternoon  in  New  York,”  Johnson  stated,  indicating 
that  Newsday  also  is  not  interested  in  a  JOA  in  the 
city. 
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Shop  Talk 

(Continued  from  page  68) 
hit,  as  well. 

The  news  media  also  spend  hours 
and  money  —  and  are  sometimes 
taken  advatage  of.  One  suspect,  for 
example,  was  trying  to  get  reports  of 
tampering  with  Contac  cold  capsules 
broadcast  to  manipulate  the  manfac- 
turer’s  stock.  In  this  case,  reporters 
turned  the  tables  by  helping  to  catch 
the  man. 

Unfortunately,  a  false  report  often 
looks  very  much  like  a  valid  one  so 
FDA,  the  media  and  the  businesses 
affected  by  threats  of  complaints  can¬ 
not  ignore  them. 

On  the  other  hand,  newspapers  and 
local  television  stations  can  ignore 
people  who  may  be  simply  eager  for 
publicity.  Such  a  complainant  may 
describe  a  “problem,”  which  he  or 
she  had  not  yet  taken  to  police  or 
health  authorities  —  and  may  never. 

In  addition,  a  little  perspective  can 
help: 

•  Virtually  all  tampering  has  been 
local.  While  it  was  first  feared  that 
some  accident  or  deliberate  sabotage 
had  occurred  at  particular  drug  or 
food  manufacturing  plants,  again  and 
again  these  contaminations  have 
proved  to  be  local. 

•  The  number  of  complaints  in 
which  a  contaminant  has  been 
confirmed  —  regardless  of  how  it  got 
there  —  has  been  relatively  small:  74 
out  of  490  reports  in  fiscal  1984,  for 
example. 

•  There  often  are  alternative  expla¬ 
nations.  What  looks  like  a  retail-level 
tampering  may  be  a  deliberate  or  acci¬ 
dental  contamination  in  the  home  or  a 
mistake.  Sometimes  tampering 
deaths  have  turned  out  to  be  delib¬ 
erate  suicides  or  a  suspected  murder 
within  a  family  or  group. 

•  At  least  one  major  wave  of  “tam¬ 
pering”  turned  out  to  be  largely 
pranks  and  mass  hysteria,  according 
to  a  study  of  tampering  reports 
regarding  Girl  Scout  cookies  in  1984. 

Reports  to  Girl  Scout  officials, 
local  and  state  authorities  and  the 
FBI,  as  well  as  FDA,  totaled  about 
800,  and  factories  and  distribution 
lines  were  inspected  to  see  if  some 
centralized  tampering  or  industrial 
breakdown  had  occurred.  However, 
many  reports  turned  out  to  be  kids’ 
pranks  or  mistakes  (crystallized  van¬ 
illin  can  look  like  glass).  In  only  one 
case  were  authorities  convinced  a 
small  piece  of  metal  may  have  got  in 
the  product  during  manufacture. 

•  In  other  instances,  there  have 
been  some  strange  motivations  at 


work,  including  litigation.  One 
woman  was  arrested  for  adding  glass 
to  food  she  then  fed  her  infant.  Extor¬ 
tion,  stock  manipulation,  revenge 
against  a  store  owner  who  let  a  stock 
boy  go  —  these  can  motivate  a  tam¬ 
pering  or  a  false  report  or  a  threat. 

•  Some  telephone  threats  sound 
like  kids’.  Among  the  arrests  for  false 
reports,  there  are  several  of  young 
people  who  said  they  had  heard  or 
seen  tampering  reports  —  either 
from  the  media  or  from  friends  or 
adults  in  the  family  —  and  wanted  to 
get  a  little  attention  too. 

So  is  the  press  part  of  the  problem, 
as  critics  say?  Or  is  it  part  of  the 
answer?  A  recent  Roper  Poll  shows 
nine  out  of  ten  Americans  are  aware 
of  one  of  the  major  tampering  inci¬ 
dents  and  that  58%,  or  nearly  two- 
thirds  of  those  with  an  opinion,  feel 
the  media  coverage  was  balanced, 
while  24%  thought  it  excessive  and 
12%  believed  it  minimized  the  prob¬ 
lem. 

Currently,  FDA  and  industry 
groups  are  using  broadcast  announce¬ 
ments  and  posters  to  remind  consum¬ 
ers  quietly  to  check  the  products  they 
buy  for  signs  of  tampering. 

The  radio  message  says,  “Before 
you  cross  the  street,  you  look  both 
ways.  Take  the  same  simple  precau¬ 
tions  with  the  medicines  you 
buy  .  .  .  Look  at  the  wrapping. 
Before  you  put  medicine  in  your 
mouth,  make  sure  it  looks  and  smells 
right  .  .  .  It’s  that  easy  to  take 
care  ...” 

Since  some  people  think  that  any 
tampering  news,  even  a  report  of  an 
arrest,  can  trigger  “me  too”  activi¬ 
ties,  there  was  some  fear  that  even 
this  message  might  suggest  tamper¬ 
ing.  As  a  result,  a  lot  of  wordsmithing 
went  into  that  message.  So  far,  so 
good. 

Nor  have  interviews  with  FDA’s 
Commissioner  Frank  E.  Young  on  the 
general  scope  of  tampering  problems 
or  lengthy  think-pieces  in  the 
Washington  Post,  the  Washington 
Times,  the  Philadelphia  Inquirer  and 
other  newspapers  been  followed  by 
incidents. 

It  is  reasonable  to  assume  that  the 
impressionable  adolescent,  the  men¬ 
tally  sick,  the  publicity-hungry  are 
much  more  easily  set  off  by  a  radio  or 
television  reporter’s  voice  excited  by 
the  drama  of  a  death  than  by  thought¬ 
ful  editorials  and  reviews,  calm  mes¬ 
sages  and  straightforward  news 
accounts.  Such  “off-center”  people 
probably  don’t  read  reviews,  editori¬ 
als  and  calm  accounts.  One  would 
guess  that  is  the  case,  but  FDA’s  data 
cannot  be  stretched  quite  far  enough 
to  prove  it. 


Seniors 

(Continued  from  page  19) 


of,”  she  was  quoted  as  saying.  “We 
are  going  to  prepare  the  newspapers 
for  carriers  on  Wednesdays.  I’m 
going  to  look  for  seniors  who  spend 
too  much  time  at  home.  We  will  pro¬ 
vide  transportation  and  a  good  free 
lunch  at  the  center  for  them.  It  will 
provide  them  [with]  an  activity  and 
fellowship.” 


Black  journalists 

(Continued  from  page  20) 


nett  hired  him  as  affirmative  action 
consultant  and,  in  1979,  appointed 
him  editor  of  the  Oakland  Tribune, 
which  he  later  bought  from  Gannett. 

•  Clarice  Tinsley  (1953-  )  grew  up 
in  Detroit  and  graduated  from  Wayne 
State  University.  For  three  years  she 
was  a  general  assignment  reporter 
and  news  anchor  for  WITI-tv  in  Mil¬ 
waukee.  In  1978,  she  moved  to  Dallas 
to  co-anchor  newscasts  at  WDFW-tv. 

•  Charlayne  Hunter-Gault  (1942-  ) 
was  born  in  Due  West,  S.C.,  attended 
high  school  in  Atlanta  and  was  one  of 
the  first  blacks  to  enter  the  University 
of  Georgia.  After  graduation,  she 
worked  for  four  years  for  New  Yorker 
magazine  in  New  York,  rising  from 
editorial  assistant  to  reporter  for  the 
magazine’s  Talk  of  the  Town  section. 

She  worked  for  a  year  for  WRC-tv 
in  Washington,  D.C.,  then  returned  to 
New  York  as  Harlem  reporter  for  the 
New  York  Times.  In  1978,  she  became 
a  correspondent  for  Public  Broad¬ 
casting’s  MacNeil/Lehrer  news  pro¬ 
gram  originating  in  Washington,  D.C. 

Grant  received  for 
newspaper  project 

The  Ohio  Historical  Society  has 
received  a  $169,349  grant  from  the 
National  Endowment  for  the 
Humanities  to  begin  the  bibliographic 
phase  of  the  Ohio  Newspaper  Project. 

Ohio  joins  numerous  other  states 
participating  in  the  United  States 
Newspaper  Program,  which  is 
designed  to  inventory  and  catalog  all 
extant  newspaper  titles  and  to  pro¬ 
duce  a  list  of  U.S.  newspapers 
through  the  OCLC  Online  System. 

The  bibliographic  phase  of  the  proj¬ 
ect,  scheduled  to  begin  in  January 
1987  and  continue  through  June  1989, 
includes  inventorying  and  cataloging 
the  3,400  newspaper  titles  available  at 
the  Ohio  Historical  Society. 
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Ex-classified  ad  manager  wins  wrongfui  dismissai  case 

Jury  awards  him  $550,000;  employer  will  appeal 


By  M.L.  Stein 

A  former  classified  ad  manager  for 
the  Gannett-owned  Visalia  (Calif.) 
Times-Delta  was  awarded  $550,000 
by  a  jury,  which  decided  he  had  been 
wrongfully  fired. 

The  plaintiff,  Mark  Johnson,  who 
lost  his  job  nearly  a  year  ago,  had 
charged  that  he  was  fired  on  the  “pre¬ 
text”  of  undercharging  advertisers. 

A  Tulare  County  Superior  Court 
jury  gave  him  $325,000  after  ruling  the 
paper  had  broken  his  contract  without 
good  cause  and  $75,000  for  “negligent 
infliction  of  emotional  distress.” 

He  also  was  awarded  $150,000  in 
punitive  damages  from  Gannett. 

The  Feb.  9  verdict  came  three  days 
before  the  annual  meeting  of  the  Cali¬ 
fornia  Newspaper  Publishers  Associ¬ 
ation  at  which  delegates  heard  legal 
advice  on  avoiding  wrongful  termina¬ 
tion  actions  by  employees. 

According  to  Johnson’s  lawyer, 
Walter  Whelan,  his  client  had  been  a 
top-rated  employee  for  nine  years, 
rising  to  classified  manager  from 
sales. 

Whelan  said  Gannett  had  set 
“stringent  profit  goals,”  which  had 
involved  severe  cost-cutting.  John¬ 
son,  the  lawyer  claimed,  met  the  goals 
to  the  best  of  his  ability,  but  said  that 
apparently  his  efforts  did  not  satisfy 
Gannett. 

The  pretext  for  his  dismissal, 
according  to  Whelan,  was  a  disputed 
computer  revelation  of  a  $6. 16  under¬ 
charge  of  an  advertiser. 

Attorney  Steve  Cusick,  who  repre¬ 
sented  Gannett,  said  the  amount  of 
the  undercharge  was  “under  $100.” 
He  said  he  will  seek  to  have  the  ver¬ 
dict  withdrawn  and,  failing  that,  will 
ask  for  a  new  trial. 

Following  his  dismissal,  Johnson 
started  a  weekly  paper  in  competition 
with  the  Times-Delta,  but  it  failed, 
Whelan  stated. 

CNPA,  meeting  in  Monterey  Feb. 
12-15,  sponsored  an  industrial  rela¬ 
tions  panel  in  which  attorney  Nancy 
Abell  advised  publishers  to  insert  an 
“at  will”  dismissal  clause  in  all 
employee  application  forms. 

“It  would  state  that  employment 
could  be  terminated  at  any  time  with 
or  without  cause,”  she  pointed  out. 

Abell,  an  industrial  relations  spe¬ 
cialist  in  the  Santa  Monica  office  of 
Paul,  Hastings,  Janofsky  &  Walker, 
said  such  a  clause  “preserves  the 
legal  argument  for  a  summary  judg¬ 


ment  [in  favor  of  the  newspaper]  in  a 
wrongful  discharge  lawsuit  alleging 
breach  of  contract  and/or  breach  of 
the  convenant  of  good  faith  and  fair 
dealing.” 

She  warned,  however,  that  the 
clause,  while  giving  employers 
greater  flexibility  in  firing,  may  dam¬ 
age  morale  and  encourge  union  orga¬ 
nizing. 

Nevertheless,  Abell  suggested  that 
all  new  employees  be  compelled  to 
sign  the  at-will  clause  when  they  are 
hired  and  that  the  application  be 
examined  closely  to  ensure  it  has  not 
been  altered  by  the  new  employee. 

She  also  advised  putting  the  at-will 
clause  in  employee  handbooks  and 
requiring  each  employee  to  sign  a 
receipt  stating  he  or  she  has  read  the 
handbook  and  is  familiar  with  its 
terms. 

Abell  also  offered  advice  on  avoid¬ 
ing  employee  complaints  of  sexual 
harassment. 

“Have  a  written  policy,”  she 


urged.  “State  clearly  what  is  prohib¬ 
ited,  such  as  touching  or  profanity, 
and  have  a  complaint  procedure  so 
employees  know  you  will  take 
prompt,  corrective  action.” 

Special  sections  for 
Diario  Las  Americas 

For  the  third  consecutive  year, 
Diario  Las  Americas  will  publish  a 
special  section  detailing  the  major 
events  of  Carnaval  Miami,  which 
began  as  a  15-block  party  sponsored 
by  the  Kiwanis  Club  of  Little  Havana 
in  1978  and  has  since  grown  to  include 
the  Carnaval  Night  extravaganza  in 
the  Orange  Bowl,  as  well  as  a  parade 
complete  with  floats  and  an  eight- 
hour  block  party. 

Diario  Las  Americas  will  also  again 
publish  a  special  sports  section  dedi¬ 
cated  to  the  Miami  Grand  Prix. 
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United  Feature  Syndicate  is  proud  to  introduce  GAMIN  AND 
PATCHESTa  comic  strip  with  warmth,  innocence  and  gentle  humor. 
It’s  by  Addison  Morton  Walker,  a  man  who  has  been  entertaining 
millions  of  readers  for  more  than  three  decades. 

For  more  information  call  Brad  Bushell  at  1-8(X)-2214816 
(in  New  York,  212-692-3700).  United  Media  Canada,  416-821-0661. 
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HAPPINESS  15  HAVING 
A  BIG  BROTHER 
_  OR  BIG  SISTER! 
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More  involvement  in  charitable  matters 

An  increasing  number  of  cartoonists  are  making  artistic  efforts 
on  behaif  of  various  sociai  service  organizations  and  causes 


By  George  L.  Beiswinger 

Like  numerous  other  national 
social  service  organizations,  Big 
Brothers/Big  Sisters  of  America  has 
for  many  years  appealed  for  support 
via  print  and  electronic  public  service 
messages.  Among  the  celebrities  fea¬ 
tured  in  these  ads  have  been  Bill 
Cosby,  Ray  Charles,  Jack  Klugman, 
Dick  Van  Dyke,  Dyan  Cannon,  and 
the  Gatlin  Brothers. 

Then,  in  1984,  the  organization 
asked  “Peanuts”  creator  Charles  M. 
Schulz  of  United  Feature  Syndicate  if 
he  would  do  a  cartoon.  The  resulting 
panel  and  its  accompanying  message 
proved  to  be  the  most  popular  print  ad 
in  BB/BSA’s  80-year  history,  with 
magazines  such  as  Time,  Newsweek, 
Sports  Illustrated,  and  Family  Circle 
contributing  public  service  space 
worth  thousands  of  dollars. 

Because  of  the  success  of  the 
Schulz  drawing,  BB/BSA  developed 
the  idea  for  a  series  featuring  the  work 
of  a  different  famous  cartoonist  each 
year.  Subsequent  contributions  came 
from  three  King  Features  Syndicate- 
distributed  creators  —  Ted  Key  of 
“Hazel,”  Bil  Keane  of  “The  Family 
Circus,”  and  Mort  Walker  of  “Beetle 
Bailey.”  Already  in  the  wings  for  next 
year  are  “Tank  McNamara”  car¬ 
toonists  Jeff  Millar  and  Bill  Hinds  of 
Universal  Press  Syndicate. 

If  the  BB/BSA  campaign  were  an 
isolated  example,  its  significance 
might  not  be  as  noteworthy.  But  two 
recent  endeavors  of  even  greater 
magnitude  clearly  demonstrate  a 
trend  toward  more  public  service 
work  by  cartoonists. 

One  was  the  multipronged  effort 
organized  in  1985  by  “Doonesbury” 
creator  Garry  Trudeau  of  Universal, 
“Steve  Canyon”  creator  Milt  Caniff 
of  King  and  the  just-sold  News  Amer¬ 
ica  Syndicate  (NAS),  and  Schulz,  who 
appealed  to  their  colleagues  to  take 
part  in  the  “Cartoonists’  Thanksgiv¬ 
ing  Day  Hunger  Project”  for  USA  for 
Africa.  Each  was  asked  to  use  his  or 
her  Thanksgiving  comic  to  depict  the 
problems  of  world  hunger.  About  175 

George  L.  Beiswinger  is  a  Pennsyl¬ 
vania-based  free-lance  writer. 
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The  drawing  created  for  the  Child  Welfare  League  of  America. 


cartoonists  participated  —  with  the 
activity  becoming  a  major  media 
event  reported  by  all  three  major  tele¬ 
vision  networks,  featured  on  their 
morning  shows,  and  covered  by  local 
television,  radio  stations,  and  news¬ 
papers  throughout  the  country. 

While  an  additional  appeal  asking 
papers  to  include  a  coupon  readers 
could  use  for  sending  contributions  to 
USA  for  Africa  fell  far  short  of  expec¬ 
tations,  over  $50,000  was  raised. 

Added  benefits  for  the  charity 
accrued  from  three  follow-up  proj¬ 
ects.  The  first  was  a  two-part  travel¬ 
ing  show  of  the  original  art,  under¬ 
written  by  J.C.  Penney,  which  cov¬ 
ered  a  number  of  U.S.  cities;  the  art 
was  later  sold  to  raise  more  money. 
The  second  was  a  benefit  book  of  the 
Thanksgiving  drawings  published  by 
Henry  Holt  and  Company.  And  the 
artists  joined  (in  person  and  by  mail) 
in  creating  a  huge  mural  of  their  char¬ 
acters  holding  hands  to  publicize  last 
May’s  Hands  Across  America  proj¬ 
ect.  The  mural  was  reproduced  in  Life 
magazine  prior  to  the  event. 

Besides  the  Thanksgiving  project, 
which  was  repeated  in  1986,  cartoon¬ 


ists  also  pitched  in  to  help  the  Child 
Welfare  League  of  America  —  an 
advocacy  body  concerned  with  such 
issues  as  day  care,  foster  care,  adop¬ 
tion,  sexual  abuse,  runaways,  and 
teen  pregnancy. 

For  a  period  of  1 1  months  beginning 
in  1985,  an  art  board  was  circulated  to 
43  cities  by  Federal  Express.  Sixty- 
nine  cartoonists  added  one  or  more  of 
their  characters —  172  in  all.  Limited- 
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Ann  Landers  departs  the  just-sold  NAS 

She  is  joining  the  new  Creators  Syndicate,  which  says  it  wiii  offer 
creators  ownership  rights  to  their  features  and  shorter  contracts 


By  David  Astor 

Ann  Landers,  whose  daily  advice 
column  is  read  by  an  estimated  85 
million  readers  in  over  1,100  papers, 
is  leaving  both  News  America  Syndi¬ 
cate  and  the  Chicago  Sun-Times. 

Landers’  home  paper,  effective 
March  15,  will  be  the  Chicago  Trib¬ 
une.  And,  starting  March  1 1,  the  just- 
formed  Creators  Syndicate  (CS)  will 
handle  editing  and  sales  of  her  column 
and  the  Los  Angeles  Times  Syndicate 
(LATS)  will  provide  production,  dis¬ 
tribution,  and  billing  services. 

The  68-year-old  Eppie  Lederer  — 
who  had  been  with  the  Sun-Times  and 
NAS  (formerly  Field  Newspaper 
Syndicate,  among  other  names)  for 
over  three  decades  —  had  a  contract 
that  allowed  her  to  take  the  Ann 
Landers  column  elsewhere  if  NAS 
were  sold.  Rupert  Murdoch’s  sale  of 
NAS  to  the  Hearst  Corporation  was 
finalized  February  11  (see  E&P, 
February  14). 


edition  19x25-inch  prints  of  the  origi¬ 
nal  were  sold  for  $3,0(X)  each  to  bene¬ 
fit  CWLA.  The  original,  valued  at 
$200,(X)0,  is  also  for  sale.  Caniff  was 
again  in  the  lead  in  promoting  the 
“Art  for  Kids’  Sake”  project,  which 
was  underwritten  by  the  American 
Academy  of  Pediatrics,  and  (former) 
“Dondi”  cartoonist  Irwin  Hasen  of 
Tribune  Media  Services  assisted  as  co- 
chairman. 

Eighteen  cartoonists  also  agreed  to 
produce  single  panels  which  were 
used  to  produce  limited-edition 
signed  copies  sold  for  the  benefit  of 
CWLA.  These  panels  were  also  used 
for  other  salable  items,  such  as  note 
and  greeting  cards  and  posters.  And  a 
Boston  television  station  developed  a 
voice-animated  public  service  cam¬ 
paign  based  on  the  cartoons  which 
later  became  part  of  Group  W’s  ( Wes- 
tinghbuse  Broadcasting)  national 
“For  Kids’  Sake”  feature  that  was 
aired  throughout  the  nation. 

Whether  due  to  one  of  these  proj¬ 
ects  or  because  of  a  growing  belief  in 
comics  as  a  serious  communication 
medium  (several  major  corporations 
have  recently  launched  major  ad  cam¬ 
paigns  based  on  characters  from  the 
funny  papers),  cartoonists  are 


Landers  and  Newcombe  in  1985. 

NAS,  the  country’s  third-largest 
feature  distributor,  has  already  been 
renamed  North  America  Syndicate 
and  is  now  one  of  the  “group  of  com¬ 
panies”  under  the  Hearst-owned 
King  Features  Syndicate,  one  of  the 
two  largest  syndicates  in  the  U.S. 

The  less-than-month-old  CS  was 
founded  by  former  NAS  president 
and  chief  executive  officer  Richard  S. 
Newcombe  after  he  declined  a  Hearst 
offer  to  head  North  America  Syndi¬ 
cate  (E&P,  January  17).  Newcombe 


receiving  more  and  more  requests  to 
champion  various  causes.  The  Ameri¬ 
can  (Tancer  Society,  for  instance, 
asked  for  help  in  publicizing  its  annual 
“Great  American  Smokeout.” 
Among  the  major  artists  lending  a 
hand  was  “Dennis  the  Menace”  cre¬ 
ator  Hank  Ketcham  of  NAS,  who  had 
his  kid  character  throw  all  his  father’s 
smoking  materials  in  the  trash.  And 
over  40  cartoonists,  including  nine 
Pulitzer  Prize  winners,  drew  cartoons 
last  December  criticizing  the  use  of 
war  toys  as  Christmas  gifts. 

As  might  be  expected,  many  other¬ 
wise  charity-minded  cartoonists  draw 
the  line  at  including  causes  in  their 
regular  syndicated  material.  One 
prominent  King  cartoonist  stated:  “I 
have  never  refused  to  create  a  custom 
drawing  for  a  good  cause,  but  I  will 
not  use  my  daily  feature  in  that  man¬ 
ner.  First  of  all,  you  open  a  Pandora’s 
box  —  often  offending  more  organiza¬ 
tions  than  you  are  able  to  help.  Also, 
your  regular  feature  loses  its  primary 
purpose,  and  the  reason  readers  fol¬ 
low  it,  which  is  entertainment.” 

But  one  thing  appears  certain. 
Good  causes  will  continue  to  turn  to 
cartoonists  for  assistance ,  and  now  — 
more  than  ever — the  latter  will  likely 
hasten  to  oblige. 


said  February  13  that  the  position 
would  have  “carried  no  authority.” 

Before  joining  NAS  in  late  1984, 
Newcombe  was  vice  president  and 
general  manager  of  LATS  —  which 
undoubtedly  contributed  to  the  CS 
arrangement  with  the  Times  Mirror- 
owned  syndicate. 

When  asked  why  Landers  decided 
to  join  CS,  Newcombe  said  it  might 
have  been  because  the  columnist’s 
list  of  client  papers  rose  while  he 
headed  NAS.  Landers,  stated  New¬ 
combe,  had  thought  before  this  that 
her  subscriber  potential  may  have 
reached  the  saturation  point.  Besides 
heavily  selling  and  promoting  Lan¬ 
ders,  the  Newcombe-led  NAS  also 
threw  a  lavish  party  for  the  columnist 
in  June  1985  (E&P,  July  6,  1985).  And 
it  was  under  Newcombe  that  Lederer 
signed  a  contract  renewal  giving  her 

(Continued  on  page  54) 


GET  A  GRANT 
FOR  MORE 
READERS. 


Michael  Grant  is  a  man  of  unusual 
ideas.  Like  how  the  coiled  telephone 
cord  has  changed  our  lives.  He's  also 
a  champion  of  causes,  taking  on 
everything  from  fast  food  to  electrical 
bills.  So  if  you're  hungry  for  more 
readers,  just  plug  yourself  into  Mike's 
column. 

Call  toll-free  80(M4S4555  for  a  free 
sample  of  our  weekly  Michael  Grant 
column,  available  in  our  Coodlife  and 
American  Scene  packages.  Alaska, 
California,  Hawaii  and  Canada,  call 
collect  (619)  293-1818.  Get  the  package 
that  ties  up  readership  and  revenues. 
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(Continued  from  page  53) 
the  rights  to  the  Ann  Landers  name 
(E«&P,  April  19,  1986). 

Landers  —  who  praised  New- 
combe  in  her  30th  anniversary  col¬ 
umn  on  October  16,  1985  —  could  not 
be  reached  for  comment.  Her  reasons 
for  leaving  NAS  and  the  Sun-Times 
were  not  alluded  to  in  a  letter,  dated 
February  12,  that  she  sent  to  newspa¬ 
per  editors.  The  first  paragraph  read; 
“I  have  enjoyed  a  wonderful  relation¬ 
ship  for  31  years  with  the  Chicago 
Sun-Times  and  its  syndicate.  How¬ 
ever,  I  have  decided  it  is  time  for  a 
change.” 

King  president  Joseph  F.  D’Angelo 
could  not  be  reached  for  comment  on 
Landers’  departure  from  NAS  or  on 
how  the  move  might  have  affected  the 
price  Hearst  paid  for  the  syndicate. 
Three  sources,  however,  said  they 
heard  Hearst  sent  a  letter  to  New- 
combe  earlier  this  month  threatening 
possible  court  action  if  CS  talked  to 
NAS  creators  considering  a  syndicate 
switch. 

Newcombe  would  not  comment  on 
whether  he  received  any  such  letter. 
But  he  said  “any  threatened  lawsuit” 
on  the  part  of  Hearst  “would  be  the 
equivalent  of  Goliath  trying  to  hand¬ 
cuff  David  through  the  use  of  the 
courts.” 

One  established  syndicate,  not  sur¬ 
prisingly,  is  pleased  with  the  Landers 
move.  LATS  president  Lou  Schwartz 
said  the  advice  columnist  is  “the  very 
best  there  is”  and  “we’re  just  really 
happy  to  have  a  role”  in  syndicating 
her.  The  Los  Angeles  Times  is  also 
benefiting,  because  the  Ann  Landers 
feature  will  reportedly  switch  to  that 
paper  from  the  Hearst-owned  Los 
Angeles  Herald  Examiner  next 
month. 

Reaction  at  the  fiercely  competitive 
Chicago  newspapers  was  mixed,  of 
course.  Landers’  move  was  a  coup  for 
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the  Tribune,  which  already  has  a 
healthy  circulation  lead,  and  a  severe 
blow  for  the  Sun-Times. 

The  Sun-Times  had  already  lost 
columnists  Mike  Royko  and  Bob 
Greene  to  the  Tribune  in  recent  years. 
But  it  did  hire  away  gossip  columnist 
Michael  Sneed  and  political  writer 
Steve  Neal  from  the  Tribune. 

Sun-Times  president  and  publisher 
Robert  Page  declined  to  comment  on 
why  he  thought  Landers  had  left  the 
paper.  He  did  read  E&P  a  statement 
that  thanked  Lederer  for  her  “dedica¬ 
tion  to  the  Sun-Times”  and  con¬ 
cluded:  “There  is  no  replacement  for 
Ann  Landers.  However,  the  Sun- 
Times  will  soon  announce  a  major 
new  editorial  column.  It  will  be  reflec¬ 
tive  of  contemporary  attitudes  and 
views  of  our  Chicago  readership.” 

Page  was  also  quoted  in  the  Febru¬ 
ary  17  USA  Today  as  saying: 
“There’s  no  reason  to  believe  that 
because  Ann  Landers  went  across  the 
street  to  the  Tribune  that  this  paper 
will  dry  up  and  fall  into  Lake  Michi¬ 
gan.” 

Tribune  editor  and  executive  vice 
president  James  Squires  could  not  be 
reached  for  comment.  But  he  said  in  a 
February  13  Tribune  story  that  the 
paper  is  “delighted”  to  get  Landers, 
that  she  is  “the  grande  dame  of  Chi¬ 
cago  journalism,”  and  that  “we 
expect  her  to  bring  a  lot  of  readers.” 

The  Tribune  already  carries  “Dear 
Abby”  by  Landers’  twin  sister  Abi¬ 
gail  Van  Buren  of  Universal  Press  Syn¬ 
dicate.  Squires  stated  that  the  Tri¬ 
bune,  like  about  30  other  papers,  will 
publish  both  advice  columnists. 

Landers,  said  Newcombe,  is  the 
only  creator  with  CS  at  this  point.  But 
he  added  that  he  hoped  there  will  be 
more  soon. 

“What  is  unique  about  Creators 
Syndicate  is  that  writers  and  artists 
will  be  given  the  option  of  retaining 
ownership  of  their  own  material  and 
will  sign  up  for  relatively  short  con¬ 
tracts,”  stated  Newcombe,  who  said 
no  other  major  syndicate  has  offered 
this  kind  of  “free-agent  sta- 


Monthly  humor  mag 

A  humor  publication  named  Splat! 
is  making  its  debut  this  month. 

Each  issue  of  the  monthly  maga¬ 
zine  —  published  by  Mad  Dog 
Graphics,  P.O.  Box  931686,  Holly¬ 
wood,  Calif.  90093  —  features  mate¬ 
rial  from  European  and  American 
new-wave  cartoonists  as  well  as  an 
interview  with  a  well-known  Ameri¬ 
can  cartoonist. 


tus”  to  all  its  talent.  “We  think  this 
will  provide  a  very  attractive 
environment  .  .  .  .” 

The  36-year-old  CS  president  and 
chief  executive  officer  continued: 
“We  don’t  want  to  put  up  walls  to 
lock  creators  in.  If  they’re  unhappy 
and  the  syndicate  fails  to  solve  their 
problems,  they  have  the  right  to 
leave.  I  believe  all  syndicates  should 
have  this  policy.” 

Newcombe  said  he  intends  to  make 
CS  —  based  at  1554  S.  Sepulveda 
Blvd.,  Los  Angeles,  Calif.  90025  —  a 
“full-service  syndicate”  that  handles 
distribution,  billing,  and  various  other 
functions. 

CS,  which  Newcombe  said  is 
backed  by  “substantial”  investment 
capital,  has  six  staff  members  so  far. 
Two  are  salespeople,  and  Newcombe 
stated  that  he  expects  to  hire  two 
more  salespeople  in  coming  weeks. 
Several  of  the’six  CS  staffers  worked 
at  NAS  until  recently,  including  Doris 
Richetti  Nolan.  She  moves  from 
director  of  licensing  and  Select  Fea¬ 
tures  at  NAS  to  vice  president  and 
general  manager  of  CS. 

Besides  those  who  joined  CS,  it 
could  not  be  immediately  determined 
how  many  other  people  have  left  —  or 
been  let  go  from  —  NAS  now  that  it’s 
owned  by  Hearst.  NAS  general  man¬ 
ager  John  Killian,  like  D’Angelo, 
could  not  be  reached  for  comment. 

An  NAS  source  said  a  King  execu¬ 
tive  visited  NAS  February  12  to  “wel¬ 
come”  staffers  to  Hearst,  express 
sympathy  for  what  they  have  been 
going  through,  and  offer  a  certain 
amount  of  information  about  things 
like  severance  payments  and  medical 
benefits.  Staffers,  continued  the 
source,  were  also  told  Hearst  would 
“slowly  start  to  economize  and  con¬ 
solidate”  but  were  not  filled  in  on  how 
many  NAS  people  would  ultimately 
be  retained  or  when  the  Irvine, 
Calif.-based  syndicate  would  be 
moved  to  King  headquarters  in  New 
York. 


Davis  and  NIE  Week 

To  publicize  Newspapers  in  Educa¬ 
tion  Week  ’87,  the  American  News¬ 
paper  Publishers  Association  Foun¬ 
dation  (ANPAF)  is  supplying  papers 
across  the  country  with  seven  ads  and 
a  poster  featuring  characters  from 
“U.S. Acres”  by  Jim  Davis  of  United 
Feature  Syndicate. 

NIE  Week,  which  runs  March  2-6 
this  year,  is  sponsored  by  the  ANPAF 
and  International  Reading  Associa¬ 
tion. 
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Out-of-court  settlement  possible  in  Hoiles’  lawsuit 


By  MX.  Stein 

Attorneys  in  the  Freedom  News¬ 
papers’  five-year-old  family  feud  law¬ 
suit  were  negotiating  a  possible  out- 
of-court  settlement  last  week. 

Richard  Quan,  a  lawyer  for  plaintiff 
Harry  Hoiles,  told  E&P  that  he  and 
Freedom  attorneys  were  meeting 
with  Superior  Court  Judge  Leonard 
Goldstein  in  Orange  County,  Calif. 

His  statement  was  confirmed  by 
Leonard  Hampel,  an  attorney  for 
Mary  Jane  Hoiles  Hardie  and  the 
family  of  the  late  Clarence  Hoiles, 
Harry’s  brother. 

Harry  Hoiles,  70,  sued  Freedom 
and  other  family  members  in  1982  for 
damages  and  control  of  a  third  of  the 
corporate  assets  on  the  grounds  that 
his  relatives  sought  to  devalue  his 
stock  in  the  group  and  conspired  to 
ease  him  out  of  top  management. 

Freedom  publishes  the  Orange 
County  Register,  28  other  newspa¬ 
pers  and  owns  five  television  stations. 
The  corporation  is  divided  among  the 
families  of  the  three  children  of 
founder  R.C.  Hoiles. 

Harry,  the  oldest  surviving  child, 
lost  important  ground  recently  when 
Judge  Goldstein  ruled  that  Freedom 
had  more  than  35  shareholders, 
denying  Harry’s  contention  there 
were  under  35. 

Freedom’s  attorneys  believe  it  will 
be  harder  for  Harry  to  win  the  suit 
because  of  the  ruling.  California  law 
states  that  before  a  corporation  of  35 
or  more  shareholders  can  be  dis¬ 
solved,  a  minority  shareholder  must 
show  that  majority  stockholders  were 
persistently  unfair  to  the  minority  or 
mismanaged  corporate  assets. 


Boston  Globe  plans 
special  N.H.  section 

The  Boston  Globe  plans  to  expand 
its  New  Hampshire  coverage  with  the 
April  launch  of  NH  Weekly,  a  special 
section  slated  to  appear  each  Sunday 
in  the  Globe. 

As  part  of  this  effort,  the  Globe  is 
expected  to  open  a  new  office  in  Man¬ 
chester,  to  serve  as  both  a  news 
bureau  and  an  advertising  sales 
office.  The  paper’s  Concord  bureau, 
which  has  been  maintained  for  20 
years,  will  continue  to  operate. 


If  a  corporation  has  fewer  than  35 
shareholders,  it  can  be  liquidated  if 
such  an  action  is  “reasonably  neces¬ 
sary’’  to  protect  minority  share¬ 
holders. 

Harry  Hoiles,  who  also  claims  that 
the  Freedom  papers  have  strayed 
from  their  founder’s  libertarian  philo¬ 
sophy,  seeks  a  one-third  share  of  the 
properties,  which  he  claims  is  worth 


$330  million  or  more.  He  refused  an 
earlier  buyout  offer  of  $74  million. 

Asked  if  he  were  optimistic  about  a 
settlement,  Quan  said,  "There’s  not 
enough  structure  yet  in  the  settlement 
talks  to  be  optimistic,  but  we  are  talk¬ 
ing." 

He  said  Judge  Goldstein  is  giving 
the  talks  a  "large  amount  of  atten¬ 
tion." 
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IN  BRIEF 


Daily  Calumet  gives 
YMCA  its  building 

The  Daily  Calumet  recently 
donated  its  South  Chicago  home  for 
the  past  77  years  to  the  South  Chicago 
YMCA  at  a  brief  ceremony  during  the 
annual  installation  meeting  of  the 
South  Chicago  Chamber  of  Com¬ 
merce. 

The  YMCA,  which  is  located  right 
next  to  the  Daily  Calumet,  will  use  the 
building  for  a  program  area. 

The  newspaper  will  continue  to 
operate  a  business  office  and  a  one- 
man  news  bureau  in  the  ground  floor 
office.  The  Daily  Calumet  moved  its 
printing  operation  out  of  the  building 
in  the  1950s  to  a  more  modern  plant  in 
Lansing,  a  nearby  suburb.  In  1970, 
the  sales  department  moved  into  big¬ 
ger  offices  in  Lansing,  and  in  1984, 
most  of  the  editorial  department 
joined  the  sales  and  administrative 
staff  there. 


Old  Newsboys  Fund 
helps  needy  kids 

The  free-care  fund  at  Children’s 
Hospital  received  a  transfusion  from 
the  Pittsburgh  Press  Old  Newsboys- 
KDKA  Fund,  which  raised 
$2,381,249  in  its  1986  drive. 

The  money,  raised  through  news- 
paper-sponsored  events,  a  telethon 
and  radio  remote  broadcasts,  will  be 
used  to  help  treat  needy  children. 

Angus  McEachran,  editor  of  the 
Pittsburgh  Press,  is  president  of  the 
Old  Newsboys  Fund,  which  has 
raised  more  than  $32  million  since 
1933. 


Study  of  professors 
receives  $78G  grant 

The  Gannett  Foundation  has 
announced  a  $78,000  grant  to  the 
Indiana  University  School  of  Jour¬ 
nalism  and  Center  for  New  Communi¬ 
cations  to  support  a  study  of  1,000 
journalism  and  mass  communication 
educators  in  the  United  States. 

The  characteristics  and  attitudes  of 
journalism  professors  will  be  com¬ 
pared  to  those  of  working  journalists 
identified  in  “The  American  Journal¬ 
ist”  study  by  professors  David 
Weaver  and  Cleveland  Wilhoit, 
which  was  also  funded  by  the  Gannett 
Foundation  (E&P,  April  5,  1986). 
Backgrounds,  attitudes,  work  envi¬ 


ronments  and  compensation  of  jour¬ 
nalism  and  mass  communication  pro¬ 
fessors  will  also  be  compared  with 
those  of  university  faculty  members 
from  other  fields,  as  presented  in  a 
recent  national  study  by  Howard 
Bowen  and  Jack  Schuster,  entitled 
“American  Professors.” 


NCEW/NBEA  plans 
trip  to  China 

The  National  Conference  of  Edito¬ 
rial  Writers/National  Broadcast  Edi¬ 
torial  Association  is  planning  a  trip  to 
China,  departing  from  San  Francisco 
on  April  23. 

The  full  package,  which  costs  a 
maximum  of  $4,400  for  a  double  occu¬ 
pancy,  will  include  weekday  meetings 
and  weekend  sightseeing  excursions 
to  various  places  around  China.  An 
invitation  to  visit  Taipei  on  the  way 
back  to  the  U.S.  has  also  been 
extended  and  is  scheduled  for  May 
14-16. 

Seminar  has  a 
telemarketing  focus 

The  Winston-Salem  i^.C.)  Journal 
will  host  a  two-day  telemarketing 
seminar  in  Winston-Salem  on  June  5 
and  6. 

The  seminar  is  aimed  at  advertising 
directors  and  retail  managers  who 
might  be  planning  to  start  a  telemar¬ 
keting  department,  as  well  as  telemar¬ 
keting  managers  in  existing  depart¬ 
ments.  Attendees  of  the  seminar  will 
also  consider  the  establishment  of  a 
regional  or  national  telemarketing 
support  group. 

The  fee  for  the  seminar  is  $250, 
which  includes  complete  program 
material,  overnight  lodging  at  the 
Graylyn  Conference  Center  and  three 
meals.  For  more  information,  contact 
Kim  Marion,  telemarketing  manager 
of  the  Winston-Salem  Journal  and 
conference  chair,  at  (919)  727-7313. 

Mass,  media  agree 
to  leave  out  name 
in  trial  stories 

The  start  of  a  Boston  trial  of  former 
Westfield  (Mass.)  State  College  presi¬ 
dent  Francis  J.  Pilecki  on  charges  of 
indecent  assault  and  battery  was 
marked  by  published  agreements  of 
the  Springfield  area  print  and  broad¬ 


cast  media  not  to  use  the  name  of  the 
accuser. 

In  a  joint  statement,  Arnold  Fried¬ 
man,  editor  of  the  Morning  Union  and 
Sunday  Republican,  and  Carroll  Rob¬ 
bins,  editor  of  the  Daily  News  (all 
Newhouse  newspapers),  said,  “We 
don’t  use  the  names  of  alleged  victims 
in  sex  cases,  period.  It  makes  no  dif¬ 
ference  if  it’s  a  male  or  female.  We  see 
no  reason  to  break  that  rule  just 
because  this  case  has  gotten  more 
attention  than  most.” 

News  executives  at  WWLP-TV, 
WGGB-TV,  WHYN-AMand  WMAS- 
AM  agreed  with  the  policy. 

The  media  identified  the  accuser 
only  as  a  23-year-old,  male,  part-time 
graduate  student. 

Israel  trip  planned 

Editors,  journalists  and  others 
working  full  time  in  the  media  are 
invited  to  apply  for  a  10-day  partially 
subsidized  tour  of  Israel  which  leaves 
New  York  on  March  22  and  returns 
April  1. 

The  group,  consisting  of  24  men 
and  women,  will  meet  in  Israel  with 
Jewish  and  Arab  leaders,  hold  ses¬ 
sions  with  experts  on  various  facets  of 
Israeli  society,  meet  with  its  counter¬ 
parts  and  tour  various  parts  of  the 
country,  as  well  as  the  occupied  terri¬ 
tories. 

For  more  details  and  an  application 
form,  call  the  American  Zionist  Fed¬ 
eration  in  New  York  City  at  (212)  371- 
7750. 

New  York  daily 
shifts  to  a.m. 

The  Daily  Freeman  of  Kingston, 
N.  Y.,  is  slated  to  shift  from  afternoon 
to  morning  publication  on  April  6. 
The  paper  will  be  available  on  area 
newsstands  at  6  a.m.  and  will  be 
home-delivered  by  7  a.m.,  and  it  will 
continue  to  publish  three  editions 
each  day. 


Tobacco  ads 

(Continued  from  page  17} 

after  the  ban  takes  effect  April  1. 

The  Star  banned  smoking  Jan.  1  in 
all  areas  except  a  section  of  the 
cafeteria  and  private  offices.  The 
Kingston  Whig-Standard,  Brockton 
Recorder  and  Times  and  the  Toronto 
Globe  and  Mail  also  have  banned 
smoking  and  dropped  tobacco  ads. 
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Correction  study 

{Continued  from  page  16) 


Oneonta  Daily  Star,  said  his  paper  always  included  them, 
while  the  Daytona  Beach  Evening  News  editor  said  he 
usually  included  them. 

For  the  remaining  papers,  the  circumstances  varied 
under  which  apologies  —  which  usually  take  the  form  of 
‘We  regret  the  error’  —  were  offered,  with  the  editors 
citing  the  severity  of  the  error  and  the  potential  of  litigation 
as  the  most  likely  reasons  for  apologies.” 

Of  the  12  editors,  eight  said  that  copies  of  corrections 
are  filed  in  the  library  or  morgue  for  all  stories  in  which 
there  is  an  error,  so  that  those  using  the  files  for  reference 
later  do  not  recommit  the  same  error. 

One  problem  uncovered  was  that  while  the  story  may 
have  been  filed  under  many  different  headings,  the  correc¬ 
tion  may  appear  in  only  one  of  them,  while  another  prob¬ 
lem  was  making  sure  that  the  correction  refers  to  all  the 
parties  who  may  have  been  affected  by  it. 


“ . . .  overall,  the  newspapers 
corrected  their  errors  quickly, 
correcting  more  than  70%  of  them 
within  two  days  of  publication  and  95% 
within  a  week.” 


“We  also  asked  editors  what  sorts  of  errors  generated 
the  most  requests  for  corrections,”  the  report  said.  “All 
sorts  of  tabular  material,  titles,  dates,  times,  addresses 
and  financial  data  led  the  list  for  the  larger  papers,  while 
the  smaller  papers  were  more  likely  to  cite  police  blotters 
and  obituaries.” 

Most  of  the  editors  said  they  did  not  have  any  system¬ 
atic  way  of  keeping  track  of  errors  and  corrections, 
although  they  did  note  that  section  or  area  editors  did 
know  which  reporters  and  copy  editors  were  more  prone 
to  mistakes. 

Five  of  the  papers  reported  a  recording  system  for 
tracking  errors. 

At  two  —  the  Washington  Post  and  Boston  Globe  — 
ombudsmen  kept  track  of  corrections,  although  not  of 
individual  reporters  and  editors.  At  the  New  York  Times, 
department  heads  keep  track  of  errors  and  corrections  but 
there  is  no  internal  reporting  policy. 

Production  editor  Pete  Negronida  at  the  Chicago  Tri¬ 
bune  reported  keeping  a  monthly  record  of  corrections  but 
reports  to  other  editors  only  when  he  sees  a  pattern 
emerging. 

And  at  the  Oneonta  Daily  Star,  city  editor  Cathy  Bruns¬ 
wick  noted  that  there  is  a  system  in  place  that  calls  for  staff 
members  who  made  errors  to  file  a  report  on  how  it 
happened  and  how  to  prevent  a  reoccurence,  although 
bureau  reporters  generally  do  not  complete  the  reports. 

“Of  the  262  news-column  error  corrections  in  our 
sample,  most  appeared  under  standing  headlines  in  pre¬ 
dictable  places,”  the  report  found.  “Only  three  error 
corrections  appeared  in  news  stories  under  news  head¬ 
lines;  two  others  were  editorial  page  notes. 

“Just  under  50%  of  all  the  corrections  we  found  con¬ 
cerned  errors  that  had  occurred  in  local  news  stories, 
although  in  the  smaller  papers  about  75%  of  their  errors 
had  occurred  there.  The  next  largest  category  is  photo 
cutlines  and  captions,  which  accounts  for  about  only  13% 
of  the  corrections  we  found,”  the  report  continued. 


“The  errors  we  found  appeared  to  concern  persons  — 
42%  —  more  than  organizations  or  institutions,  such  as 
government  or  business  —  34%  —  or  events  or 
activities  —  6%.  Far  more  errors  concerned  descriptions 
or  identifications  of  people  —  61%  —  than  characteriza¬ 
tions  of  events  or  activities  —  20%  —  or  descriptions  of 
policies  or  opinions  —  8%. 

“When  we  subdivided  these  errors  into  subjective,  or 
judgment  errors,  and  objective,  or  factual,  errors,  we 
found  the  latter  comprised  far  more  of  the  total  —  87%  — 
than  the  former  did  —  1 1%,”  the  study  said.  “Objective 
errors  among  the  total  errors  included  inaccurate 
descriptions  —  20%  —  misidentifications  —  18%  — 
erroneous  numbers  and  statistics  —  16%  —  wrong  times 
and  dates —  13%  —  wrong  locations  and  addresses  — 
7%  —  and  spelling,  grammatical  and  other  errors  — 
10%.” 

Further,  the  study  concluded  that  91%  of  the  correc¬ 
tions  were  complete,  with  no  appreciable  difference 
between  the  large  and  the  small  papers. 

And  “overall,  the  newspapers  corrected  their  errors 
quickly,  correcting  more  than  70%  of  them  within  two 
days  of  publication  and  95%  within  a  week.” 

ABA  refuses  to  support 
proposed  bans  on  tobacco  ads 

The  American  Bar  Association  refused  to  support  pro¬ 
posed  bans  on  tobacco  advertising,  following  debates  over 
health  risks  and  censorship  at  its  House  of  Delegates 
meeting  recently  in  New  Orleans. 

The  House  of  Delegates  voted  down  the  resolution  that 
would  have  given  the  support  of  the  ABA  to  the  bans 
currently  proposed  before  Congress. 

The  resolution  favoring  bans  on  tobacco  ads  had  the 
backing  of  a  number  of  state  bar  associations,  including 
those  in  New  York,  Maryland  and  Massachusetts  (E&P, 
Feb.  14). 

Opponents  of  bans  on  tobacco  advertising  included 
state  bar  associations  in  Illinois  and  Delaware,  as  well  as  a 
number  of  newspaper  and  advertising  organizations. 

Reuters  reports  hike 
in  ’86  revenues,  earnings 

Reuters  Holdings  PLC  announced  its  unaudited  earn¬ 
ings  rose  47.8%  in  1986  to  $1 18.8  million  from  S80.4  million 
a  year  earlier. 

Pretax  income  for  the  year  rose  39%  to  $192.5  million 
from  $138.6  million. 

Revenues  in  1986  increased  43%  to  $918.9  million  from 
$642.5  million. 

Murdoch  acquires  more 
Australian  papers 

After  fending  off  the  last  competitor,  Rupert  Murdoch 
completed  his  bid  to  acquire  Melbourne-based  Herald  and 
Weekly  Times,  Ltd.,  for  $1.54  billion. 

Murdoch's  News  Corporation  Ltd.  prevailed  after  Syd¬ 
ney-based  John  Fairfax  Ltd.,  which  operates  a  competing 
media  group,  withdrew  its  $I  .67-biIlion  bid. 

Fairfax  also  dropped  all  legal  actions  seeking  to  block 
News  Corp.’s  acquisition  of  HWT  and  acquired  some  of 
HWT’s  operations,  including  its  Melbourne  and  Adelaide 
television  station. 
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Classified  Advertising 


BENEFIT  FROM  OUR  VAST 
NEWSPAPER  AUDIENCE 


FEATURES  AVAILABLE 


AUTOMOTIVE 


CAR  TEST  COLUMN,  weekly  with  art, 
that  tells  the  good  AND  the  bad.  905 
Spray  Ave.,  Mays  Landing,  NJ  08330. 


BUSINESS 


FREE  CLIPSHEET 
ON  BUILDING  INDUSTRY 
Charts,  drawings  and  pithy  editorial  on 
housing  and  light  commercial  activities. 
Published  quarterly  by  Andersen  Corpo¬ 
ration,  the  nation’s  largest  window 
manufacurer.  Call  Kate  Leslie,  Editor, 
at  (612)  347-1415. 


_ CARTOONS _ 

SMILE  6  days  a  week  with  “Grimsiy”  by 
Harley  Schwadron,  winner  of  the  Char¬ 
les  Schulz  Award.  ''Grimsiy”  is  a  topical 
cartoon  panel  with  a  news-related 
focus.  His  work  has  appeared  in  The 
Washington  Post,  The  Wall  Street  Jour¬ 
nal,  National  Lampoon,  Punch  maga¬ 
zine  and  others.  For  samples  contact: 
Extra  Newspaper  Features,  PO  Box 
6118,  Rochester,  MN  55903  (507) 
285-7671. 


BABY  BOOMERS 


BABY  BOOMERS  CHEER  for  this  tough, 
tender,  funny  column.  Proven  winner. 
Try  free  samples.  Ron  Bianchi,  6316  E. 
Doubletree,  Paradise  Valley,  AZ  85253. 


FOOTNOTES-A  weekly  column  making 
modern  history  entertaining.  What 
happened  when;  JFK  was  assassinated, 
the  Beatles  invaded  America,  the 
Japanese  attacked  Pearl  Harbor.  Light 
reading.  600  words.  Reasonable.  Call 
(504)  891-3509  for  details. 


MONEY 


"MORE  FOR  YOUR  MONEY"— Proven 
weekly  column  and  fillers  of  money 
saving  consumer  news.  Mike  LeFan, 
1802  S  13th,  Temple,  TX  76501. 


MOVIE  REVIEWS 


MINI  REVIEWS  (Cartoon  illustrated). 
Great  for  weekend  section  or  entertain¬ 
ment  pages.  Camera  ready.  Star  photos. 
Our  12th  year.  Cineman  Syndicate,  7 
Charles  Court,  Middletown  NY  10940; 
(914)  692-4572. 


PUZZLES,  Puzzles,  Puzzles.  Everyone 
loves  'em.  You  can  afford  us.  DICKSON 
(213)  515-5047. 


SOAP  OPERA 


Soap  Opera  Summaries:  most  accurate, 
up-to-date  and  inexpensive  weekly 
summaries  T.V.  Soaps,  3535  N. 
Fremont,  Chicago,  IL  60657,  (312) 
549-2643. 


"HEALTH  PERSPECTIVES"-RE  News, 
ACC  news,  NFTA  Magazine,  147  avail¬ 
able.  700  word.  Guidance/Q&A/ 
informative.  Free  4-week  trial.  Dr. 
H.L.N.  Anderson,  Box  4277,  Ingle 
wood,  CA  90309,  (213)  382-6654. 


"SENIOR  CLINIC”  is  America’s  only 
health  column  addressing  exclusively 
the  medical,  surgical  and  psychiatric 
problems  of  past  middle  life.  Written  by 
a  specialist  physician,  SENIOR  CLINIC 
has  anchored  the  Sunday  health  section 
in  Rochester  (NY)  Democrat  &  Chroni¬ 
cle  since  1982.  "Warm  witty,  authorita¬ 
tive,  excellent  reader  response."  Now  in 
6th  year.  Weekly,  600  words.  Samples, 
rates.  Dr.  Frank  Macinnis,  HFM  Literary 
Enterprises,  Box  307,  Ednionton, 
Alberta,  Canada  T5J  2J7,  (403) 
973-2361. 


SCIENCE 


COSMIC  KIDS  STUFF.  Illustrated 
science  young  (11-17)  reader  column. 
Topical,  accurate,  timely,  fun.  Reader 
response.  Fourth  year.  Samples;  Dr. 
Crystal,  PO  Box  3514,  Brooklyn  NY 
11202.  (718)  253-5832. 


A  news  center  in  its  own  right...the  Classi¬ 
fied  Pages  of  EDITOR  &  PUBLISHER,  where 
thousands  of  newspaper  people  get 
together  every  week! 


ANNOUNCEMENTS 


BUSINESS  OPPORTUNITIES  1  BUSINESS  OPPORTUNITIES 


CLIP  NEWSPAPER  ITEMS,  $2-$25 
each.  Rush  stamped  envelope:  Kelley- 
1,  Drawer  389,  Clanton,  AL  35045. 

COLUMNIST,  CARTOONISTS  wanted. & 
For  instructions  send  SASE  to  Washing¬ 
ton  Writer’s  Syndicate,  Suite  131, 
1377  K  St.,  NW,  Washington,  DCj 
20005. 


ANNOUNCEMENTS 


BUSINESS  OPPORTUNITIES 


MAKE  HUNDREDS,  Clipping  news¬ 
paper  items.  Rush  stamped  envelope: 
Kelley-2,  Drawer  389,  Clanton,  AL 
35045. 


NEWSPAPER  APPRAISERS 


COMPREHENSIVE  APPRAISALS 
rendered  in  confidence  with  care  for 
accuracy  and  detail.  Established, 
reasonable  prices.  James  W.  Hall,  Jr., 
Jim  Hall  Media  Services 
PO  Box  1088,  Troy,  AL  36081 
(205)  566-7198. 


NEWSPAPER  APPRAISALS  for  estate 
planning,  tax,  partnership,  loan,  depre¬ 
ciation,  insurance,  corporate  and 
personal  worth.  Sensible  fees. 
Brochure.  Bolitho-Sterling  Newspaper 
Service,  Robert  N.  Bolitho,  4210  John¬ 
son  Drive,  Suite  lOOA,  Fairway,  KS 
66205  (913)  236-5400  or  James  C. 
Sterling,  PO  Box  492,  Bolivar,  MO 
65613  (417)  326-8700. 


NEWSPAPER  BROKERS 


30  years  continuous  service 
Brokers  -  Appraisers  -  Consultants 
W.  B.  GRIMES  &  COMPANY 
7811  Montrose  Rd. 

Suite  100 

Potomac,  MD  20854 
(301)  340-9654 


ANNOUNCEMENTS 


NEWSPAPER  BROKERS 


BARRY  FRENCH,  Ashlawn  Road, 
Assonet,  MA  02702.  (617)  644-5772. 
No  obligation.  Confidential  services. 


BEN  JOHNSTON  &  ASSOCIATES 
4363  Kingwood  Dr.,  Suite  150 
Kingwood,  TX  (713)  360-6186 


BILL  MATTHEW  COMPANY  conducts 
professional,  confidential  negotiations 
for  sale  and  purchase  of  highest  quality 
daily  and  weekly  newspapers  in  the 
country.  Before  you  consider  sale  or 
purchase  of  a  property,  you  should  call 
(813)733-8053  daytime; 
(813)446-0871  nights:  or  write  Box 
3364,  Clearwater  Beach  FL  33515.  No 
obligation  of  course. 


BOLITHO-STERLING 
Brokers-Appraisers-Consultants 
Over  600  Newspaper  Sales 
ROBERT  N.  BOLITHO 
4210  Johnson  Drive,  Suite  lOOA 
Fairway,  KS  66205 
Office:  (913)  236-5400 
JAMES  C.  STERLING 
PO  Box  492,  Bolivar,  MO  65613 
(417)  326-8700 


Buyers  or  Sellers.  Contact  Dick  Briggs. 
No  obligation.  RICHARD  BRIGGS  & 
ASSOCIATES,  Box  579,  Landrum,  SC 
29356,  (803)  457-3846. 


Fournier  Media  Service  Inc. 
Appraisal*Brokerage*Consulting 
John  L.  Fournier  Jr. 

PO  Box  5789,  Bend,  OR  97708 
Office  (509)  786-4470 


ALAN  G  LEWIS,  MEDIA  BROKER 
On  file  over  100  active  qualified  buyers 
for  daily,  top  weekly  or  shopper  publica¬ 
tions.  Ridge  Rd,  Hardwick  MA  01037; 
(413)  477-6009. 


Sales  -  Appraisals  -  Consultations 
ATN,  INC.  -  Bill  or  Ed  Berger 
PO  Box  161503 
Austin,  TX  78716-1503 
(512)  476-3950 


YOUR  OWN  NEWSPAPER! 
Retirement  &  Leisure  News  is  a  publica¬ 
tion  mailed  free  to  persons  over  55,  in 
each  distributor’s  exclusive  area.  R&L 
News  writes,  publishes  and  distributes 
the  paper.  Distributor  sells  the  local 
advertising  (NO  FRANCHISE  FEE).  For 
free  information  packet,  call  (305) 
491-3001. 


JAMES  MARTIN  &  ASSOCIATES 
Suite  1000,  65  E.  State  Street 
Columbus,  Ohio  43215 
(614)  889-9747  (614)  889-2659 


JAMES  W.  HALL,  JR. 
Newspaper 

Sales,  Appraisals,  Consultations 
Jim  Hall  Media  Services 
408  Elm  St.  Troy,  AL  36081 

(205)  566-7198 


J.F.  HICKS  MEDIA  SERVICE 
31  N.  Wyoming,  Buffalo,  WY  82834 
Jim  Hicks  (307)  684-5750 


KARL  WRAY,  Newspaper  Broker 
2420  South  Ola  Vista 
San  Clemente,  CA  92672 
(714)  492-5241 


MEL  HODELL,  Newspaper  Broker, 
PO  Box  2277,  Montclair  CA  91763 
(714)  626-6440 


Pacific  NW  Newspaper  Associates 
Rod  Whitesmith,  (206)  892-7196 
Box  4487,  Vancouver,  WA  98662 


PHILLIPS  MEDIA,  INC. 
Newspaper  Brokers — Consultants 
PO  Box  607,  Berryville,  AR  72616 
RUPERT  PHILLIPS  (501)  423-6688 


WAYNE  CHANCEY  CONSULTANTS 
PO  Box  86,  Headland  AL  36345 
(205)  693-2619 


NEWSPAPERS  FOR  SALE 


47  year  old  Atlanta  based  twice  monthly 
highly  respected  nationally  circulated 
mini-magazine  with  great  potential. 
Excellent  business  for  someone  who  is 
literate  and  observant  of  modern  scene. 
Will  complement  newspaper  or  publish¬ 
ing  business  nicely,  and  can  be  easily 
relocated.  Owner  retiring.  Computer, 
software  and  office  furniture  included. 
$130, COO,  with  $30,00  down  and 
owner  financing  available.  Call  or  write 
Jim  Hall  Media  Services,  PO  Box  1088, 
Troy,  AL  36081.  (205)  566-7198. 


BUSINESS  PUBLICATION 
FOR  SALE 

Monthly  Los  Angeles-based,  four  color 
business-to-business  magazine  for  sale. 
Circulation  7,800.  Principals  only. 
Purchase  price  $42,000. 

Wirte  for  (Details  to: 

Box  1572,  Editor  &  Publisher. 


EXCLUSIVE-McCormick  SC.  The  paper 
featured  on  60  Minutes.  $125,000, 
$40,000  down.  Good  opportunity  for 
new  owner.  Call  Dick  Briggs,  RICHARD 
BRIGGS  &  ASSOCIATES,  Box  579, 
v./AQQilo  Landrum,  SC  29356,  (803) 

WA  98662  457-3846. _ 

GROWING  PUBLISHING  Company  4 

-  paid  adjudicated  weeklies  plus  shop- 

,  INC.  per.  Total  market  coverage  with  room  to 

lonsultants  grow.  Located  in  Califoria’s  central 

AR  72616  valley.  Write  Box  1760,  Editor  & 
1)  423-6688  Publisher. 
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ANNOUNCEMENTS 

NEWSPAPERS  FOR  SALE 

MID  COAST  Maine  bi-weekly  newspap¬ 
er  4-years  old  with  small  job  printing 
shop  for  sale.  Owner  wishes  to  sell  due 
to  illness.  Lease  is  up,  new  owner  must 
relocate.  $35,000.  (207)  737-8535. 
Standard  Publishing  Co.,  41  Main  St., 
Richmond,  ME  04357. 

MONTANA  WEEKLY  near  pristine 
wilderness.  Office  on  national  register 
of  historic  places.  Expanding  circula¬ 
tion  and  advertising.  Perfect  for  young 
family.  $22,000.  (406)  562-3877. 

Three  very  profitable  Texas  Panhandle 
weeklies,  $500K,  includes  real  estate. 
West  Texas  county  seat  weekly,  no  other 
competition.  Asking  $85K,  real  estate 
optional.  We  have  others,  free  list.  ATN, 
Inc.,  Bill  or  Ed  Berger,  PO  Box 
161503,  Austin,  TX  78716-1503, 
(512)  476-3950. _ 

SOUTHERN  ILLINOIS  well  established 
weekly,  grosses  1.3  million.  Rapidly 
growing  area.  C.A.  Kasten  &  Associates, 
(314)  241-2568. _ 

Two  paid  weeklies  in  growing  suburbs  of 
Indianapolis,  $250,000.  Legals.  Cash 
only.  Box  708,  Greenwood,  IN  46142. 

NEWSPAPERS  WANTED 

ON  BEHALF  of  a  client  we  are  seeking 
to  acquire  a  profitable  daily  newspaper, 
a  controlled  circulation  publication  or  a 
radio  station  with  revenue  in  the  range 
of  $3  to  $50  million.  Contact  Faulk 
International,  2  Wall  St.,  New  York,  NY 
10005.  (212)  619-5666. 


ANNOUNCEMENTS 


AUTHORS!  Have  you  been  underpaid 
for  your  royalities?  A  journalistic  investi¬ 
gation  is  taking  place  at  WGBH  public 
television.  Please  send  data  and  relev¬ 
ant  documentation.  Box  1798,  Editors 
Publisher. 


MAGAZINES  FOR  SALE 

NATIONAL  weekly  television  magazine 
3  1/2  years  old.  Subscriber  based. 
$300,000  priced  under  gross.  PO  Box 
110332,  Nashville,  TN  37211. 

_ RESEARCH _ 

SUNBELT  RESEARCH  established 
1971.  Probability  based  readership  and 
advertising  market  research.  Bob  Tarta- 
glione  (904)  338-1783. 

PUBLICATIONS  WANTED 

Newspaper/shopper  wanted.  15  year 
newspaper  veteran  with  financing,  is 
shopping  for  publications  in  Colorado, 
Northern  New  Mexico,  Utah,  or  Idaho. 
Contact  Box  1790,  Editor  &  Publisher. 


PUBLICATIONS  FOR  SALE 

EXCEPTIONAL  QUALITY  established 
periodical  first  time  offered.  Estab¬ 
lished  7  years.  Exclusive  in  its  region. 
Explosive  growth  area.  Southeast  Flori¬ 
da.  Statewide-regional  recognition  and 
linkages.  Some  paid.  Send  inquiries  to 
Box  1743,  Editor  &  Publisher. 


L  PLACE  YOUR  BET  J 
“  . .  on  E&P  CLASSIFIEDS!  ^ 

We  Bet  You’ll  Be  Satisfied! 

If  your  game  is  equipment,  products, 
services  or  systems  used  in  newspaper 
production  (or  if  you’re  a  publisher  with 
surplus  equipment  on  your  hands),  E&P 
Classifieds  are  your  best  bet  to  make,  or 
save,  $$$$$. 

E&P’s  “Help  Wanted”  ads  reach  the  indus¬ 
try  people  you’re  looking  for  to  fill  posi¬ 
tions  at  your  paper.  And  “Positions 
Wanted”  advertisers  tell  us  that  E&P  Clas¬ 
sified  ads  get  RESULTS! 

^  E&P  CLASSIFIEDS ...  M 

▼  You  Can  Bet  on  Them!  ▼ 


To  answer  a  BOX  NUMBER  when  responding  to  an 
advertisement,  be  sure  to  address  it  to  the  correct 
number  listed  and  mail  it  to: 

Editor  &  Publisher 
11  West  19  Street 
New  York,  N.Y.  10011 


INDUSTRY 

SERVICES 

CIRCULATION  SERVICES 

Attention  Publishers  and  Circulation 
Executives.  FACT:  in  1986  EVERY 
newspaper  our  company  worked  with, 
showed  an  increase  in  paid  circulation! 
That  makes  four  years  in  a  row  that  all  of 
our  clients  have  gained  in  circulation. 
Not  a  bad  record.  Join  the  list  of 
winners  and  get  in  on  the  increase.  Use: 
Dan  Campbell  and  Associates,  the  tele¬ 
phone  sales  specialists.  Write  or  call, 
you'll  be  glad  you  did.  3864  Center 
Road,  Brunswick,  OH  44212.  (216) 
225-7440. 


The  Classified  Pages  of 
EDITOR  &  PUBLISHER 
move  mountains. ..of 
equipment,  supplies, 
services...for  the  news¬ 
paper  trade.  Call  us, 
when  you  need  Class 
ified. 

(212)  675-4380 

E&P 

CLASSIFIED 


DAILIES,  WEEKLIES,  NON-DAILIES. 
The  most  trusted  and  respected  circula¬ 
tion  professional  on  the  national  and 
international  level  (and  still  growing). 
KEVIN  S.  PAPPERT,  (313)  683-2963. 

LEVIS  SALES  SELLS!  The  finest  quality 
new  home  delivery  customers  via  tele¬ 
phone  sales  and  boy  crews,  national 
references,  for  action  call;  (201) 
966-5250. _ 

MARKET  SALES  &  SERVICES  —  (516) 
595-2777  NEWSPAPER  &  MAGAZINE 
CONSULTANTS  SERVING  GREATER 
NEW  YORK  AREA  CIRCULATION, 
SALES,  BILLING,  TRUCKING  AND 
OTHER  SERVICES  FOR  THE  PUB¬ 
LISHER 

PROFESSIONALISM 
IN  TELEPHONE  SALES 
Circulation  Development,  Inc. 

Toll  Free  1-800  (247)-2338 

WOODS  NEWCOMB,  INC. 

The  Marketing  Approach 
High  productivity,  low  charge  backs 
professional  telephone  sales,  low  cost 
with  impeccable  references. 

(901)  761-1692 

WRITING  TOO  MANY  STARTS 
compared  to  your  circulation  growth? 
Verify  100%  and  save  stops! 

Call  Ver-A-Fast  (216)  779-4050 

EDITORIAL  SERVICES 

GHOSTING,  editing,  indexing,  etc.  20 
years  in  business.  Wordsmiths,  Box 
5882-e,  Chicago,  IL  60680,  (312) 
383-7845. 

Writing  coach  wraps  up 
first  assignment  for  ’87 

Who’s  next?  Tested  system  begins 
with  reporting,  follows  through  on 
writing.  Details  from  Coach.  Box 
1797,  Editor  &  Publisher.  Western 
states  only  at  this  time,  please. 


INDUSTRY  SERVICES 

_ CONSULTANTS 

EDITORIAL  CONSULTANTS.  Our  team 
of  prize-winning  veteran  journalists  will 
work  with  your  staff  to  add  vitality  and 
stimulate  reader  appeal  for  your  news' 
editorial  pages.  Format  redesign.  Refo¬ 
cused  content.  Budget/staff/ 
management  planning.  Writing'editing 
seminars.  Proven  results.  KWA  Editorial 
Consultants,  400  1st  Ave.,  Ste.  602, 
Minneapolis,  MN  55401.  (612) 
338-1207. _ 

JMB  MEDIA  SERVICES 
Bob  Tartaglione,  (904)  338-1783 

OMEGA  ELECTRONICS  Electronic  serv¬ 
ing  and  consultants  in  Press,  Prepress, 
and  Mailroom  equipment.  We  special¬ 
ize  in  TKS  and  Ferag  board  repairs.  We 
can  repair  and  return  most  boards  to 
you  in  3  weeks.  For  more  information 
call  (201)  843-7054  or  write  us  at  161 
W.  Central  Ave.,  Maywood,  NJ  07607. 

WEATHER  SERVICES 

CUSTOM  WEATHER  SERVICE 

Computerized  delivery  of  custom- 
formatted  items,  typesetter-ready. 
Traditional  features  and  custom  items 
you  haven’t  found  elsewhere.  Sketches 
and  camera-ready  full  color  or  black  and 
white  maps,  national  and  regional. 
Excellent  local  forecast.  DEPENDABLE 
delivery  of  all  items.  SKYWATCH 
WEATHER,  347  Prestley  Rd.,  Bridge- 
ville,  PA  15017;  (412)  221-6000. 


EQUIPMENT 
&  SUPPLIES 


CAMERA  &  DARKROOM 

BERKLEY  ENLARGER  &  CONSOLE- 
Excellent  condition  $2,000.  Model 
#4901-02-02.  Serial  #303-267. 
Freight  COD.  Tampa  Tribune.  (813) 
272-7892. _ 

Quality  Low  Budget  Color  Scann¬ 
er  System 

D.S.  -  S.G.  -  1000  Scanner  w/films 
Thimer  blacklight/with  manuals 
+  Your  Camera  and  Processor 
EZ  to  Operate  -  Great  Results 
Western  Color  Graphics 
(509)  534-8898 

SQUeeze  Lenses  for  SAU  TAB. 

Lens  repair/optimize.  HerbCarlbom,  CK 
Optical,  213/372-0372,  PO  Box  1067, 
Redondo  Beach.  CA  90278. 


INCREASE  4  COLOR  IMPACT 


MAKE  COLOR  PRINTS 
TO  SIZE  IN  6  MINUTES 


GANG  SEPERATE  FULL  PAGE 

COST  &  TIME  EFFECTIVE 


Full  On-Site  Training 
lyr.  "No-Hassle"  Warranty 
References  Available 

Call  today  800-331-5904 
ESECO  Cushing,  OK 
Speedmaster  74023 
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EQUIPMENT  &  SUPPLIES 
MAILROOM 


EQUIPMENT  &  SUPPLIES 
PHOTOTYPESETTING 


EQUIPMENT  &  SUPPLIES 
PRESSES 


EQUIPMENT  &  SUPPLIES 
PRESSES 


24-P.  48-P,  and  72-P  SHERIDAN/ 
HARRIS  STUFFERS  Guaranteed 
production;  refurbished  and  installed  in 
your  plant;  training  program  included. 
JIMMY  R.  FOX,  MAIL  ROOM  CONSUL¬ 
TANT  (713)  468-5827. 


CHESHIRE  Labeling  Machine.  Model 
717,  with  glue  kit,  vacuum,  6  foot 
conveyor.  EXCELLENT  CONDITION, 
over  $21,000  new  $9,000  or  best 
offer.  CALL:  John  Mellott  or  Jerry  Loos 
(216)  723-2332. 


GOOD  RECONDITIONED  Cheshire  and 
Magnacraft  labeling  machines  with 
single  and  multiwide  label  heads  and 
quarter  folders.  Call  Scott  or  Ed  Hels- 
ley;  (800)  527-1668  or  (214) 
357-0196. 


KANSA  320  Didde  Glaser  newspaper 
inserter  4  station  $8,500.  Call  Bill 
Schneider  (414)  784-0110. 


NORTHEAST  INDUSTRIES  manufac¬ 
tures  their  own  conveyor  wire.  Standard 
flex  and  extra  flex,  also  manufactures 
wire  tyers.  (213)  256-4791. 

WE  HANDLE  all  types  of  wire  conveyors 
and  spare  parts.  Also  Nolan  Channel 
Flex  conveyors  and  spare  parts. 

AC  drive  conversions 
Rollertop  conveyors,  all  sizes 
Bottom  wrappers  and  pasters 
Sta-Hi  251  &  257  S  stackers  stackers 
Baldwin  Count-O-Veyors  104's,  108's 
45°  90°  Floor  Curves 
Signal  MLN  II  Tying  Machines 
3  ML2EES  Signal  Tying  Machines 
NORTHEAST  INDUSTRIES 
(213)  256-4791 


CIRCULATION  SUPPLIES 


490  BRAND  NEW  S— 33  Tab  vending 
machines.  MFG.  in  1986.  Sunday 
quick  change,  regular  shelf,  12-12 
armored  housing.  Will  sell  part  or  all. 
Contact  Donna  Carey,  (215) 
622-8858. 


_ COMPUTERS _ 

COMPUTERS/XETA-DATA  SYSTEM 
complete  state-of-the-art  system  for 
receiving,  composing  and  typesetting 
high  speed  stocks,  bonds,  commodi¬ 
ties,  option  prices  and  other  financial 
data.  Includes  2  XITRON  BOXES  only  9 
months  old.  Randal  Selig  (312) 
664-8200.  $34,000. 


HARRIS  Compuedit  terminals-14  avail¬ 
able.  All  in  working  order.  Only  $600 
each.  Call  Bob  Gemske,  The  Times, 
New  Milford,  CT.  (203)  354-2261. 


_ PLATEMAKING _ 

LETTERFLEX  290As 
FOR  SALE 

Four  (4)  290A  systems  and  related 
punch-bend-trim  equipment  available 
due  to  conversion  to  offset. 

Contact: 

Ramsey  Altman  or  Hal  Brown 
Atlanta  Journal-Constitution 
(404)  526-5151 


NEWSPRINT  FOR  SALE 

28-30  LB  NEWSPRINT  ROLLS  all  sizes 
BEHRENS  International 
485  E.  17th  St.,  Suite  400 
Costa  Mesa,  CA  92627-3265 
Telephone:  (714)  646-5565 


PHOTOTYPESEUING 

CASH  FOR 

MARK  I,  IV,  V  PACESETTERS 
LINOTRON  202-CG8600 
(614)  846-7025 


COMP  EDIT  7500,  hi-range,  process, 
fonts,  $7900  (919)  638-6737. 
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!tPS  5-108  PICA  still  in  factory  carton, 
$125,000; 

Vise  8668  Phototypesetter,  $25,000; 
ADVANTAGE  III,  $7900. 

BOB  WEBER  (216)  831-0480. 


MICROCOMPUTER/INNER  FACES/ 
TYPESETTERS.  Systems  intergration 
between  new  and  used  equipment  to 
produce  optimum  results  in  typeset¬ 
ting.  D/C  prices  on  parts  and  boards  for 
most  CG  equipment.  Call  Graph-X  (215) 
439-1942. 


COMPUGRAPHIC 
EQUIPMENT 
FOR  SALE 

2  Comp  IV’s  TG,  HR  both  with  MCS  5 
interface,  one  has  spare  parts  kit. 

. ea.  $2,800 

9  MDT's,  2  with  phone  interface 

. ea.  $800 

1  Trendsetter  812,  HR,  Spare  parts 
. $3,000 

1  Unisetter,  HR  spare  parts,  MDT  read¬ 
er . $2,700 

2  7200’s  HR,  spare  parts  kit 

. ea,  $1,000 

1  4-disk  Mini  Wire  Recorder 

. $500 

1  2941  Spare  Parts  kit,  MDT  reader 

. $500 

1  Comp  I,  spare  parts . $700 

All  in  working  condition,  replaced  by 
new  system. 

Contact:  Mike  Lindsey,  Lindsey 
Publishing  Company,  Box  1054, 
Torrington,  WY  82240.  (307) 
532-7097. 


•HARRIS  1420  terminals,  7  keyboard 
and  tubes  in  excellent  working  order, 
with  cables,  $15,095  for  all  or  $1,995 
each. 

•HARRIS  double  sided  MicroStors,  2 
upgradged  model  1250s  in  perfect 
condition,  $6,295  for  both,  or  $3,495 
each. 

•TALLY  printer,  plugs  into  Harris 
system,  $95.  All  of  this  equipment  may 
be  seen  working  on  our  floor.  Herman 
Baumann,  (312)  824-1111. 


HARRIS  Ad  Layout  Terminal  P/N 
4-0640-001,  Serial  No.  052,  Model 
2220.  Harris  Tape  Punch  Station 
Model  34,  Type  EDYK  13,  Serial  No. 
92407.  Two  Compugraphic  Videosetter 
Universals  Model  01210,  Serial  Nos. 
429  and  431.  Make  Offer.  Call  William 
J.  Roddy,  The  Times  Record,  Troy,  NY 
(518)  272-2000. 


MCS  100/8400  with  250  LPM,  768K, 
2  Term.,  5  Meg  Drive,  AP  Wire  Opt., 
Power  Page,  2  yrs.,  $23,500. 

BOB  WEBER  (216)  831-0480. 

ONE  SYSTEM  MODEL  300  with  67 
Terminals  plus  9  Spares,  (2)  300  Meg 
plus  (2)  80  Meg  Hard  Drivers,  KSR  820 
and  300  LPM  Printer,  Advantage  Inter¬ 
face,  8600  Driver,  2  1/2  yrs., 
$135,000. 

BOB  WEBER,  INC.  (216)  831-0480. 


USED  TYPESETTING  EQUIPMENT 

Cameras . Platemakers 

Nationwide  Brokers-10%  Sales 
Commission.  We  remove  the  risk  when 
buying  or  selling  between  individuals. 
Bob  Weber,  (216)  831-0480 


COMPUGRAPHIC  UNIVERSAL  7900,  2 
MDT  350's,  Editwriter  750,  processor 
for  sale.  Excellent  condition.  Call  Steve 
Robertson.  (803)  248-6671.  Asking 
$9,500. 


_ PRESSES _ 

VANGUARD  PRESS  22  1/2  x  36  four 
units  with  JF-1  Jaw  Folder  with  30 
horse  power  drive  and  4  position 
stacked  roll  stand.  Call  Web  Specialties 
Inc.  (916)  635-1610. 


GOSS  HARRIS 

Goss  Urbanite  5  units  Harris  V15-A,  4  units  1  folder 

Goss  Urbanite  3  color  units  Harris  V15-A  3  units  1  folder,  brushed 


Goss  Urbanite  folders,  roll  stands, 
drives  and  accesories. 

Goss  Community  units,  folders. 

Goss  Metroliner  6  units  22" 

Harris  V-15A  7  units  1977 

Harris  1650  Add-on  unit 

Harris  V-25  8  units  1982 

Harris  folders,  roll  stands,  upper 

balloon  formers  &  drives 

Harris  V25  upper  balloon  former 

KING 

KJ-6  folders  1980 

MISCELLANEOUS 

3  Cary  Flying  Pasters 

Urbanite  skip  slitter  upper  formers 

WANTED:  Newspaper  presses  and 
accessories 

IPEC  INCORPORATED 
97  Marquardt  Drive 
Wheeling  (Chicago),  IL  60090 
(312)  459-9700  Telex  206766 

HARRIS 

N845  45.5  x  36  (Standard  &  narrow 
gap) 

Units  from  72-82  RH  and  LH 

N936  42  X  36 

N900  42  X  46 

V25  21.5 

MISCELLANEOUS 

Cary  Imprinter  22.75  (1981) 

TEC  HR  X  4000  After  Burner 
TEC  Catalitic  After  Burner 
-Harris  Presses  available  in  heat  set  or 
cold  configurations 

-Re-built  and  warranteed  units,  folders 
and  press  systems  available 
Treasure  Chest  Advertising  Co.,  Inc. 
511  West  Citrus  Edge 
Glendora,  CA  91740-5098 
(818)  914-3981  Tlx  (910)  584-1350 

Goss,  Metroliner,  22",  6  units,  3  decks 
Metro,  22  3/4",  4  units,  1  deck 
Metro,  23  9/16",  14  units,  8 

Cosmo,  22  3/4",  5  units 
Urbanite,  22",  7  units 
Urbanite,  22  3/4",  6  units 
Urbanite,  ‘1000’  series  folder 
Suburban  1500,  4  units  4  MEGS 
Suburban  1000,  8  units 
SC,  7  units.  1974 
Community,  6  units,  1969-77 
Community,  3  units,  1978 
Upper  formers:  SC  Urbanite 
Harris,  1650,  5  units,  1979 
V25,  8  units,  JF25,  1972-84 
V15D,  4  units,  JF25 
King,  KJ8  folder,  1980 
TEC  Model  C  dryer,  8  ft.  chills 
Enkel  '2000'  auto-splicer 
Butler  4042-8  splicer 

Press  for  sale?  We  are  actively  buying 
presses  for  our  inventory. 

ONE  CORP/ATLANTA 
(404)  458-9351  TLX  700563 

Goss  Suburban  Press 

8  units 

2  folders  with  1/4  folders 

1  Custom  Built  3  Knife  Trimmer 
6  position  roll  stands 

2  Harris/Sheridan  Trim  Lines 

4  Hoppers,  with  2-3  Knife  HT  Trimmers 

2  labeling  heads  and  2  stackers 

Mid-America  Printing  Co. 

4356  Duncan  Avenue 
St.  Louis,  MO  631 1(3 
(314)  531-8350 
Contact:  Rusty  Hogan,  Jr. 

Goss  Urbanite  1,000  Series,  3  mono, 
folder,  3  color  unit. 

3  Butler  Pasters,  1  Guilmont  1/4  folder 
&  trimmer. 

IPEC INCORPORATED 
97  Marquardt  Drive 
Wheeling  (Chicago)  IL  60090 
(312)  459-9700  Telex  206766. 
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dampening 

Harris  4  position  stacked  roll  stand 
Harris  V15-A  add  on  units,  refurbished 
Harris  upper  former 
GOSS 

Creusot  Loir,  5  unit  with  splicers  with  a 
UB  -  30  folder 

1  Goss  1500  series  unit 

2  Goss  1000  series  stacked  unit 

2  Goss  community  units  as  add  ons, 
as  is  or  rebuilt 

KING 

News  King  6  units  KJ-6  folder,  imma¬ 
culate  condition,  large  spare  parts 
MISCELLANEOUS 
Gregg  imprinter 
Goss/Harris  parts  in  stock. 

Cylinder  exchange  program  available. 
We  have  in  stock  V15-A,  V15-l3,  V25 
Goss  community  cylinders  and  coppper 
rollers 

All  equipment  available  immediately  in 
our  warehouse.  Delivery,  installation 
and  financing  can  be  arranged. 

All  Equipment  Guaranteed. 
MIRACLE  INDUSTRIES,  INC. 

259  GREAT  KILL  RD.,  NAUGATUCK, 
■  CT  06770 

(203)  723-0928  Telex  140186 
HARRIS 

-N-1650.  4  units.  1972,  22  Va. 
-N-845,  8  units,  1-RBC2. 

-N-845,  6  units,  1-RBC2,  3  MEG. 
-V-15A,  4  units. 

-V-15  “Vanguard”,  2  units  (add-on) 
GOSS 

-Metroliner,  2  units,  half  deck,  22%” 
-Metroliner,  6  units,  3  half  decks,  22”, 
2:1  folder,  1980 
-Urbanite,  9  units,  1972 
-Urbanite  add-on  units  and  folders 
-8  Cary  45-40  Autopasters 

BELL-CAMP  INCORPORATED 
(201)  796-8442  Telex  130326 


FOLDERS  FOR  SALE 
Five  (5)  Goss  Headliner  Mark  II  Imperial 
3:2  Folders  at  $250,000  each. 
Contact: 

Ramsey  Altman  or  Hal  Brown 
Atlanta  Journal-Constitution 
_ (404)  526-5151. 

GOSS  Community  folder  6  web  high 
drive,  totally  remanufactured.  Mountain 
States  Inc.,  (602)  574-0031.  Telex 
9109510065. 

We  buy  used  presses 


NEWS  KING,  3  units  with  KJ6 
folder,  1975,  very  good  condition.  Less 
than  1  shift  operation.  Can  be  seen 
running.  Available  now.  Call  Howard 
O'Dell  (816)  781-2626. _ 

NEWSPAPER  PRESSES 

Rebuilt  and  guaranteed 

GOSS  COMMUNITY  3-Unit  press, 

running  side  register,  folder  w/  20  H.P. 

drive,  complete  press  with  all 

accessories. 

GOSS  SC  FOLDER  rebuilt,  1/4  fold  tape 
delivery,  50  H.P.  Fincor. 

NEWSKING,  reconditioned  add-on  unit 
and  roll  stand.  1973  excellent 
condition. 

UPPER  FORMER.  Harris,  new  1979 
like  new.  Priced  to  sell. 

REBUILT  GOSS  COMMUNITY  Oil  bath 
presses,  add-on  units. 

All  machinery  is  on  our  floor  available 
for  immediate  delivery. 

WE  GUARANTEE  OUR  MACHINERY 
WANTED  TO  BUY 

Goss-Harris-King  presses  and 
accessories 

Call  us  before  your  trade! 

OFFSET  WEB  SALES,  INC. 

73  N.  Sunset  Drive 
Camano  Island,  WA  98292 
(206)  387-0097 

PUBLISHER  for  February  21,  1987 
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Use  this  handy  order  form  to  order: 

1987  EDITOR  &  PUBLISHER  MARKET  GUIDE  (Published  Nov.,  1986) 
1986  EDITOR  &  PUBLISHER  YEAR  BOOK  (Published  April,  1986) 

Please  send  me: 

EDITOR  &  PUBLISHER  MARKET  GUIDE 

Exclusive  data  on  U.S.  and  Canadian  newspaper  markets. 

□  1987  Edition  $60  per  copy  □  Bulk  orders  5  or  more  $55.00  each _ 

(U.S.  and  Canada)  $75  per  copy  outside  U.S.  &  Canada  Number  of  copies 

EDITOR  &  PUBLISHER  YEARBOOK  -  Encyclopedia  of  the  newspaper  industry. 

□  1986  Edition  $60  per  copy  □  Bulk  orders  5  or  more  $55.00  each  _ 

(U.S.  and  Canada)  $75  per  copy  outside  U.S.  &  Canada  Number  of  copies 

Name _ Title _ 

Company _ _ _ _ 

Nature  of  Business _ 

Address _ Ste./Apt _ 

City _ State _ Zip _ 

Payment  must  accompany  Market  Guide  and  Year  Book  orders. 


New  York  State  residents  add  applicable  sales  tax 


Enclose  this  card 
with  your  payment. 


EQUIPMENT  &  SUPPLIES 


PRESSES 


7  UNIT  COLOR  King  with  KJ8  and  KJ6 
folders  and  8  50”  stacked  roll  stands 
with  air  shaft  and  chain  hoists. 
$125,000.  See  it  running  at  The  Destin 
Log  in  Destin,  Florida  or  call  Jack  Beck- 
lund  at  (904)  837-2828. 


CUSTOM-BILT  3-knife  trimmer.  Model 
TK  300  4  Goss  S-C  folder.  Web  Special¬ 
ties  Inc.  (916)  635-1610 


SUBURBAN  FOLDER  rebuilt  1/2-1/4- 
D.P.  fold.  Drive  box  either  for  suburban, 
S/C,  or  urbanite  folder.  Call  Web 
Specialties  Inc.  (916)635-1610. 

TWO  GOSS  COMMUNITY  units  with 
running  circumferential  and  sidelay 
and  SC  folder. 

I  PEC  INC 

97  Marquardt  Drive 
Wheeling,  IL  60090 
(312)  459-9700  Telex  206766 


PRESS  EQUIPMENT 
2  News  King  floor  position  add-on  units 

5  Unit  News  King  with  Kj6  -  very  good 
condition  -  1972 

6  Unit  News  King  with  KJ6,  1970-74 
5  Unit  Color  King,  KJ6  folder.  Complete 

press  or  add-on  units 

5  Unit  Daily  King  II,  KJ8  folder  mfg. 
1983  -  like  new 

1  (Community  oil  lubricated  add-on  unit 

2  Unit  Community,  oil  lubricated  with 
Community  folder 

4  Unit  Community  -  grease  lubricated 

6  Unit  Community  SC 

6  Unit  SSC,  1983  21  1/2”.  4-high, 
stacked  set  of  units,  2  Butler  splicers 

7  Unit  SSC,  1983,  21  1/2,  4-high 
with  heatset  package,  3  floor 
Community  units 

1  Urbanite  Tri-color  units  -  U-731 
1  Harris  V-15A  unit  and  JF7  folder 
4  Unit  Harris  V25  with  JFIO  folder 
4  Unit  Solna  RP36  Commercial  web 
press  with  combination  folder  can  be 
used  for  newspaper  and/or  commer¬ 
cial  applications. 

INLAND  NEWSPAPER  MACHINERY 
CORPORATION 

(913)  492-9050  Tlx  42362 


EQUIPMENT  &  SUPPLIES 
PRESSES 


COLOR  KING  PRESS 
J-8  FOLDER  ON  OUR  FLOOR 

Reconditioned  COLOR  KING 
22-3/4x36,  5  Unit  web  offset 
perfector.  Equipped  with  4  Roll 
controls  and  air  system,  heavy 
duty  KJ-8  Folder,  75  H.P.  motor 
drive  and  Baldwin  Count-0- 
Veyor.  This  press  is  extremely 
low  priced  and  can  be 
purchased  as  is  or  including 
delivery  and  installation. 

INTERWEB  SYSTEMS 
1614  Sligh  Blvd. 

Orlando,  FL  32806 
(305)  423-4330 


TWO  GOSS  MARK  V  8-UNIT  PRESSES 
Each  consisting  of: 

8  -  Standard  printing  units 
1  -  Half  deck 
8  -  Color  cylinders 

1  -  Double  3:2  Imperial  folder 
with  upper  formers 

2  -  4-Bar  angle  bar  sections 

8  -  Full  digital  Goss  reels  (40”) 
Tension  lockup  -  with  K&F 
Dilitho  saddles 

Electric  compensators,  skip 
slitter 

HOE  COLORMATIC  -  22  %”  cutoff 
8  -  units 

1  -  double  3:2  folder 
6  -  color  cylinders 

2  -  color  halfdecks 

8  -  fully  automatic  reels 
MISC.  EQUIPMENT 

1  Goss  digital  reels 
4  Goss  Mark  II  color  cylinders 
1  Goss  uniflow  (2:1)  double 
folder 

INLAND  NEWSPAPER  MACHINERY 
CORPORATION 

(913)492-9050  Tlx  4-2362 


Attention  Advertisers: 


Please  note  these  reminijers  when  senijing  clas¬ 
sified  ad  copy: 

-Please  specify  an  exact  classification  within  a 
section  of  ads:  for  instance,  Equipment  & 
Supplies-Phototypesetting;  Industry  Services- 
Consultants;  Help  Wanted-Sales.  Help  us  put 
your  ad  where  it  will  do  you  the  most  good. 

-Be  sure  to  indicate  how  many  times  you  wish 
the  ad  to  appear,  and  whether  an  E&P  box 
number  is  required. 

-Orders  for  classified  display  advertising  should 
include  the  number  of  columns  and  inches  you 
wish  the  ad  to  be,  as  well  as  how  many  weeks 
the  ad  should  run. 

Remember — in  all  correspondence  regarding 
your  ad,  please  include  a  copy  of  the  invoice. 

Thank  you  for  helping  us  serve  you  better! 

E&P  Classified  Department 

EDITOR  &  PUBLISHER  for  February  21,  1987 


EQUIPMENT  &  SUPPLIES 
_ PRESSES 


HELP  WANTED 
ACADEMIC 


URBANITE  1/4-  folders.  One  700-ser¬ 
ies,  one  500  series.  Both  in  excellent 
condititon.  Make  an  offer.  Contact  Bob 
Bowyer  at  (805)  252-7397  or  John 
Tygretat  (805)388-1951. 


WE  HAVE  IN  STORAGE:  Spare  parts  for 
Hoe,  Scott,  Goss  and  Wood  presses, 
offset  or  letterpress. 

4  Mark  II  half  decks 

Double  3-2  Goss  Imperial  folder 

balloon  formers  C.O.  22  3/4". 

Complete  5  unit  VI 5  Harris  press 

Goss  Mark  I  add  on  units 

Goss  reels  and  pasters 

Goss  Mark  I  halfdecks 

1  double  Goss  2:1  folder-22  3  4  cutoff 

Goss  Skip  Slitter 

Portable  ink  fountains 

Goss  single  width  balloons 

Hoe  Skip  Slitters 

Capitol  roll-handling  equipment,  new  & 
used 

Goss  Urbanite  quarter  folder 
Hoe  balloons 
Paper  roll  dollies 

We  have  or  can  get  what  you  need 
for  your  pressroom  or  mailroom 
We  do  machinery  moving  and  erecting 
We  buy  printing  equipment 
NORTHEA'.  .  INDUSTRIES,  INC. 
(213)  256-4791 


WANTED  TO  BUY 

GOSS  URBANITE  and  Community 
press.  Also,  Harris  V25  or  VI 5A.  Box 
1775,  Editor  &  Publisher. 


CORE  STRIPPERS 


MOST  MODERN  CORE  STRIPPER  IN 
THE  WORLD  SAVES  MONEY-LABOR- 
ALL  ELECTRIC-NO  SAWING.  DAR- 
MAR  7501  Coarsey  Dr.,  Tampa,  FL 
33604.  Call  (813)  932-8888  for 
Information. 


HELP 

WANTED 


_ ACADEMIC _ 

ASSISTANT  PROFESSOR,  BROAD¬ 
CAST  JOURNALISM.  Tenure-track 
position.  Teaching  broadcast  produc¬ 
tion  and  writing,  plus  other  courses 
related  to  the  succesful  candidate’s 
specialty.  Also  expected,  scholarly/ 
creative  productivity;  supervision  of 
interns;  student  production;  advising; 
and  general  university  and  community 
service.  Background  in  ENG  Field 
Producing/Reporting  with  research 
interest  in  broadcasting  in  general  and 
TV  news  in  particular.  Ph.D.  preferred, 
but  will  consider  MA  with  strong  profes¬ 
sional  broadcast  and  university  teach¬ 
ing  experience.  Demonstrated  research 
skills  highly  desirable.  Ability  to  initiate 
and  maintain  liaison  with  state  and 
national  professional  broadcast 
community  essential.  Salary  commen¬ 
surate  with  education  and  experience. 
Submit  letter  of  application  and  resume 
by  March  31,  1987  to:  Josie  P.  Camp¬ 
bell,  Search  Committee  Chair,  Assistant 
Professor,  Broadcast  Journalism 
(020278)  Position,  THE  UNIVERSITY 
OF  RHODE  ISLAND,  PO  Box  G,  Kings¬ 
ton,  Rl  02881.  An  affirmative  action/ 
equal  opportunity  employer  m/f. 


Dean,  School  of  Journalism  and  Mass 
Communication. 

University  of  Colorado-Boulder.  For 
information  about  the  position,  please 
contact  Prof.  Sandra  E.  Moriarty,  Chair, 
Dean  Search  Committee,  Journalism 
and  Mass  Communication,  Campus  Box 
287,  University  of  Colorado,  Boulder 
CO.  (303)  492-1451.  We’re  particulary 
interested  in  hearing  from  minority  and 
women  candidates. 


Director  of  Student  Publications  for 
award  winning  student  daily  newspaper 
and  quarterly  magazine  needed  at  Texas 
Christian  University.  Should  have  mini¬ 
mum  of  three  years  of  experience  on 
general  daily.  Master’s  degree  required 
or  equivalent  experience.  Must  have 
experience  with  electronic  editing, 
typesetting  equipment.  Teach  one 
course.  Annually  renewable  nine-month 
contract.  Summer  teaching  possible. 
Supervise  editorial  and  advertising 
activities  of  both  publications.  Applica¬ 
tions  accepted  until  position  filled. 
Contact:  Dr.  Jack  Raskopf.  Journalism 
Department,  Box  32930,  Texas  Christ¬ 
ian  University,  Fort  Worth,  Texas 
76129.  TCU  is  an  EEO/AA  Employer. 

FACULTY  OPENING 
COMMUNICATIONS/JOURNALISM 
Loyola  College  in  Maryland  has  a  full¬ 
time  tenure  track  position  available  for 
a  communications  generalist  to  teach  in 
an  undergraduate  program  with 
concentrations  in  Journalism, 
Advertising/Public  Relations,  Publish¬ 
ing  and  Photojournalism.  The  program 
has  a  strong  liberal  arts  bias,  a  profes¬ 
sional  emphasis,  and  stresses  the  deve¬ 
lopment  of  strong  writing  skills.  The 
successful  candidate  must  be  able  to 
teach  in  the  journalism  sequence  and  in 
one  of  the  other  concentrations  offered. 
Experience  with  a  computerized  news 
laboratory  and/or  familiarity  with  media 
graphics  would  be  considered  a  plus. 
Candidates  with  a  Ph.D.  will  be  given 
preference  but  those  with  a  master’s 
degreee  and  professional,  as  well  as 
college  teaching  experience  will  be 
considered.  In  addition  to  teaching 
three  courses  each,  term,  student 
advising,  program  development,  work 
with  student  organizations  and  partici¬ 
pation  in  college  affairs  are  expected  as 
well  as  the  development  of  an  ongoing 
program  of  research  and  publication. 
The  position  is  envisioned  as  an  entry 
level  one  with  rank  at  the  level  of  Assis¬ 
tant  Professor  and  a  competitive  salary 
and  fringe  benefits. 

Loyola  is  a  medium  sized,  very  selec¬ 
tive,  Jesuit  liberal  arts  college  located 
in  a  suburban  area  of  Baltimore.  Inter¬ 
ested  persons  should  forward  a  curricu¬ 
lum  vitae,  transcripts,  a  statement  of 
research  objectives,  an  outline  of  teach¬ 
ing  interests,  and  arrange  to  have  three 
letters  of  recommendatioln  sent  to: 

Andrew  Ciofalo 

Chair,  Faculty  Search  Committee 
Department  of  Writing  &  Media 

Loyola  College 

4501  N.  Charles  St. 

Baltimore,  MD  21210-2699 
The  search  will  remain  open  until  a 
candidate  is  appointed.  Loyola  Collge  is 
an  Affirmative  Action  Employer. 


New  Tenure  Track  position  open  August 
24,  1987.  PhD  preferred;  significant 
experience  required.  Graduate 
undergrad  teaching  in  two  of  the  follow¬ 
ing:  News-Editorial,  Public  Relations, 
Broadcast  Journalism,  Photo¬ 
journalism  and  Advertising.  Salary  very 
competitive.  Send  vita,  all  transcripts, 
three  recommendations  to: 

Dr.  William  R.  Rambin,  Head 
Depart  of  Comm.  Arts 
Northeast  Louisiana  Univ. 
Monroe,  LA  71209-0320 
Deadline:  May  29,  1987  or  until  filled. 
NLU  is  an  Equal  Opportunity 
Affirmative  Action  Employer. 
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HELP  WANTED 


ACADEMIC _ 

ANTICIPATED  OPENING  for  9/1/87 
Director  of  Journalism  teach  5  classes 
per  year.  Advise  student  newspaper 
and  year  book.  MA  required  Ph.D 
preferred.  Low  $20’s.  Send  letter, 
resume,  transcripts  and  3  references  to 
Patricia  Jefferson,  Department  of 
Communications,  University  of  Indiana¬ 
polis,  Indianapolis,  IN  46227.  Dead¬ 
line  March  1,1987.  EEO. 

THE  AMERICAN  UNIVERSITY  IN 
CAIRO  invites  applications  for  one 
faculty  vacancy  in  Mass  Communica¬ 
tion.  Teach  editing,  reporting,  and 
feature  writing  skill  courses,  and  intro¬ 
duction  to  mass  communication,  mass 
media  issues  and  ethics.  The  ability  to 
teach  photojournalism  as  well  would  be 
highly  appreciated.  Candidates  must 
have  at  least  the  master’s  degree, 
though  the  Ph.D  degree  is  preferred. 
Substantial  experience  as  a  profession¬ 
al  print  journalist  and  teaching  experi¬ 
ence  are  required.  Teach,  in  English, 
three  courses  per  semester.  Rank, 
salary  based  on  qualifications  and 
experience.  Two-year  appointment 
begins  September  1987;  renewal  possi¬ 
ble.  Air  travel,  housing,  and  partial 
school  tuition  included  for  expatriates. 
Write,  with  resume,  to;  Dean  George  H. 
Gibson,  The  American  University  in 
Cairo,  866  United  Nations  Plaza,  Suite 
517,  New  York,  NY  10017. 


HELP  WANTED 
ACADEMIC 


COLUMBIA  UNIVERSITY 
Journalism 
Fellowship  Director 

The  Graduate  School  of  Journal¬ 
ism  seeks  a  Director  for  the 
Walter  Bagehot  Fellowship  Prog¬ 
ram  in  Economics  and  Business 
Journalism,  a  mid-career  fellow¬ 
ship  for  professional  journalists. 
This  position  may  also  involve 
teaching  a  business  writing 
course  to  Journalism  School 
students.  Applicants  should  have 
a  soUd  background  in  economics 
and  business  journalism.  Teach¬ 
ing  experience  is  desirable  but 
not  mandatory. 

Please  send  applications  by 
April  1  to: 

Professor  Kenneth  K.  Goldstein 
Faculty  Appointments  Committee 
Graduate  School  of  Journalism 
Columbia  University 
New  York,  NY  10027 
Columbia  University  is 
an  Equal  Opportunity  Employer 


HELP  WANTED 

ACADEMIC 

ASSISTANT  PROFESSOR,  PRINT 
JOURNALISM.  Tenure-track  position. 
Teach  in  newspapers-editorial  sequ¬ 
ence.  Course  responsibilities  include 
news  writing,  editing,  reporting,  and 
feature  writing,  plus  other  courses 
related  to  candidate's  specialty.  Ph.D. 
or  MA/MS  in  Journalism  with  significant 
professional  experience  required.  Also 
required:  university-level  teaching 
experience;  demonstrated  leadership, 
including  capacity  to  establish  contacts 
with  professional  and  private  organiza¬ 
tions  on  state  and  national  levels. 
Scholarly/creative  productivity 
expected;  supervision  of  interns,  advis¬ 
ing;  and  general  university  and 
community  service.  Salary  commensu¬ 
rate  with  education  and  experience. 
Submit  letter  of  application  and  resume 
by  March  31,  1987  tO;  Josie  P.  Camp¬ 
bell,  Search  Committee  Chair,  Assistant 
Professor,  Print  Journalism  (020279) 
Position,  THE  UNIVERSITY  OF  RHODE 
ISLAND,  PO  Box  G,  Kingston,  Rl 
02881.  An  affirmative  action/equal 
opportunity  employer  m/f. 


NEWSPAPER  PEOPLE 
TRUST 

E&P  CLASSIFIED 
ADVERTISING 


THE  UNIVERSITY  OF  WYOMING 
Department  of  Journalism  and  Tele¬ 
communication  is  currently  accepting 
applications  for  the  position  of  Assis¬ 
tant  Professor  of  Media  Management. 
This  tenure  track  position  will  start 
September,  1987,  Responsibilities 
include  teaching  introductory  as  well  as 
advanced  courses  in  advertising.  This 
person  will  be  responsible  for  the 
management  and  programming  course 
in  the  core  curriculum  and  will  teach 
upper  division  writing  courses  and  parti¬ 
cipate  in  the  department's  internship 
program.  A  Ph.D.  or  equivalent  is 
required.  The  appointee  must  be 
committed  to  a  unified  mass  media 
curriculum,  have  research  and  publica¬ 
tion  interests  and  significant  agency  or 
corporate  account  experience.  The 
University  of  Wyoming  is  located  in 
Laramie,  a  community  of  about  25,000 
situated  within  a  few  miles  of  two  scen¬ 
ic  mountain  ranges  in  southeast  Wyom¬ 
ing.  The  community  offers  recreational 
and  cultural  opportunities  and  the 
surrounding  Medicine  Bow  National 
Forest  offers  excellent  outdoor  recrea¬ 
tional  choices.  Send  appliction  letter, 
vita,  references  and  other  supporting 
materials  to;  Fredric  Homer,  Acting 
Department  Head,  Journalism  and  Tele¬ 
communication,  University  of  Wyom¬ 
ing,  Box  3904,  University  Station, 
Laramie,  Wyoming  82071.  Application 
deadline  is  March  20,  1987.  The 
University  of  Wyoming  is  an  Affirmative 
Action  Equal  Opportunity  Employer. 

TWO  TENURE  track  positions  open. 
Ph.D.  (or  candidate)  and  professional 
experience  required.  Must  show  poten¬ 
tial  as  teacher  and  researcher.  Rank 
and  salary  dependent  upon  qualifica¬ 
tions.  Duties  include  teaching  in  one  or 
more  of  the  following  areas:  media 
graphics,  public  relations,  photography 
and  television  production.  We  will  begin 
reviewing  application  February  20, 
1987,  and  will  continue  until  an 
acceptable  candidate  is  identified. 
Send  letter  of  application,  curriculum 
vitae,  and  Department  of  Communica¬ 
tions,  Loyola  University,  Box  104,  New 
Orleans,  LA  701 18.  Loyola  University  is 
an  equal  opportunity/affirmative  action 
employer. 


HELP  WANTED 


ADMINISTRATIVE 

DAILY  NEWSPAPER  in  central  Jei^ey 
seeks  shirt  sleeved  accountant  to  take 
charge  of  small  accounting  department. 
Successful  candidate  will  have  a 
college  degree  end  experience  in  news¬ 
paper.  CPA  a  plus.  NY/NJ  native 
encouraged  to  respond.  Box  1761, 
Editor  &  Publisher. 


MANAGING  EDITOR-  S  F  based  finan¬ 
cial  research  organization  employing 
free-lance  journalists  who  interview  and 
submit  marketplace  reports  needs 
managing  editor  type  to  oversee  and 
direct  assignments.  Experience  in 
managing  people-preferably  journalists- 
good  organizational  and  motivational 
abilities  required.  If  you've  ever  been  a 
managing  editor  or  project  co-ordinator, 
this  job  could  be  for  you.  You  must  be 
able  tO: 

1.  Oversee  20-30  assignments/month 
and  work  with  free-lance  journalists  to 
make  sure  investigations  and  reports 
are  completed  in  a  timely  and  effective 
manner; 

2.  Recruit  and  train  new  free-lance 
writers; 

3.  Oversee  office  administration;  and 

4.  Be  able  to  help  improve  the  efficency 
of  the  journalistic  reports  and  the  flow 
of  administrative  matters. 

We  are  looking  for  a  take  charge  person 
who  likes  co-ordinating  people  and  has 
the  ability  to  move  forward.  Interested 
and  qualified  applicants  should  send 
their  resume  no  later  than  March  1, 
1987,  to: 

Craig  Gordon,  Director 
Grassroots  Research 
IV  Embarcadero  Center,  Suite  2810 
San  Francisco,  CA  94111. 


NEW  ENGLAND  Press  Association 
seeks  general  manager  to  direct  office 
staff  and  plan  activities  for  more  than 
300  member  newspapers  in  6  states. 
Should  have  organzation,  budget  and 
people  skills.  Candidate  with  signifcant 
media  management  experience  also 
would  have  opportunity  to  teach  in 
graduate  journalism  program  on  North 
Eastern  IJniversity’s  Boston  campus, 
where  association  headquarters  is 
located.  Attractive  salary  and  benefits. 
Send  resume  and  references  to  Emer¬ 
son  Lynn,  NEPA  President,  St.  Albans 
Messenger,  281  North  Main  St.,  St. 
Albans,  VT  05478.  Deadline  April  1, 
1987. 


PRESS  ASSOCIATION  MANAGER  for 
community  newspapers  of  Washington 
State  (WNPA).  Salary  D.O.E.,  benefit 
package.  Send  complete  resume  to: 
Box  1636.  Editor  &  Publisher. _ 


_ ADVERTISING _ 

AD  MANAGER  WANTED 
Experienced  space  sales  person  for  new 
community  weekly  in  Fairfield  County, 
CT.  Publishing  experience  helpful. 
Must  be  able  to  sell  retail  and  build  a 
commision  sales  force.  Ability  to 
prepare  promotions  and  assist  small 
advertisers  in  preparing  copy  and  layout 
is  a  must.  List  current  salary.  Send 
resume  to:  Box  1763,  Editor  & 
Publisher. 


ADVERTISING  DIRECTOR  10,000  Illi¬ 
nois  daily  seeking  someone  with  the 
right  combination  of  aggressiveness, 
creativity,  enthusiasm,  businsess  sense 
and  analytical  know  how  to  lead  our 
advertising  department.  Person  could 
be  an  assistant  with  a  large  paper  who 
wants  to  step  up.  College  education 
preferred.  Replies  confidential.  Send 
letter,  resume,  and  salary  requirements 
to  Box  1774,  Editor  &  Publisher. 

ADVERTISING  DIRECTOR  for  real 
estate  tab.  Can-do  attitude  unlimited 
opportunities  for  advancement. 
Resume  to:  2785  Kurtz  St.,  Suite  10, 
San  Diego,  CA  92110. 


JOHN  SEIGENTHALER  CHAIR 
OF  FIRST  AMENDMENT  STUDIES 

Applications  and  nominations  are  invited  for  the  John 
Seigenthaler  Chair  of  First  Amendment  Studies  at  Middle 
Tennessee  State  University.  The  Seigenthaler  Chair  is 
available  for  one  year,  but  may  be  renewed  by  mutual 
agreement.  The  holder  will  teach  and  undertake  research, 
professional  continuing  education  or  other  professional 
service.  The  appointment  is  flexible  and  the  teaching, 
research  and  service  load  will  be  tailored  to  the  successful 
applicant  or  nominee. 

Salary  is  negotiable.  The  chair  enjoys  excellent  support  that 
can  include  part-time  secretarial  assistance  and  travel 
funds. 

Applicants  and  nominees  should  be  professional  journalists 
with  distinguished  records  or  full  professors  with  outstand¬ 
ing  record  of  teaching  and  research  in  a  mass  communica¬ 
tions  department  or  closely  related  field. 

Starting  date:  August  24,  1987. 

DEADLINE:  Applications  and  nominations  will  be  reveiwed 
beginning  March  1,  1987,  and  continue  until  the  position 
has  been  filled.  Because  of  the  time  limit  on  appointments, 
nominations  and  applications  for  future  years  are  invited. 
Middle  Tennessee  State  University  is  a  regional  university 
with  an  enrollment  of  approximately  1 1 ,000  students.  The 
Department  of  Mass  Communications  has  1 ,200  undergra¬ 
duate  majors  enrolled  in  six  specialized  areas  of  27  faculty. 
Candidates  should  appreciate  the  importance  of  a  strong 
liberal  arts  education  in  a  professional  setting. 

TO  APPLY:  Send  a  letter  expressing  your  reaching, 
research  and  professional  interests,  a  complete  resume,  list 
any  courses  you  have  taught,  and  the  names,  addresses 
and  phone  numbers  of  three  references  to: 

Alex  Nagy,  Chairman 
Department  of  Mass  Communications 
Middle  Tennessee  State  University 
Murfreesboro.  TN  37132 

MTSU  is  an  equal  opportunity,  affirmative  action  employer 
Women  and  Minorities  are  encouraged  to  apply. 
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HELP  WANTED 


ADVERTISING 


ADVERTISING  SALES 
We  want  a  TRUE  newspaper  ad 
salesperson.  If  you  possess  a  minimum 
of  2  years  experience,  are  energetic  and 
aggressive  in  your  sales  efforts  this  is 
the  job  for  future  growth.  We  are  a 
14,500daily  with  a  companion  10,000 
TMC.  A  highly  respected  paper  in  a 
super  location.  Part  of  a  growth  oriented 
group.  Good  package  for  the  right 
person.  Please  send  resume  and  cover 
letter  to  M.J.  Sexton,  Viddette  Messen¬ 
ger,  1111  Glendale  Blvd.,  Valparaiso, 
IN  46384. 


ADVERTISING  SALES  Person  for 
28,000  daily  in  Big  Ten  university 
town,  growing  market.  Ad  sales  experi¬ 
ence  required.  Salary  plus  commision, 
good  benefits.  Starts  mid-May.  Send 
resume  and  salary  requirements  tO: 
Personell  Dept.,  The  Herald-Telephone, 
PO  Box  909,  Bloomington,  IN  47402. 


ADV/SALES/MANAGEMENT 
An  excellent  opportunity  in  advertising 
sales  and  management  for  a  qualified 
and  energetic  person  who  is  willing  to 
work  for  an  excellent  return.  Must  have 
good  sales  ability,  be  self  motivated  and 
willing  to  take  on  responsibility.  Layout 
skills  helpful.  Should  be  able  to  talk 
with  both  advertising  agencies  and  to 
accounts  both  in  person  and  by  tele¬ 
phone.  Able  to  organize  and  lead  adver¬ 
tising  dept.  With  direct  line  to  publisher 
of  multi  business  (4-color)  publica¬ 
tions.  Location  down  South.  Write  in 
detail  sales  record  and  qualifications  in 
field  of  management,  with  references. 
Interview  required.  Box  1666,  Editor  & 
Publisher. 


APPLICATION  MGR. -ADVERTISING 
Creative  Data  Systems,  a  high  growth 
Kansas  City  based  software  firm,  mark¬ 
eting  nationally  tqthe  publishing  indus¬ 
try,  seeks  a  proven  results  oriented  indi¬ 
vidual  to  assume  the  position  of  appli¬ 
cation  manager.  This  position  reports 
directly  to  the  vicepresident  of 
advertising. 

Responsibilities  include  project  instal¬ 
lation  management  and  development  of 
system  installers.  Position  would 
require  travel. 

The  ideal  candidate  must  have  the  abili¬ 
ty  to  manage  long  term  projects  and 
communicate  effectively  at  the 
publisher  level. 

Salary  and  bonus  incentive  are 
commensurate  with  experience  level 
and  performance.  Please  send  a  resume 
with  qualifications  and  salary  require¬ 
ments  to;  Advertising  Personnel  Mana¬ 
ger,  Creative  Data  Systems,  9300  W. 
noth  St.,  Suite  150,  Overland  Park, 
KS  66210. 


CLASSIFIED/TELEMARKETING  MGR. 
We  are  a  first  class  publishing  company 
in  a  growth  market  of  Florida  with  a 
state-of-the-art  front  end  system  and  20 
eager  sales  people  looking  for  a  leader. 
You  should  be  an  experienced  tele¬ 
phone  sales  manager,  competition 
tested,  enthusiastic  and  creative. 
Proven  success  a  must.  Competitve 
salary,  full  benefits  and  loads  of  oppor¬ 
tunity.  Please  send  cover  letter  and 
resume  detailing  education,  experience 
and  background  in  classified  advertis¬ 
ing  to  Box  1762,  Editor  &  Publisher. 


CLASSIFIED  ADVERTISNG  MANAGER 
The  Argus  Press  is  seeking  candidates 
for  its  classified  advertising  manager. 
The  paper  is  a  well  established  14,500 
daily  with  13,000  TMC.  Salary  and 
commission  plus  benefits  contact  Tom 
Campbell  (517)  725-5136.  Or  send 
resume  to  The  Argus  Press  Co.,  PO  Box 
399,  Owoso,  Ml  48867. 


HELP  WANTED 


ADVERTISING 


LA  daily  seeks  experienced  "hands-on” 
person  to  write  and  produce  major 
advertiser  sales  presentations.  Must 
have:  copywriting,  personal  computer, 
and  audio-visual  experience  and  have 
used  syndicated  research  to  support 
competitive  sales  position.  Degree  and 
minimum  2  years  exoerience  in  market¬ 
ing  required.  Work  with  a  FUN  group  of 
pros. 

Send  resume,  sample  sales  presenta¬ 
tion  and  salary  requirements  tO:  Person¬ 
nel,  604  Pine  Ave.,  Long  Beach,  CA 
90844. 


LOCAL  DISPLAY  SALES  MANAGER 
Mid  sized  Zone  2  daily  Sunday  seeks  an 
aggressive  marketing  oriented  manager 
to  challenge  and  lead  experienced  local 
sales  staff  of  15  to  reach  the  potential. 
Must  demonstrate  leadership  abilities 
and  possess  excellent  human  relation¬ 
ship  skills.  The  ideal  candidate  will  be 
strong  in  ideas,  planning  and  follow- 
through  and  a  major  contributor  to  our 
sales  management  team.  Live  in  a  clean 
and  progressive  community  and  enjoy 
an  excellent  compensation  and  benefit 
package.  Send  resume  and  salary 
history  to  Box  1683,  Editor  & 
Publisher. 


NATIONAL  SALES  Representative 
needed  to  sell  syndicated  fashion  and 
craft  feature  to  newspapers.  Requires 
high-energy  person  who  enjoys  travel. 
Send  resume  to  Mr.  Edward  Zeik,  Read¬ 
er  Mail  Inc.,  62-10  Northern  Blvd., 
Woodside,  NY  11377. 


TELEMARKETING  MANAGER 
We  are  looking  for  an  innovative  and 
energetic  individual  with  5  years  experi¬ 
ence  in  telemarketing  sales  (media 
preferred)  and  3  years  experience  in 
managing  sales  representatives  to  fill 
our  newly  created  slot  of  telemarketing 
manager.  Candidate  must  be  exper¬ 
ienced,  progressive  and  creative  with 
proven  track  record.  Responsibilities 
include  manage,  supervise,  monitor 
and  train  a  large  telemarketing  staff. 
Need  to  know  how  to  generate  leads, 
monitor  sales  calls,  train  sales  presen¬ 
tation  on  phone  and  use  VDT.  We  are  a 
highly  competitive  Midwest  market. 
Ideal  candidate  will  bring  lots  of  new 
ideas  as  well  as  shape  up  an  exisiting 
staff.  Classified  advertising  experience 
a  plus.  Competitive  compensation  and 
excellent  fringes.  Please  send  cover 
letter  and  resume  detailing  education, 
experience,  salary  history  and  require¬ 
ments  to  Box  1795,  Editor  &  Publisher. 


ART/GRAPHICS 


DESIGNER/ILLUSTRATOR 
Great  opportunity  for  a  talented, 
energetic  person  to  use  page  design  and 
illustration  skills.  A  major  Southwest 
newspaper  is  looking  for  someone  with 
experience  for  a  full-time  position  in  its 
Editorial  Art  department.  Send  resume 
and  samples  to  Susan  Barber,  Editorial 
Art  Director,  PO  Box  4747,  Houston,  TX 
77210-4747. 


GRAPHICS  EDITOR 
Experience  in  complete  generated 
raphics  as  well  as  free  hand  art-at  least 
years  experience.  Salary  commensu¬ 
rate  with  experience.  Box  1768,  Editor 
&  Publisher. 


_ CIRCULATION _ 

CIRCULATION  PROMOTION  MGR 
LA  area  -  140,000  plus  Daily  -  seeks 
bright,  energetic  person  to  develop 
circulation  and  editorial  promotion; 
community  and  public  service  projects. 
High  quality  copy  skill;  ability  to  work 
well  with  advertising  and  merchandis¬ 
ing  staffs;  agency  liaison  experience 
preferred.  Work  with  a  fun  group  of 
pros.  Send  resume,  promo  samples  and 
salary  requirements  to:  Personnel,  604 
Pine  Ave;  Long  Beach,  CA  90844. 


HELP  WANTED 


CIRCULATION 


DISTRICT  SALES  REPRESENTATIVES 
Zone  9  based  fast  growing  national 
financial  newspaper  is  looking  for 
aggressive  energetic  sales  representa¬ 
tive  experienced  in  home  delivery 
networks,  single  copy  sales  and  second 
class  mailing.  Candidate  must  have 
marketing  skills  and  be  willing  to  travel. 
Send  resume  and  salary  history  to 
Investor’s  Daily,  C.  McKernan,  PO  Box 
25970,  Los  Angeles,  CA  90025. 


PROMOTION  MANAGER 
Hands-on  type  with  field  experience  to 
head  two  person  circulation  promotion 
team  for  major  East  Coast  AM  daily  in 
competitive  market  with  half  little 
merchant  and  half  adult  carriers.  Time 
will  be  divided  between  central  and 
field  offices.  Reports  directly  to  circula¬ 
tion  director.  Salary  mid  to  low  $30’s 
with  bonus,  car  allowance  and  full  line 
of  company  benefits.  CONFIDENTIAL 
HANDLING  of  all  inquiries.  Send 
resume  to  Box  1784,  Editor  & 
Publisher. 


TRANSPORTATION 

DIRECTOR 

We’re  looking  for  that  special  person  -a 
shirt  sleeve  manager  with  a  proven  track 
record  in  distribution  of  packages, 
newspapers,  mail,  etc.  in  a  large  metro¬ 
politan  area.  They  will  have  a  solid 
background  in  alignment  of  schedules, 
cost  savings,  labor  relations  and  be 
computer  literate.  We  are  an  estab¬ 
lished  company  looking  for  an  aggres¬ 
sive,  creative,  enthusiastic  and  analyti¬ 
cal  person  to  join  our  team.  Send  your 
resume  and  cover  letter  stating  salary 
history  and  requirements  to  Box  1789, 
Editor  &  Publisher. 


WANTED:  Door  Crew  Company 
To  Sell  The  Bay  Area’s  Best 
The  San  Jose  Mercury  News  is  looking 
for  door  crew  company  that: 

-Can  produce  high  order  volume 
-Has  at  least  two  years  of  experience  in 
door-to-door  sales. 

-Has  a  clear  understanding  of  Califor¬ 
nia  child  labor  laws. 

Compensation  will  be  determined  by 
order  volume. 

If  your  company  is  ready  for  the  chal¬ 
lenge  of  working  with  the  Bay  Area’s 
Best,  please  send  your  resume  to  Harry 
C.  Davis,  Consumer  Sales  and  Market¬ 
ing  Dept.,  San  Jose  Mercury  News,  750 
Ridder  Park  Drive,  San  Jose,  CA 
95190. 


HOME  DELIVERY  MANAGER 
Dynamic  47,000  plus  daily  in 
Zone  2  is  in  need  of  an  aggres¬ 
sive  experienced  individual  to 
manage  part  of  its  home  deliv 
ery  in  a  very  competitive  mark¬ 
et. 

The  ideal  candidate  would  be 
creative  sales/goal  oriented 
with  Sunday  experience  help¬ 
ful.  A  proven  growth  record  is  a 
must.  We  offer  great  corporate 
benefits,  competitive  salary 
plus  a  bonus  package.  Great 
opportunity  for  career  growth. 
Send  resume  and  salary 
requirements  to  Albert  Manzi, 
The  Times  Leader,  15  North 
Main  Street,  Wilkes  Barre,  PA 
18711. 
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COMPUTER  TECHNOLOGY 


ATEX  SYSTEM  SUPERVISOR 
Become  part  of  the  system  manage¬ 
ment  team  at  USA  Today  in  Rosslyn, 
Virginia.  Direct  the  activities  of  the  data 
center  operators  in  tracking  system 
operation  and  performance.  Duties 
include  trouble  shooting,  system 
network  and  data  communication  prob¬ 
lems.  Candidates  must  have  a  mini¬ 
mum  of  2  years  Atex  System  experi¬ 
ence,  excellent  interpersonal  skills,  and 
desire  to  contribute  to  the  team  effort. 
Other  computer  and  supervisory  experi¬ 
ence  a  plus.  This  is  a  salaried  position 
that  will  require  evening  shift  and  occa¬ 
sional  weekend  work.  Send  resume  with 
salary  requirements  to  USA  Today,  PO 
Box  500-RD,  Washington,  DC  20044. 

Dewar  Information  Systems  Corporation 
currently  has  a  position  open  in  Appli¬ 
cations  Services  Department.  Person 
must  be  experienced  in  one  or  more  of 
the  following  areas— systems  manager, 
applications  or  training.  Must  be  able  to 
travel.  Salary  commensurate  with 
experience.  Send  resume  to  B.  Pearson, 
DISC,  Application  Services  Depart¬ 
ment,  9901  Derby  Lane,  Westchester, 
Illinois  60153. 


FORMAT  WRITER/CONSULTANT 
ATEX/SII/CSI  systems.  Must  know  exist¬ 
ing  format  libraries  and  be  able  to  write 
new  formats  for  area  composition. 
Contract  jobs.  Rates  negotiable.  Send 
resume.  Strategic  Development  Corp., 
7  Railroad  Ave.,  Bedford,  MA  01730. 
(617)  275-3870. 


FRONT-END  SYSTEMS  MANAGER 
We’re  planning  to  convert  our  front  end 
system  in  the  immeditate  future  to  Sll 
and  need  a  versatile  system’s  manager. 
This  challenging  position  includes 
management  of  the  systems  operations 
staff  and  coordination  of  the  editorial 
classified  and  production  system  appli¬ 
cations.  Good  interpersonal  skills  and  a 
trouble  shooter’s  instincts  a  must.  No 
regular  travel.  Great  Gulf  Coast  loca¬ 
tion.  We  offer  a  competitive  compensa¬ 
tion  package.  Since  our  conversion 
schedule  is  ambitious,  mail  your 
resume  or  call  today.  Contact  David 
Parker,  Mobile  Press  Register,  Box 
2488,  Mobile.  AL  33630.  (205) 
433-1551. 


_ EDITORIAL _ 

3  MOXIE  REPORTERS 
Your  editors  give  you  dull,  perfunctory, 
mindless  time.  They  call  you  a  prima 
donna  to  cut  you  to  their  size.  You’d 
make  more  money  pumping  gas.  The 
Citizen  has  3  better  reporter  openings: 
utilities,  business/economy  and  county 
government.  25  Dill  St.,  Auburn,  NY 
13021.  Clips,  please. 


CLASSICAL  MUSIC/DANCE  CRITIC 
The  St.  Paul  Pioneer  Press  Dispatch,  a 
Knight-Ridder  daily  in  the  culturally 
rich  Twin  Cities,  has  an  immediate 
opening  for  a  classical  music/dance 
critic.  Candidates  should  have  a  back¬ 
ground  that  includes  substantial  experi¬ 
ence  in  critical  writing,  feature  writing, 
and  reporting.  Send  resumes  and  clips 
to  Roy  Close,  Entertainment  Editor, 
345  Cedar  St.,  St.  Paul,  MN  55101,  or 
call  (612)  228-5588. 


COLUMNIST 

Needed:  someone  who  cares  about  the 
names,  faces,  dreams  and  ideas  of 
central  Florida.  We’ll  pay  well.  This 
local  columnist  position  demands  high 
energy  and  an  enlightened  sense  of 
humor.  Plese  do  not  apply  unless  you 
are  an  excellent,  experienced  writer, 
with  recognition  and  clips  to  prove  it. 
Send  resume  and  5  best  clips  to  Mike 
Slaughter,  PO  Drawer  7,  Leesburg,  FL 
32749. 
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6  REPORTERS 

We’re  looking  for  reporters  who  want  to 
grow.  We’re  in  one  of  the  nation’s  most 
rapidly  growing  regions  and  we’re  grow¬ 
ing  with  it.  What  we  want  is  a  person 
who  is  experienced  in  writing  business 
news,  a  feature  writer  who  wants  to 
focus  on  people  and  four  general 
assignment  reporters.  The  six  people  we 
hire  will  be  inquisitive  self-starters; 
people  who  know  their  craft  as  writers 
and  want  to  employ  it.  We're  looking  for 
people  with  at  least  a  year  of  daily  news¬ 
paper  experience;  people  who  have  set 
high  career  goals  for  themselves.  Send 
cover  letter,  resume,  a  substantial 
sampling  of  clips  tO:  Personnel  Mana¬ 
ger,  The  Telegraph,  PO  Box  1008, 
Nashua,  New  Hampshire  03051, 


AGGRESSIVE  A  M.  that  believes  in 
crisp,  clean  copy;  snappy  headlines; 
compelling  layout,  and  intelligent  story 
selection  has  opening  on  11-person 
news/copy  desk.  Send  resume,  samples 
to  Jim  Willis,  M.E.,  Birmingham  Post- 
Herald,  PO  Box  2553,  Birmingham,  AL 
35202. 


AGRICULTURE  REPORTER 
Send  resume  and  clips  tO:  Managing 
Editor/News,  Abilene  Reporter-News, 
PO  Box  30,  Abilene,  TX  79604,  (915) 
673-4271. 


A  NEWSLETTER  needs  top  news  and 
analysis  skills;  Heavy  phones,  light 
travel,  tight  writing,  nonsmoker.  Prefer 
knowledge  of  entertainment  or  consum¬ 
er  electronics.  Publisher,  Box  85486, 
Los  Angeles,  CA  90072. 


A  PERSON  with  experience  in  news¬ 
room  leadership  and  front-end  systems 
application  for  small  to  medium  size 
dailies  is  needed.  Your  headquarters 
will  be  in  a  lovely  Zone  2  community 
near  large  metropolitan  markets.  Part  of 
your  job  will  be  to  head  important 
single-issue  newsroom  reporting 
projects.  The  other  part  of  the  job  will 
have  you  as  the  point  person  for  a  news¬ 
paper  group’s  front-end  systems  plan¬ 
ning.  The  job  will  require  basic  know¬ 
ledge  of  publishing  systems,  superior 
organizational  ability  and  a  wilingness 
to  travel.  Salary:  upper  $20’s  to  $30's. 
Contact  Box  1788,  Editor  &  Publisher. 


ARTS  WRITERS  NEEDED:  Major  Flori¬ 
da  daily  needs  full  and  part-time  arts 
writers.  NO  DILETANTES  (MD)  applic¬ 
ants  must  have  regular,  daily  newspaper 
experience  (preferably  GA  metro  and/or 
features)  in  addition  to  previous  arts- 
writing  experience  and  background. 
Looking  for  full  and  part-time  classical 
and  entertainment  stringers.  Resume, 
clips  to  Box  1781,  Editor  &  Publisher. 

ASSISTANT  FEATURES  EDITOR  The 
Dayton  Daily  News  and  Journal  Herald 
is  looking  for  an  assistant  features 
editor/lifestyle  to  supervise  the  staff  of 
this  all-day  paper  with  a  circulation 
close  to  200,000.  Duties  include 
generating  story  ideas,  making  assign¬ 
ments,  planning,  copy  editing  and  writ¬ 
ing  headlines.  Candidates  should  have 
some  management  experience.  Please 
send  cover  letter,  resume,  and  samples 
of  your  work  to  Karla  Garrett  Milton, 
Executive  Features  Editor,  Dayton  Daily 
News  and  Journal  Herald,  45  South 
Ludlow  St.,  Dayton,  OH  45402. 


ASSISTANT  NEWS  EDITOR 
Challenging  job  on  midnight  shift. 
Looking  for  skilled  editor,  strong  on 
layout  and  color,  careful  with  details, 
experienced  supervisor.  Pagination 
experience  would  help.  Excellent  oppor¬ 
tunity  for  quick  advancement.  A 
Gannett  newspaper  one  hour  from  New 
York  City.  Send  layout  samples,  resume 
and  letter  telling  what  you  do  best  to 
Charles  Nutt,  Executive  Editor,  The 
Courier-News,  PO  Box  6600,  Bridgewa¬ 
ter,  NJ  088(37.  For  more  details  call 
(201)  722-8800. 
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ASSISTANT  CITY  EDITOR 
Exhilarating,  rewarding,  tormenting. 
Your  clips  must  demonstrate  your 
extraordinary  news  nose.  The  Citizen, 
25  Dill  St.,  Auburn,  NY  13021. 


CITY  EDITOR-  Award  winning  Mid 
Atlantic  dailies  of  105,000 
circulation — newest  members  of 
Tribune  Company — seek  editor  who 
loves  hard  news  and  good  writing  and 
can  lead  staff  in  producing  both.  Must 
have  3  to  5  years  supervisory  experi¬ 
ence.  Send  resume,  samples  of  your 
own  writing  and  summary  of  news 
projects  you  were  proudest  of  in  ‘86,  to 
Box  1773,  Editor  &  Publisher. 


ASSISTANT  SPORTS  EDITOR 
The  Montgomery  Advertiser  seeks  top 
notch  editor-manager  for  sports  desk. 
Job  includes  assigning,  editing  and 
page  design.  Experienced  copy  edtiors 
with  desire  to  move  into  sports  will  be 
considered.  Send  resume,  samples  to 
Phillip  Marshall,  Sports  Editor,  PO  Box 
1000,  Montgomery,  AL  36192. 


BUSINESS/MEDICAL  writer:  Exper¬ 
ienced  hand  to  cover  business  beat  for 
daily  paper  and  weekly  section.  Also 
coverage  of  healtn  and  medicine,  two 
hospitals.  Send  clips,  resume  to  Bob 
Unger,  Managing  Editor,  Transcript- 
Telegram,  120  Whiting  Farms  Road, 
Holyoke,  MA  01040. 


BUSINESS  EDI  . OR  for  expanding, 
competitive  daily.  Department  head 
position  requires  extensive  writing  and 
proven  ability  to  motivate  staff  and 
direct  section.  Some  copy  editing  a 
plus.  Minimum  5-10  years  preferred. 
Resume,  clips  to  Linda  Cunningham, 
The  Times,  PO  Box  847,  Trenton,  NJ 
08605. 


BUSINESS  SPECIALIST 
We  need  a  first-class,  street-smart  busi¬ 
ness  reporter  who  can  explain  anything 
from  leveraged  buyouts  to  mom-and- 
pop  operations.  If  you  are  prolific,  dilli- 
gent  and  imaginative  and  have  2  years 
experience  in  business  journalism  send 
letter,  resume  and  clips.  Don’t  reply  if 
you’re  not  willing  to  work  like  hell.  Zone 
2,  Box  1779,  Editor  &  Publisher. 


BUSINESS  SPECIALIST 
We  need  a  first-class,  street-smart  busi¬ 
ness  reporter  who  can  explain  anything 
from  leveraged  buyouts  to  mom-and- 
pop  operations.  If  you  are  prolific,  dilli- 
gent  and  imaginative  and  have  2  years 
experience  in  business  journalism  send 
letter,  resume  and  clips.  Don’t  reply  if 
you’re  not  willing  to  work  like  hell.  Zone 
2,  Box  1779,  Editor  &  Publisher. 

BUSINESS  REPORTER 
Connecticut  daily  newspaper  seeks 
business/economics  reporter  with  1-3 
years  of  daily  experience.  Box  1786, 
Editor  &  Publisher. 


BUSINESS  EDITOR-  Two  small  dailies 
published  in  one  plant  needs  qualified 
business  editor  immediately.  Seek  self 
directed,  personable,  innovative  writer. 
Excellent  benefits  and  pay  according  to 
experience.  James  Kroemer,  News-Sun, 
PO  Box  39,  Kendallville,  IN  46755 
(219)  347-0400. 


EDITORIAL  WRITER.  Our  view:  maxi¬ 
mum  individual  liberty,  limited  govern¬ 
ment,  free  enterprise,  need  for  strong 
national  defense  in  face  of  very  real 
Soviet  threat.  Send  resume  to  Editorial 
Page  Editor,  Gazette  Telegraph,  Box 
1779,  Colorado  Springs,  CO  80901. 

EDITOR  to  help  open  New  York  office 
for  monthly  business  magazine.  Need 
an  exciting  writer  who  enjoys  the  human 
side  of  business,  and  who  can  edit,  plan 
and  handle  production,  too.  Lots  to  do 
and  plenthy  of  chances  to  have  fun. 
Letter,  resume,  clips  and  references  to 
Box  1785,  Editor  &  Publisher. 


CLASSIFIED  ADVERTISING 
Order  Blank 


Company. 


Classification _ 

Authorized  Signature- 
Copy — 


CLASSIFIED  ADVERTISING  RATES 

Effective  January  1,  1987 

LINE  ADS  POSITIONS  WANTED 

1  week  —  $5.50  per  line  1  week  —  $3.50  per  line 

2  weeks  —  $4.90  per  line,  per  issue.  2  weeks  —  $2.90  per  line,  per  issue. 

3  weeks  —  $4.10  per  line,  per  issue.  3  weeks  —  $2.50  per  line,  per  issue. 

4  weeks  —  $3.25  per  line,  per  issue.  4  weeks  —  $2.30  per  line,  per  issue. 

Add  $6.00  per  insertion  for  box  service.  Add  $3.50  per  insertion  for  box  service. 


Count  as  an  additional  line  in  copy. 


Count  as  an  additional  line  in  copy 


Count  approximately  37  characters  and/or  spaces  per  line. 

3  lines  minimum. 

NO  ABBREVIATIONS. 

DEADLINE:  Every  Tuesday,  2  pm  (ET) 

For  Saturday's  issue. 

Payment  must  accompany  all  Positions  Wanted  ads. 
DISPLAY  CLASSIFIED 

The  use  of  borders,  boldface  type,  cuts  or  other  decorations,  changes  your 
classified  ad  to  display.  The  rates  for  display-classified  are:  1  time-$80  per 
column  inch;  2  or  more  fimes-$75  per  column  inch,  per  insertion. 

DEADLINE:  8  days  prior  to  publication  date. 

Contract  rates  available  upon  request. 

Box  number  responses  are  mailed  each  day  as  they  are  received. 

Editor.  &  Publisher 

11  West  19th  Street,  NY,  NY  10011.  (212)  675-4380. 


EDITOR  &  PUBLISHER  for  February  21,  1987 


HELP  WANTED 


EDITOR.  Alabama  daily  newspaper 
seeks  editor  with  excellent  writing  and 
editing  skills.  Must  have  the  ability  to 
manage  others.  The  person  we  seek  is 
likely  now  the  editor  of  a  large  weekly  or 
small  daily  who  has  the  desire  to  even¬ 
tually  become  a  publisher.  Send 
resume  to:  Shelton  Prince,  Publisher, 
The  Times-Journal,  PO  Box  611, 
Selma,  AL  36702-0611. 


COMMUNITY  NEWSWEEKLY,  with 
heavy  emphasis  on  politics  and  enter¬ 
tainment,  located  in  medium  sized 
Southern  city,  seeks  managing  editor. 
Position  involves  editorial  and  produc¬ 
tion  supervision  as  well  as  heavy  writing 
responsibilities.  Several  years  of  writing 
experience  and  interest  in  editing  a 
must.  Send  resume  and  clips  to  Box 
1778,  Editor  &  Publisher. 


COPY  DESK  VETERAN,  experienced  in 
copy  editing,  layout  and  wires.  Strong 
language  skills  and  judgment.  The 
Miami  News,  PO  Box  615,  Miami,  FL 
33152. 


COPY  EDITOR—  LAYOUT  PERSON  We 
need  a  copy  editor  with  solid  skills  and 
someone  with  contemporary  layout 
design  experience  and  an  undestanding 
of  the  use  of  graphics  who  can  design 
crisp,  lively  and  attractive  news  and 
feature  pages.  Send  samples  to:  Sandra 
Thompson,  Managing  Editor,  Las  Vegas 
Sun,  121  S.  Highland,  Las  Vegas,  NV 
89106. 


COPY  EDITOR 

College  Degree-5  years  experience. 
Salary  commensurate  with  experience. 
Box  1767,  Editor  &  Publisher. 


COPY  EDITOR  Weekly  newspaper  group 
serving  Monmouth  and  central 
Middlesex  county's  seeks  exerienced 
professional  with  background  in 
community  journalism.  Duties  will 
include  copy  editing  on  VDT,  pencil 
editing,  and  page  makeup  on  electronic 
system.  Skills  should  include  ability  to 
structure  stories;  correct  spelling, 
grammar  and  punctuation;  and  act  as  a 
watch  dog  against  errors  of  fact.  A  sense 
of  humor  helps.  We  will  train  the  right 
person.  Good  starting  salary,  excellent 
benefits.  Send  resume  to  The  Indepen¬ 
dent  Newspapers,  PO  Box  81,  Keyport, 
N.J  07735. 


CAREER  COPY  EDITORS  sought  by  The 
Atlanta  Journal  and  Constitution.  Must 
have  at  least  5  years  experience  at  a 
metro  daily.  Send  resume  and  work 
samples  to  Chris  Jennewein,  Assistant 
Managing  Editor,  PO  Box  4689,  Atlan¬ 
ta,  GA  30302. 


EDITOR  WANTED 

Experienced  newspaper  journalist  to 
manage  new  community  weekly  in  Fair- 
field  Country,  CT.  Top  editing,  rewriting 
and  reporting  skills  required.  Know¬ 
ledge  of  layout  head  writing  and  produc¬ 
tion  necessary.  Candidate  must  be 
personable,  unflappable  and  have  abili¬ 
ty  to  supervise  professional  staff  and 
freelancers.  List  current  salary.  Send 
resume  to  Box  1764,  Editor  & 
Publisher. 


REPORTERS 

We  need  two  reporters  who  can  think 
and  write,  who  are  curious  about  life 
around  them,  and  who  care  about  the 
craft  of  reporting.  The  Sandusky  Regis¬ 
ter  is  a  27,500,  7-day  P.M.  Send  letter, 
resume  and  clips  to  Rex  Rhoades, 
Sandusky  Register,  314  W.  Market  St. 
Sandusky,  OH  44870.  To  return  mater¬ 
ial,  include  SASE. 

FEATURE  WRITER  Self  motivated 
general  assignment  reporter  sought  to 
lead  award  winning  feature  section  of 
20,000  NJ  daily  to  new  heights.  Must 
have  1  to  2  years  daily  experience.  Send 
clips,  resume,  and  salary  history  to  Pam 
Abouzeid,  The  Register,  1  Register 
Plaza,  Shrewsbury,  NJ  07701. 


HELP  WANTED 


SCORE  A  BEAT  with  "Newsbeaf'-top 
notch  story  tips  for  enterprising  news¬ 
rooms!  Two  pages,  twice  monthly. 
Since  1966.  $3.65  mo.,  quarterly  bill¬ 
ing.  Newsfeatures,  Box  14183,  St. 
Louis,  MO  63178. 


Feature  Designer 

A  160,000  circulation  weekly  tabloid 
seeks  a  designer.  The  newspaper  is  in  a 
good  location  and  offers  a  competitive 
salary.  It  you  are  interested  in  this  posi¬ 
tion  send  your  resume  to  JOB  BANK, 
2615  River  Rd.,  Suite  7,  Cinnaminson, 
NJ  08077  or  call  Director  Debra  Bissin- 
ger,  at  (609)  786-1910.  There  is  no 
referral  fee  if  you  qualify  for  the  above 
position. 


GOVERNMENT  JOBS  $16,040- 
$59,230/yr.  Now  Hiring.  Call  (805) 
687-600(5  Ext.  R-426I  for  current 
federal  list.  (Fee  required.) 


JEWISH  WEEKLY  NEWSPAPER  in 
Washington,  D.C.  seeks  energetic, 
experience  editor  to  lead  talented  team 
of  writers.  Must  have  solid  journalism 
and  management  skills,  ability  to  over¬ 
see  layout  and  design,  news  judgment, 
and  a  thorough  knowledge  of  American 
Jewish  community,  Israel  and  national 
politics.  Send  resume,  references  and 
clips  to  Box  1734,  Editor  &  Publisher. 


MANAGING  EDITOR  tor  quality  32,000 
PM  daily  in  university  community.  Our 
former  editor  was  promoted,  and  we  are 
looking  for  a  shirt-sleeve  editor  who 
enjoys  working  with  an  eager  staff. 
Strong  editing  and  layout  skills  a  must. 
Send  resume  to  Lawson  Marshall,  The 
Daily  Progress,  PO  Box  9030,  Charlot¬ 
tesville,  VA  22906. 


MANAGING  EDITOR  national  trade 
newspaper  based  in  Washington,  D.C. 
area  has  challenging  opportunity  for 
journalist  with  proven  reporting,  edit¬ 
ing,  design,  layout  and  production 
skills.  Transportation,  business  back¬ 
ground  a  plus.  Send  resume  clips,  and 
cover  letter  explaining  your  interests  to 
Personnel,  2200  Mill  Rd.,  Alexandria, 
VA  22314. 


NIGHT  EDITOR  chance  to  put  your 
stamp  on  North  Dakota’s  oldest  daily 
and  newest  morning  paper  going  AM 
April  6.  We  need  a  wordsmith  and 
layout  expert  to  give  us  the  sharpest 
heads  and  brightest  pages  in  the  upper 
West.  Full  color  printing,  modern  plant 
in  a  beautfiul  capital  city.  Reply  with 
clips  and  tearsheet  to  Dave  Fuselier, 
Editor,  The  Bismarck  Tribune,  PO  Box 
1498,  Bismarck,  ND  58502,  and  don’t 
believe  anything  they  tell  you  about  the 
weather. 


REPORTER 

General  assignment,  minimum  2  years 
experience.  Accuracy,  thoroughness 
and  writing  excellence  required.  If  you 
stai.d  out  from  the  crowd,  send  cover 
letter,  resume,  clips  and  references  to: 
Executive  Editor/Operations,  Pottsville 
Republican,  PO  Box  209,  Pottsville,  PA 
17901. 


The  Palm  Beach  Post  is  looking  for  two 
assistant  metro  editors.  One  would 
supervise  coverage  of  county  govern¬ 
ment  and  politics.  The  other  would 
supervise  education  and  environmental 
reporting.  Send  clips,  resume  and  refer¬ 
ences  to  Randy  Schultz,  Managing 
Editor,  2751  S. Dixie  Hwy.,  West  Palm 
Beach  FL  33405. 

NEWS  EDITOR 

We  need  a  news  editor  with  the  manage¬ 
ment  skills  and  journalism  savvy  to 
maintain  high  standards  of  editing  and 
design.  Talented  staff;  good  working 
environment.  We  are  a  33,000  AM  daily 
in  Zone  3.  Send  resume  and  references 
to  Rob  Schorman,  Executive  Editor, 
Messenger  &  Inquirer,  PO  Box  1480, 
Owensboro,  KY  42301. 


HELP  WANTED 


EDITORIAL 


PENNEY-MISSOURI  AWARD  winning 
(’83  and  ’85)  23,00  circulation  Texas 
Gulf  Coast  daily  needs  strong  feature 
writer  with  excellent  editing/layout 
skills  to  join  five-person  features  staff. 
We  need  someone  to  assist  in 
designing/laying  out  two  sections  and  a 
weekly  entertainment  magazine  each 
week  plus  act  as  swing  writer.  We 
believe  in  giving  creative  people  a 
chance  to  be  creative  and  we  want 
someone  who  isn’t  afraid  of  hard  work, 
who  can  be  a  good  idea  person  and  who 
can  work  with,  and  guide,  other 
talented  people.  Experience  preferred 
but  will  consider  recent  journalism 
graduates  with  internships,  work  on 
college  daily.  Send  clips,  samples  of 
layouts,  references  to:  Dee  Mclhenny, 
Managing  Editor.  The  Brazosport  Facts, 
Clute,  TX  77531. 


INVESTIGATIVE  Skills  a  must  if  you 
want  to  be  considered  for  a  metro 
reporting  position  on  one  of  America’s 
fastest  growing  papers.  You  need  at 
least  5  years  experience  (including 
some  on  a  big  city  daily),  dynamite  clips 
and  enthusiastic  references.  We  offer 
top  pay,  competitive  challenge  and 
growth  opportunities.  Only  the  very  best 
need  apply.  Send  letter,  resume,  clips 
and  references  to  Joe  Jennings,  Assis¬ 
tant  Managing  Editor/Metro,  News  Sun 
Sentinel,  PO  Box  14430,  Ft.  Lauder¬ 
dale,  FL  33302. 


PROGRESSIVE  NEWSPAPER  group 
needs  experienced  wire  editor  and  staff 
reporter  for  new  daily  in  south  central 
Louisiana.  Positions  are  open  now. 
Good  opportunity.  Pleasant  working 
conditions.  Apply  to  Steve  Dines,  Beau¬ 
regard  Daily  News,  PO  Box  846,  De 
Bidder,  LA  70634  or  call  (318) 
462-0616. 


REPORTER  Ten  year  old  rapidly  grow¬ 
ing  weekly  news  and  lifestyle  tabloid 
magazine  has  an  opening  for  an  exper¬ 
ienced  newspaper  reporter.  We  have  a 
strong  tradition  for  local  hard  hitting 
reporting.  Circulation  50,000,  strong 
use  of  process  color.  Competitive  salary 
and  benefits,  experience  required. 
Send  resume  and  samples  to  Christo¬ 
pher  Nesbitt.  Publisher,  Worcester 
Magazine, PO  Box  1000,  Worcester,  MA 
01614. 


REPORTER  Monmouth  County’s  largest 
weekly  newspaper  group  is  seeking  a 
reporter  with  a  minimum  of  one  year 
professional  experience.  The  successful 
applicant  will  have  a  command  of  gram¬ 
mar,  punctuation,  and  spelling;  will 
know  how  to  cover  a  community  thor¬ 
oughly;  and  will  set  high  standards  for 
his  (her)  performance.  Our  managing 
editors  are  demanding,  but  they  offer 
reporters  an  opportunity  to  cover  a 
community  the  way  it  should  be 
covered.  Reporters  also  have  a  voice  in 
determining  the  editorial  content  of  our 
papers.  Good  starting  salary,  excellent 
benefits.  Send  resume  and  a  covering 
letter  to  The  Independent  Newspapers, 
PO  Box  81.  Keyport,  NJ  07735. 


REPORTER-PHOTOGRAPHER  for  top 
quality  weekly.  Montana’s  largest  circu¬ 
lation  weekly,  award  winner.  Entry 
level,  immediate  opening.  Must  know 
writing,  photography,  darkroom.  Salary, 
travel  expense,  insurance.  Resume  to 
High  Country  Independent  Press,  PO 
Box  1019,  Belgrade,  MT  59714. 


REPORTER  We’re  growing.  We  need 
experienced  reporters  willing  and  able 
to  learn  to  report  hard  news  on  busi¬ 
ness.  Start  as  a  reporter,  great  potential 
for  advance  to  editor  and  beyond.  You 
must  be  a  self  starter,  capable  of 
discovering  stories,  following  leads  and 
researching  the  facts.  All  by  telephone. 
To  apply  for  this  unique  opportunity, 
rush  your  resume  to  Personnel  Depart¬ 
ment  P,  Crittenden  News  Service,  Inc., 
Box  1150,  Novato,  CA  94948. 


HELP  WANTED 


SPORTS  COLUMNIST  needed  to  do 
weekly  sports  column  on  freelance  basis 
for  central  Massachusetts  weekly.  Box 
1723,  Editor  &  Publisher. 

SPORTS  COPY  EDITOR  for  the  best 
newspaper  in  Vermont.  We  are  a 
25,0(J0  daily  that  covers  our  local 
teams  in  depth  and  is  reqd  statewide. 
Good  graphics,  headline  writing  and 
editing  skills  a  must.  Minimum  two 
years  copy  editing  experience  on  a 
daily.  Send  resume  and  other  support¬ 
ing  material  to  Dennis  Jensen,  Sports 
Editor,  Rutland  Herald,  Rutaland,  VT 

05701.  _ 

COPY  EDITOR  State  capital  daily  seeks 
copy  editor  with  strong  spelling,  gram¬ 
mar  skills.  Send  resume,  samples  to 
Bill  Brown,  Montgomery  Advertiser,  PO 
Box  1000,  Montgomery,  AL  36192. 


COPY  EDITORS 

The  Los  Angeles  Times  is  seek¬ 
ing  hard  news  copy  editors  for 
possible  openings  in  suburban 
and  daily  satellite  editions.  The 
Times  also  wants  candidates  for 
an  anticipated  opening  as  a  copy 
desk  slot  for  the  Orange  County 
daily  edition. 

Applicants  should  have  a  mini¬ 
mum  of  five  to  ten  years  of  desk 
experience  on  a  100,000  - 
daily.  We  want  fast,  accurate 
editors  with  an  ear  for  language, 
judgment,  facility  with  headlines 
and  an  ability  to  get  along  with 
others.  The  slot  will  have  super¬ 
visory  experience,  want  to  solve 
problems,  have  people  skills  and 
an  interest  in  administrative 
tasks  beyond  reviewing  copy. 

Applicants  will  take  a  copy  edit¬ 
ing  test.  Some  may  be  asked  to 
a  tryout. 

For  consideration,  please  submit 
the  following: 

-  A  resume  annotated  with  work 
experience  and  references. 

-  Five  or  six  printouts  of  raw  copy 
which  you  should  edit  by 
pencil  and  for  which  you 
should  write  multiple  headline 
choices. 

-  Five  or  six  mark-ups  of  local 
pages  from  a  newspaper  to 
show  us  what  you  see  -  gram¬ 
mar,  headlines,  layout,  story 
selection. 

-  An  indication  of  your  availability 

to  come  to  The  Times  for  a 
tryout  or  a  job. 

Address  your  materials,  in  confi¬ 
dence  to:  Terry  Schwadron, 
Executive  News  Editor,  Metro, 
Los  Angeles  Times,  Times 
Mirror  Square,  Los  Angeles,  CA 
90053. 


Cod  Angeles  Slimes 

An  Equal  Opportunity  Employer 


EDITOR  &  PUBLISHER  for  February  21,  1987 


HELP  WANTED 


EDITORIAL 


REPORTER 

The  New  Haven  Advocate  seeks  an 
experienced  news  reporter.  This  is  a  full 
time  position  with  weekly  salary  and 
benefits  package.  Requirements: 
Minimum  of  2  years  experience  with 
hard  news  and  investigative  reporting. 
Knowledge  of  city  of  New  Haven,  as  well 
as  the  overall  New  England  region. 
Copy  editing  experience  and  journalism 
degree  helpful. 

Send  3  best  clips  and  resume  to  Editor, 
The  New  Haven  Advocate,  1184  Chapel 
St.,  New  Haven,  CT  06511. 


SPORTS  DESK  COPY  EDITOR 
Need  an  experienced  pro  for  capital 
region’s  number  one  newspaper.  Job 
involves  slot  in  rim.  Must  be  strong  on 
layout.  AM  daily  is  big  on  New  York  and 
Philadelphia  pro  coverage,  and  also 
local  sports.  Help  us  grow.  Good  salary, 
good  benefits.  Send  clips,  resume 
immediatley  to  Jim  Gauger,  Executive 
Sports  Editor,  The  Times  of  Trenton, 
500  Perry  St.,  Trenton  NJ  08605. 


SPORTS  EDITOR-The  Hawk  Eye,  a 
20,000  circulation  daily  in  Burlington, 
Iowa,  is  seeking  a  sports  editor.  Candi¬ 
dates  should  have  experience  on  a  daily 
newspaper  and  be  willing  to  cover  parti¬ 
cipatory  and  spectator  sports;  issues 
and  personalities.  We  need  a  sports 
editor  who  believes  in  exciting  page 
design,  who  insists  on  consistent  cover¬ 
age,  who  has  ability  to  edit  and  to  write 
bright,  clear,  accurate  stories.  We 
expect  excellence  and  will  provide 
outstanding  opportunities  for  the  right 
person.  We  cover  Univ.  of  Iowa  (Big  10) 
and  local  Montreal  Expo  farm  team. 
Women  and  minority  candidates  are 
urged  to  apply.  Send  cover  letter, 
resume,  tear  sheets,  clips  and  refer¬ 
ences  to  Charles  (jates.  Managing 
Editor,  The  Hawk  Eye,  800  S.  Main  St., 
Burlington,  lA  52601. 


SPORTS  EDITOR  14,000-circulation 
weekly  near  Washington,  D.C.  seeks 
individual  for  one-person  sports  depart¬ 
ment.  Resume,  clips  to  Box  1791, 
Editor  &  Publisher. 


SPORTS 

Versatile  sports  writer  with  photo  experi¬ 
ence  needed  at  AM  daily  in  beautiful 
south  central  Wyoming.  Contact  Chuck 
Bowlus,  Daily  Times,  PO  Box  370, 
Rawlins,  WY  82301.  (307  )324-3411. 


PUBUC  RELATIONS 


HELP  WANTED 


EDITORIAL 


THE  REGISTER-GUARD,  a  70,000 
circulation  morning  newspaper  in 
Eugene,  Oregon,  is  accepting  applica¬ 
tions  for  a  full  time  reporter.  Applicants 
must  have  a  minimum  of  a  four  year 
college  degree  as  of  April  1,  1987  and 
no  more  than  24  months  of  experience 
as  a  reporter  on  a  daily  newspaper.  NO 
EXCEPTIONS  WILL  MADE  TO  THE 
MAXIMUM. 

The  successful  applicant  will  begin  as  a 
general  assignment  reporter  and  must 
have  demonstrated  the  ability  to  write 
accurate,  informative  and  entertaining 
stories  on  deadline.  Applicants  will 
submit  a  letter  of  introduction.  The 
letter  should  explain  how  an  applicant 
became  interested  in  newspaper  jour¬ 
nalism  and  should  detail  an  applicants 
expectations  from  a  reporting  job  at  the 
Register-Guard.  The  letter  must  be 
accompanied  by  a  resume  and  no  more 
than  5  examples  of  an  applicants  best 
published  work.  (Samples  will  not  be 
returned).  Interested  and  qualified 
applicants  must  apply  no  later  than 
Monday,  March  9,  1987  to  REPOR¬ 
TER,  Personnel  Department,  The 
Register-Guard,  PO  Box  10188, 
Eugene,  OR  97440-2188,  Salary  will 
be  between  $429.40  and  $495.50  per 
week,  commensurate  with  experience. 
No  telephone  inquiries  please.  All  appl¬ 
icants  will  be  notified  of  the  status  of 
their  application  by  April  10,  1987. 
EOE. 


SPORTS  WRITER  need  experienced 
reporter  to  be  in  two-person  operation 
covering  high  school  sports  in  Nashville 
and  Middle  Tennesee.  Preps  is  impor¬ 
tant  element  in  this  13-person  depart¬ 
ment  that  is  committed  to  local  news 
coverage.  Applicants  must  be  able  to 
assume  leadership  position  on  high 
school  issues.  Send  resume  to  Joe 
Worley,  Executive  Editor,  Nashville 
Banner,  1100  Broadway,  Nashville,  TN 
37202. 


TALENTED  REPORTER  ready  to  move 
up?  One  of  the  Pacific  Northwest’s  top 
weekly  needs  key  editor  to  use  latest 
technology,  help  us  achieve  our  poten¬ 
tial.  Need  editing,  layout,  news  skills; 
knowledge  of  computer  graphics,  laser 
printing  helpful.  Community  judged  1 
of  10  most  liveable  in  U.S.— tops  for 
sailing,  fishing,  ideal  climate.  Send 
resume,  work  examples  to:  Publisher, 
PO  Box  519,  Friday  Harbor,  WA 
98250. 


PUBUC  RELATIONS 


MANAGER,  MEDIA  RELATIONS 
Dallas/Fort  Worth  Texas 

Major  Aerospace  Division  of  Fortune  100  Company  has 
an  immediate  opening  with  the  Public  Relations  De¬ 
partment.  This  position  will  be  responsible  for  admin¬ 
istering  informational  programs.  This  is  a  key  position 
in  our  Public  Affairs  Department  requiring  extensive 
news  writing  experience,  strong  background  in  military/ 
technical  programs  and  solid  news  media  background. 
Must  be  U.S.  citizen.  The  Company  offers  solid  career 
potential  and  above  average  salary  and  benefit  plan. 

Our  employees  are  aware  of  this  ad.  Forward  your 
resume  or  letter  of  interest  in  complete  confidence  to 
the  address  listed  below.  Salary  history  should  be 
included. 

Box  1796,  Editor  &  Publisher 
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_ HELP  WANTED _ 

_ EDITORIAL _ 

THE  Florida  Times  Union  &  Jacksonville 
Journal  are  looking  for  an  experienced 
editor  to  oversee  the  daily  operation  of 
16  lifestyle,  food  and  entertainment 
sections  per  week.  The  position  requires 
someone  with  strong  editing,  manage¬ 
ment  and  organizational  skills.  The 
features  editors  works  closely  with  the 
assistant  managing  editor/features  in 
planning,  policy  making,  budgeting  and 
personnel  decisions.  If  this  job  descrip¬ 
tion  sounds  challenging  and  you  have  at 
least  10  years  experience  in  profession¬ 
al  journalism  with  some  features  orien¬ 
tation,  send  your  resume,  salary  expec¬ 
tations  and  examples  of  section/ 
projects  you  have  directed  to  Sarah 
Wood,  AME/Features,  The  Florida 
Times  Union/Jacksonville  Journal,  PO 
Box  1949  F,  Jacksonville,  FL  32231. 

THE  PALM  BEACH  POST  is  looking  for 
a  state  capital  bureau  chief  who  can 
keep  up  with  the  daily  news  generated 
by  government  in  a  fast  growing  state 
and  also  do  major  enterprise  reporting. 
Send  clips  resume,  and  references  to 
Randy  Schultz,  Managing  Editor,  2751 
S.  Dixie  Hwy.,  West  Palm  Beach,  FL 
33405. 

"TOP  GUN"  Experienced  news  reporter 
to  handle  tough  assignments  on  our 
16,000  pm  7  day  paper  in  South  West 
Louisiana.  Minimum  3  years  profes¬ 
sional  experience  required. 
$15-$20,000  to  start.  The  Daily 
Iberian,  PO  Box  1270,  New  Iberia,  LA 
70561. 

WE  CAN  HELP  YOU  GET  THE  JOB  YOU 
WANT!  Get  the  Facts.  Free  Valuable 
Report.  Northwest  Marketing,  Box 
3658-J,  Lacey,  WA  98503. 

WIRE  EDITOR—  to  choose  wire  news 
contents  and  supervise  AM  copy  desk  of 
Mid  Atlantic  coast  papers  with 
105,000  circulation.  Must  possess 
sound  news  judgment,  ability  in  page 
design  and  superb  people  skills.  At 
least  3  years  supervisory  experience 
required.  Send  resume,  headline  and 
page  design  samples  to  Box  1787, 
Editor  &  Publisher. 

WRITER/ANALYST 

Premier  service  monitoring  overseas 
terrorism  and  political  stablity  risks  for 
U.S.  companies  seeks  journalist  with 
excellent  writing  skills  and  about  5 
years  experience.  Overseas  service 
essential.  Miami  location.  Excellent 
salary/benefits.  Send  resume  and  two 
writing  samples  to  PO  Box  41-4177, 
Miami  Beach,  FL  33141. 

_ FREELANCE _ 

PHOTOJOURNALISTS.  Free-lancers 
assigned  to  write  and  photograph  plant 
profiles  for  trade  publication--in 
Midwest  and  Southeast  USA.  Pay  on 
acceptance  $300.00  per  article  (up  to 
2,500  words)  plus  $10.00  per  photo 
and  expenses.  Send  resume  and  clips  to 
Box  1753. 

MARKETING  RESEARCH 

MARKETING  AND  RESEARCH 
Large,  diversified  communications 
company  looking  for  individual  to  coor¬ 
dinate  marketing  and  research  at  the 
local  newspaper  level.  Responsibilities 
include  developing  sales  materials  for 
advertising  sales  people  and  for  circula¬ 
tion,  as  well  as  coordination  of  the 
newspaper’s  research  projects.  Position 
reports  to  the  publisher  and  individual 
is  expected  to  be  an  active  member  of 
the  newspapers  marketing  team.  News¬ 
paper  experience  required.  Background 
should  include  promotion  planning  or 
sales.  Excellent  benefits  and  opportuni¬ 
ties  for  professional  growth.  Competi¬ 
tive  salaries.  Send  resume  and  salary 
history  to:  Box  1759,  Editor  & 
Publisher. 

EDITOR  & 


HELP  WANTED _ 

_ MARKETING _ 

SALES/MARKETING  MANAGER 
Continued  growth  has  produced  an 
opening  in  sales  at  Creative  Data 
Systems-the  newspaper  software 
professionals  with  the  largest  customer 
base  of  installed  business  systems  in 
the  newspaper  industry. 

As  an  IBM  VAR,  CDS  markets  its  soft¬ 
ware  applications  on  System/36  and 
System/38  hardware  to  newspapers 
internationally.  The  opening  is  based  in 
the  company’s  Kansas  City  headquar¬ 
ters  with  40%  travel  anticipated. 
Providing  excellent  products  and 
services  starts  with  an  unyielding  orien¬ 
tation  toward  truly  understanding 
customer  needs.  Candidates  with  prior 
newspaper  and/or  computer  sales 
consultant  experience  have  the  highest 
likelihood  of  success. 

We  offer  salary,  incentives,  and  a  career 
path  commensurate  with  your  experi¬ 
ence  and  performance.  Please  send 
your  resume  with  qualifications  and 
requirements  to: 

VP  of  Marketing 

Creative  Data  Systems 

9300  W.  noth  Street,  Suite  150 

Overland  Park,  KS  66210 _ 

E&P 

CLASSIFIED 

It’s  your  people-to- 
people  meeting  place! 


_ PRESSROOM _ 

GENERAL  MANAGER  of  printing  opera¬ 
tion  needed  for  East  Coast  daily  and 
weeklies.  Must  have  extensive  experi¬ 
ence  in  all  phases  of  press  and  plate 
making  operation.  Will  be  responsible 
for  all  day-to-day  press  room  opera¬ 
tions,  plus  have  input  on  long-term 
planning.  We’re  a  growing  company  in  a 
great  place  to  raise  a  family.  Send 
resume,  letter  stating  what  you  can  do, 
to  James  M.  Bartee,  Publisher,  Ocean 
County  Observer,  8  Robbins  St.,  Toms 
River,  NJ.  08753. 

MECHANIC 

SET-UP 

MECHANIC 

Newsday  seeks  an  experienced  Set-up 
Mechanic  with  a  minimum  of  5  years 
experience  in  operating,  maintaining 
and  repairing  Harris  inserting  equip¬ 
ment.  Some  electrical  and  electronics 
knowledge  is  helpful.  You  must  be 
available  varying  days  and  shifts. 

We  offer  excellent  salary  and  benefits 
plan.  Please  send  resume  or  letter 
outlining  experience  to: 

L.  ENDRES 
NEWSDAY  INC. 

Melville,  LI,  NY  11747 
Equal  Opportunity  Employer 

PRESS  PERSONS 

Journeymen  press  persons  wanted  for 
daily  south  Florida  newspaper.  Applic¬ 
ants  must  be  experienced  on  GOSS 
double  width  offset  and  letterpress 
WEB  presses.  We  offer  competitive 
salary  and  excellent  benefits.  Send 
resume  to  The  Personnel  Department, 
The  News  Sun  Sentinel,  PO  Box 
14430,  Ft.  Lauderdale,  FL  33302. 

_ PRODUCTION _ 

DAILY  WITH  SUNDAY  in  competitive 
Zone  2  suburban  area  needs  self  starter 
with  solid  technical  organizational  and 
people  skills  to  manage  all  phases  of 
daily  newspaper  production,  composing 
through  mailroom.  Send  resume  and 
salary  requirements  to  Box  1772, 
Editor  &  Publisher. 

PUBLISHER  for  February  21,  1987 


HELP  WANTED 


PRODUCTION 


EXPERIENCED  PRESSMAN 
The  Charlotte  Observer,  one  of  the  best 
morning  newspapers  in  the  South, 
needs  a  skilled,  reliable  person  to  work 
in  our  Pressroom.  The  applicants  MUST 
be  experienced  with  double-wide  press¬ 
es  and  be  capable  of  performing  all 
dutie.'  on  the  press.  Must  evidence 
positive  references  from  previous  press¬ 
room  supervisors  as  well  as  a  stable 
work  history.  Hours  8  p.m  to  4.30  a.m. 
Full  range  of  benefits,  competitive 
salary  and  pleasant  working  conditions 
in  one  of  the  country’s  cleanest  press¬ 
rooms.  For  an  application  for  employ¬ 
ment  write  the  Personnel  Services 
Manager,  Knight  Pub.  Co.,  PO  Box 
32188,  Charlotte,  NC  28232.  EOE. 

THE  WATERTOWN  Daily  Times,  a 
42,000  circulation,  7  day  newspaper, 
located  in  northern  New  York  near  the 
beautiful  1,000  islands  is  seeking  a 
qualified  production  director  who  will 
have  full  charge  of  pressroom,  pre¬ 
press,  composing  room  and  mailroom. 
New  7  unit  M. A. N. -Roland  double 
width  press  installed  in  9/86.  Help  us 
plan  new  mailroom  during  1987.  Send 
detailed  resume  including  salary 
requirements.  All  inquiries  held  in  strict 
confidence.  Reply  to  Kenneth  A.  Hollo¬ 
way,  General  Manager,  Johnson  News¬ 
paper  Corporation,  260  Washington 
St.,  Watertown,  NY  13601.  No  phone 
calls,  please. 


_ SALES _ 

PROFESSIONAL  retail  display  ad  sales¬ 
person  needed  to  work  in  western 
Chicago  suburbs  for  growing  newspaper 
group.  If  you  are  energetic,  enthusiastic 
with  new  ideas  and  a  proven  track 
record  in  newspaper  sales,  we  offer  a 
good  base  salary  plus  commission  and  a 
company  car.  Send  resume,  letter  and 
salary  requirements  to  Examiner  Publi¬ 
cations,  PO  Box  266,  Winfield,  IL 
60190. 


SALESMAN 

MEMBERSHIP.  Combine  your  news 
business  background  and  sales  skills  to 
build  membership  in  Newsfinder,  the 
electronic  news  service  for  the  nation’s 
weekly  newspapers.  Travel  nationwide. 
Excellent  compensation  package.  Send 
letter  of  introduction,  including 
evidence  of  your  sales  ability,  to:  David 
Skoloda,  Newsfinder,  General  Manager, 
330  E.  Kilbourne  Ave.,  Milwaukee,  Wl 
53202. 


PHOTOGRAPHER 

PHOTOGRAPHER.  Salary  $10,400. 
Cover  letter,  resume,  references,  3  clips 
to  Alan  Blanchard,  Managing  Editor, 
Clovis  News-Journal,  Clovis  NM  88101. 


POSITIONS 


WANTED 


ADMINISTRATIVE 

PUBLISHER/GENERAL  MANAGER  22l 
years  experience  in  circulation,  adver¬ 
tising  and  publisher.  Now  publisher  of 
3.5  million  operation.  Good  creative 
motivator  seeking  position  with  daily.  I 
have  a  proven  track  record.  Box  1792, 
Editor  &  Publisher. 


Weekly  publisher/editor,  female,  needs 
right  community.  Shirt-sleeve  work  and: 
or  invest.  Pat  McNair,  150  Manor  Drive, 
Mill  Valley,  CA  94941.  (415! 
388-4866. 


POSITIONS  WANTED 


_ CARTOONIST _ 

EDITORIAL  CARTOONIST  seeking  posi¬ 
tion  with  a  daily  newspaper.  Photo, 
Graphic  skills.  Work  is  currently 
published  in  a  southern  Michigan  daily. 
For  resume  and  samples  write  Box 
1756,  Editor  &  Publisher. 


EDITORIAL  CARTOONIST 
-I- 10  years  track  record.  Samples,  info 
on  request.  Box  1769,  Editor  & 
Publisher. 


THE 

INDUSTRY’S 
MEETING 
PLACE 
E&P  CLASSIFIED 
(212)  675-4380 


_ CIRCULATION _ 

AGGRESSIVE  PROFESSIONAL  skilled 
in  every  area  of  circulation  including 
ABC,  CIS,  TMC,  sales  and  marketing. 
Team  leader  able  to  promote  and  moti¬ 
vate.  (913)  762-3430. 


CIRCULATION  DIRECTOR 
An  aggressive  marketing  oriented  circu¬ 
lation  executive  seeks  director’s  posi¬ 
tion  with  a  20M  to  40M  daily. 

Skilled  in  all  facets  of  circulation 
management  including  ABC  audit,  IBM 
computer  applications,  DM  training, 
budgeting,  and  designing  sales 
campaigns. 

Team  leader  with  effective  management 
style.  Prefer  Midwest.  Outstanding 
references  and  background  credentials. 
College  trained.  Box  1715,  Editor  & 
Publisher. 


I  HAVE  more  than  4  years  of  Manage¬ 
ment  Experience.  Skilled  in  all  facets  of 
newspaper  telemarketing  including 
stop-saver  and  p.b.m.  programs. 
Outstanding  references  who  can  verify 
I’m  one  of  the  best.  College  degreed. 
Box  1766,  Editor  &  Publisher. 


PROFESSIONAL,  seasoned,  energetic 
circulator  seeking  challenge.  PO  Box 
4231,  Santa  Ana,  CA  92701. 


_ EDITORIAL _ 

ASSIGNMENT  EDITOR,  Major  metro, 
36,  family  man,  14  years  experience, 
seeks  new  position,  steady  record  of 
advancement.  Box  1727,  Editor  & 
Publisher. 


AWARD-WINNING  Plam  Beach, 
Fla. -based  reporter  (14  years  experi¬ 
ence)  seeks  free-lance  jobs  tor  nights, 
week-ends.  Box  1794,  Editor  & 
Publisher. 


BUSINESS  REPORTER  with  daily 
experience  and  proven  ability  to  write 
lively,  insightful  copy.  Zones  1.  2  and 
5.  Ted  Knutson,  2629  N.  Hampden  Ct, 
#305,  Chicago,  IL  60614.  (312) 
348-7594. 


EXPERIENCED  NEWSMAN  wants 
Texas  Gulf  Coast  or  Texas.  Copy  desk/ 
layout,  news  bureau,  courts,  police, 
federal.  Uses  camera.  Six  years  weekly 
publisher.  I  do  what  I  say  I  can.  Open  to 
right  offer.  R.A.  Kemp,  Rt.  2,  Box  544, 
Fayetteville,  TN_37334. _ 

EXPERIENCED  JOURNALIST  seeks 
freelance  assignments.  Work  in  news¬ 
paper  field  as  reporter,  features  writer, 
sports  writer,  sports  editor,  editor  gives 
me  insight  from  all  angles.  Based  in 
South,  but  have  typewriter  will  travel. 
Can  write  it  all.  Box  1771,  Editor  & 
Publisher. 


POSITIONS  WANTED 


EDITORIAL 


JERUSALEM-BASED  CORR. 
Uniquely  talented  journalist  and  photo¬ 
grapher  with  Middle  East  experience. 
Box  1755,  Editor  &  Publisher. 


DEFENSE  ORIENTED  news  bureau  will 
provide  Washington  congressional 
coverage  for  your  publication.  Fee 
contingent  on  coverage  desired.  Write 
Capitol  Hill  Defense  Digest.  PO  Box 
44801,  Washington,  DC  20026-4801 
or  call  (202)  387-6704. 


EDITOR/CORRESPONDENT  who  has 
covered  sub-Sahara  Africa  and  parts  of 
the  Middle  East,  worked  in  Washington 
“Think  Tank,"  written  eight  books, 
completed  requirements  for  Ph.D.  in 
international  relations.  Am  now  Manag¬ 
ing  Editor  of  small  international  news 
agency  and  handle  80  part-time  corres¬ 
pondents  in  40  Third  World  nations.  Am 
seeking  new,  challenging  position:  fore¬ 
ign  department  national  magazine,  or 
foreign  news  editor  for  large  newspaper, 
or  overseas  assignment  in  Third  World. 
Respond  to  Box  1793,  Editor  & 
Publisher. 


EDITORIAL  CARTOONIST  seeking  posi¬ 
tion  with  a  daily  newspaper.  Photo, 
Graphic  skills.  Work  is  currently 
ubiished  in  a  southern  Michigan  daily, 
or  resume  and  samples  write  Box 
1756,  Editor  &  Publisher. 


CALLING  ALL  YANKEES  in  Zone  2! 
Please  help  this  talented,  Texas- 
trained,  Northeast-native  news  writer 
find  his  way  home.  My  active  interest  in 
state  and  local  government  and  healthy 
respect  for  the  power  of  the  printed 
word  may  give  you  an  edge  on  the 
competition,  as  well  as  give  your  read¬ 
ers  the  writing  they  deserve.  Call: 
Michael  Pelrine,  (214)  885-8663  days, 
6413  evenings. 


GOOD  STYLIST  with  sense  of  humor 
and  familiarity  with  small-town  life, 
looking  for  entry-level  news  or  features 
position  on  small  daily  or  weekly.  David 
Allen  (707)  542-8832  or  538-0643. 


JOURNALIST  with  approximately  3  12 
years  writing  experience,  seeking  a 
general  assignment  reporting  position 
on  small  or  medium  size  daily  in  Zones 
1,2  or  5.  Experience  includes  police, 
courts,  city  and  county  government 
reporting,  Aram  Kalousdian,  PO  Box 
3563,  Ann  Arbor,  Ml  48106-3563. 
(313)  665-7916. 


MANAGING  EDITOR  of  Zone  2  weeklies 
seeks  position  in  California.  Top  VDT, 
writing  and  layout  skills.  Daily  experi¬ 
ence.  Plan  to  travel  in  CA  mid-March. 
Let’s  talk.  Reply  Box  1782,  Editor  & 
Publisher. 


POSITIONS  WANTED 


EDITORIAL 


NEWS  EDITOR  seeks  position  on 
100,000-plus  daily.  Top  writing,  edit¬ 
ing,  layout,  supervisory  skills.  10  years 
experience.  Responsible  for  20-30 
pages  nightly,  page  1  and  12-person 
desk.  Box  1730,  Editor  &  Publisher. 


SEASONED  NEWSMAN  seeks  editor 
position  Gulf  Coast,  Central  America  or 
Caribbean.  25  years  experience.  News, 
features,  skilled  photographer.  Energe¬ 
tic  enthusiastic.  PO  Box  5435,  Talla¬ 
hassee,  FL  32314.  (904)  877-9851. 


SEASONED  VETERAN  at  suburban 
daily  seeks  fulltime  Division  I  college 
beat  at  Zone  8  or  9  daily.  Not  afraid  to 
dig  deep  for  the  story  behind  the  story. 
Available  mid-March.  Box  1783,  Editor 
&  Publisher. 


SPORTS  COLUMNIST  with  15  years 
experience  (2,000  columns).  1985 
State  Sportswriter  of  the  Year.  25 
national  and  state  writing  awards. 
National  reputation.  Lookikng  for  new 
challenge  on  progressive  sports  page. 
Location  is  no  problem.  Let  me  spice  up 
your  sports  page.  For  resume,  clips  Box 
1752,  Editor  &  Publisher. 


SPORTS  COPY  EDITOR  seeks  job  with 
metropolitan  daily.  Eight-year  veteran 
experienced  and  efficient  in  pagination. 
Prefers  job  in  Zones  1.  2,  3  or  9. 
Contact  Mike  Weaver  at  (509) 
735-3167. 


TOP  NEWS  POST  sought  by  award¬ 
winning  20  plus  years  experience 
editor-writer.  Box  1728,  Editor  & 
Publisher. 


PHOTOJOURNALISM 

MULTI-TALENTED  PHOTOGRAPHER 
with  degree  and  8  years  experience 
seeks  staff  photography  position.  Past 
job  was  photo  chief  of  20,000  South 
Texas  daily  sold  in  December.  Strong 
references  and  clips.  Mark  Cantwell. 
(512)  724-9366. 


_ PRESSROOM _ 

TOP  NOTCH  JOURNEYMAN.  12  years 
experience  on  Metros.  2  years  experi¬ 
ence  on  T.K.S.  press.  2  years  manage¬ 
ment.  Strong  maint.  background. 
Please  contact  Dan  (512)  388-3339. 


PHOTOGRAPHER 

NEED  A  WINNER 

This  AP  Photographic  Winner  is  ready 
for  new  horizon  with  daily  paper  with 
circulation  of  50M  plus.  No  restrictions 
to  geographical  area.  A  hard  worker  with 
excellent  daik  room  talents  and  a  sharp 
eye  for  spot  news  who  is  ready  to  give 
your  paper  a  new  photographic  style. 
Box  1731.  Editor  &  Publisher 
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SHOP  TALK  AT  THIRTY 


Does  publicity  in  the  media  cause  waves  of  food  tampering? 


By  William  Grigg 

Are  the  media  causing  the  recent 
waves  of  tamoerings  with  foods  and 
drugs? 

You  don't  have  to  hold  many  dis¬ 
cussions  about  recent  tampering  inci¬ 
dents  before  you  find  people  inside 
and  outside  government  expressing 
that  or  a  similar  view.  It  echoes  earlier 
arguments  that  tv  cameras  entering  a 
tense  street  scene  can  provoke  a  riot, 
or  that  marches  and  sit-ins  are  staged 
to  attract  and  make  use  of  the  media. 

Like  those  earlier  arguments,  the 
criticism  begs  the  question  of  how 
people  can  be  warned  and  informed  if 
the  media  black  out  certain  news. 
Even  the  U.S.  Food  and  Drug 
Administration,  which  relies  on  the 
media  to  carry  its  warnings  on  tam¬ 
perings  and  other  public  health  prob¬ 
lems,  is  of  two  minds  about  publicity. 

Indeed,  the  FDA  has  developed  a 
body  of  data  that  suggests  that  intense 
publicity  surrounding  a  dramatic  tam¬ 
pering  incident  can  indeed  trigger  a 
wave  of  tampering  complaints  nation¬ 
wide; 

In  fiscal  year  1986,  which  ended 
Oct.  1,  there  were  four  sensational, 
widely  reported  tampering  deaths, 
and  about  1,720  other  tampering 
reports  followed.  These  represent  a 
13-fold  increase  over  the  127  reports 
(20  confirmed)  in  1985,  when  there 
was  no  triggering  event. 

The  figures  may  increase  as  analy¬ 
sis  continues.  In  addition  to  those 
complaints  listed  by  field  personnel  as 
possible  tamperings,  there  are  900  or 
so  listed  as  “foreign  objects,’’ 
including  600  or  more  involving  glass 
in  baby  food.  A  good  many  of  these 
may  be  relisted  as  tamperings  before 
the  tally  is  considered  final.  So  you 
could  argue  that  there  has  been  a  20- 
fold  increase. 

The  volume  of  complaints  shows 
consumers  have  been  put  on  alert  — 
and,  in  at  least  one  recent  case, 
thereby  avoided  being  burned  by  an 
acid  on  a  drug  —  but  there  are  nega¬ 
tive  aspects  as  well:  Substantial  num¬ 
bers  of  “me  too"  tamperings,  false 
allegations,  and  extortions. 

(A  former  editor  at  Science  Service  and 
medical  writer  at  the  Richmond  [Va.j 
Times-Dispatch  and  the  Washington 
Star,  Grigg  became  director  of  the 
press  relations  staff  at  FDA  shortly 
before  the  seven  Chicago  Tylenol 
deaths  in  1982.  This  report  does  not 
necessarily  represent  FDA  policy.) 


In  addition,  separate  from  the  com¬ 
plaints,  there  was  a  burst  of  anon¬ 
ymous  tampering  threats  and  allega¬ 
tions,  about  200  of  them,  in  July  and 
August,  beginning  with  a  written 
threat  to  put  poison  in  Accent,  a  fla¬ 
vor  enhancer.  These  threats  followed 
two  June  cyanide-in-capsules  deaths 
in  Washington  state.  The  threats  were 
telephoned  to  retailers,  manufactur¬ 
ers,  FDA  offices,  the  police  and,  in  15 
of  these  situations,  to  newspapers  and 
broadcasting  stations. 


Louisville,  Ky.,  175  miles  away, 
reported  a  wave  of  food  complaints. 
Police  there  were  so  overwhelmed  by 
the  allegations  that  they  announced 
that,  while  they  wanted  to  pursue  any 
real  problems,  they  would  give  lie 
detector  tests  and  bring  charges  when 
there  was  reason  to  believe  com¬ 
plaints  were  false.  A  mother  and  a 
baby-sitter  were  arrested  for  false 
reporting.  The  complaints  stopped. 

FDA’s  overall  product  complaints, 
which  normally  run  below  1,000  a 


In  fiscal  year  1986,  which  ended  Oct.  1,  there  were 
four  sensational,  widely  reported  tampering  deaths,  and 
about  1,720  other  tampering  reports  followed.  These 
represent  a  13-foid  increase  over  the  127  reports  (20 
confirmed)  in  1985,  when  there  was  no  triggering  event. 


Dramatic  increases  in  reports  and 
allegations  regarding  some  popular 
product  lines  can  follow  a  major  tam¬ 
pering  incident.  There  had  been  only 
one  report  to  FDA  of  a  problem  with 
Gerber  baby  foods  in  the  two  months 
before  the  cyanide  death  of  Diane 
Elsroth  in  the  Greater  New  York  area 
in  early  February  1986.  For  the  same 
period,  FDA  had  received  one  com¬ 
plaint  each  involving  Girl  Scout 
cookies  and  Tylenol  products. 

Then  came  the  Elsroth  death  and 
the  intense  publicity  as  it  became 
clear  —  with  FDA’s  finding  of  addi¬ 
tional  tainted  capsules  —  that  she 
had  died  of  cyanide  placed  in  tamper- 
resistant  packaged  capsules.  Within  a 
few  days,  also  in  New  York  state,  an 
unconfirmed  report  was  made  of  glass 
in  baby  food. 

Not  only  did  Tylenol  complaints 
zoom  to  359  in  February  1986,  but 
complaints  of  glass  or  other  material 
in  Gerber  baby  products  soared  too, 
reaching  194  in  February,  with  290 
more  in  March.  Reports  relating  to 
Girl  Scout  cookies  started  more 
slowly  with  just  one  in  February,  but 
March  brought  129. 

When  the  complaints  are  flagged  on 
a  map,  they  often  seem  to  cluster 
around  a  main  incident  —  in  other 
words,  in  the  states  where  the  inci¬ 
dent  had  the  most  impact  and  the 
reporting  was  the  most  intense. 

For  example,  the  weekend  just 
after  a  highly  publicized  Nashville 
“Tylenol  death”  that  later  proved  to 
be  a  suicide,  newspapers  in  nearby 


month,  are  not  generally  tampering- 
related  but  range  from  “It  tasted 
funny”  to  “I  got  a  headache  after¬ 
ward”  to  “I  didn’t  like  it,”  and 
include  some  suspicions  of  allergic 
reactions  and  accidental  food  poison¬ 
ings. 

After  the  seven  Tylenol  deaths  in 
Chicago  at  the  end  of  September 
1982,  total  complaints  more  than 
doubled,  reaching  2,230  in  October 
and  2,376  in  November.  After  this 
year’s  Tylenol  death,  the  number  rose 
even  higher  —  to  2,071  in  February 
and  2,967  in  March. 

The  impact  of  these  deaths  was  so 
great  that  consumers  not  only 
reported  more  product  problems  but 
interpreted  such  things  as  insects  in 
cereal  as  tamperings.  Also,  a  con¬ 
sumer  and  some  reporters  perceived  a 
garter  snake  in  a  package  of  frozen 
vegetables  in  New  York  state  as  a 
possible  tampering  rather  than  a 
problem  in  harvesting  and  processing 
the  product. 

Many  hours  of  work  go  into  track¬ 
ing  down  and  examining  each  con¬ 
sumer  complaint.  The  extra  cost  of 
this  work  for  FDA  is  more  than  $5 
million  for  1986.  For  this  small 
agency,  that  much  activity  in  tamper¬ 
ing  means  other  consumer-protection 
activities  have  to  be  put  aside,  at  least 
temporarily.  The  FBI  and  many  state 
agencies  are  similarly  affected. 
Businesses,  which  often  must  pull 
great  quantities  of  foods  and  drugs  off 
shelves  to  examine  them,  are  hard- 
(Continued  on  page  50) 
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OPEMNG  DOORS  TO  A  WIDER  WORLD: 
A  TESTAMENT  FROM  EL  PASO 


‘  The  time  has  come  to  preach  the  word, 
the  printed  word,  to  celebrate  reading  and 
its  many  rewards;  to  defend  the  greatest 
civilizing  force  in  the  history  of  mankind 
against  the  ravages  of  inadequate  educa¬ 
tion  and  social  neglect.’  ’ 

With  these  words  Jay  Ambrose,  editor  of 
the  El  Paso  Herald-Post,  launched  what  is 
perhaps  the  most  comprehensive  literacy 
program  in  America.  The  Herald-Post  has 
organized  or  helped  sponsor  more  than  30 
community  literacy  projects  during  ‘  The 
Year  of  the  Printed  Word.’  ’ 

To  help  other  interested  newspapers 
organize  similar  projects,  Ambrose  has 
summarized  his  experience  in  a  hand¬ 


book,  ‘  ‘A  Testament  From  El  Paso.’  ’  Pub¬ 
lished  by  Scripps  Howard  Newspapers  in 
Cincinnati,  it  describes  both  what  worked 
and  what  didn’t.  A  copy  is  being  mailed  to 
the  editor  of  every  daily  newspaper  in  the 
United  States. 

‘  ‘A  Testament  From  El  Paso’  ’  gives  new 
meaning  to  the  power  of  the  printed  word. 

Additional  copies  of  the  booklet  are  available  at 
$2.25  per  copy  from  The  American  Society  of 
Newspaper  Editors  Foundation,  PQ  Box  17004, 
Washington,  DC  20041. 

SCRIPPS  HOWARD 
!!i  NEWSPAPERS 

Literacy:  We  Open  Doors  To  A  Wider  World 
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